THE ANALYSIS OF THE IMPACTS OF INDONESIAN CUSTOMERS READINESS
ON ONLINE TICKETING SYSTEM IN INDONESIAN AIRLINES,
CASE STUDY: MANDALA AIRLINES Page 70 of 91

REFERENCES
Books:

Burns, Alvin C., & R. F. Bush. Marketing Research. New Jersey: Pearson Education
Inc., 2002

Ebert, Ronald J., & R.W. Griffin. Business Essentials. New Jersey: Pearson Education
Inc., 2005.

Kotler, P., & G. Armstrong. Principles of Marketing. New Jersey: Pearson Education
Inc., 2006.

Kurtz, D., & L. Boone. Principles of Marketing. Ohio: Thomson South-Western,
2006.

Ustadiyanto, Riyeke. E-business Plan: Perencanaan, Pembayaran dan Strategi di
Internet. Yogyakarta: Andi, 2002.

Sekaran, Uma. Research Methods for Business. New York: John Wiley & Sons Inc.,
2000.

Turban, E., D. King, J. McKay, P. Marshall, J. Lee, and D. Viehland. Electronic
Commerce. New Jersey: Pearson Education Inc., 2008.

Zikmund, William G. Business Research Methods 7" Edition. Ohio: Thomson South-
Western,2003.
Electronic Media:

IATA - “Countdown to Last Paper Ticket - 100 days until 100% ET.”
http://www.iata.org/pressroom/pr/Pages/2008-02-22-01.aspx, accessed April 6, 2010

“One Sample T-Test.” http://www.statisticssolutions.com/methods-chapter/statistical-

tests/one-sample-t-test/, accessed April 18", 2010

“One Sample T-Test.” http://www.wellesley.edu/Psychology/Psych205/onettest.html,
accessed April 18th, 2010

Ingelia Levina Foeng



THE ANALYSIS OF THE IMPACTS OF INDONESIAN CUSTOMERS READINESS
ON ONLINE TICKETING SYSTEM IN INDONESIAN AIRLINES,
CASE STUDY: MANDALA AIRLINES Page 71 of 91

Mandala Airlines website, www.mandalaair.com

Directorate General of Civil Aviation, Ministry of Transportation Republic of
Indonesia http://hubud.dephub.go.id/?en

Ministry of Transportation Republic of Indonesia http://www.dephub.go.id/

Peter D. Hart Research and the Winston Group, Key Findings From a Survey of Air
Travelers http://www.poweroftravel.org/statistics/pdf/ki dom atp summary.pdf,
accessed May 18, 2010

Ingelia Levina Foeng



