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COMPARISON OF NUMBER OF POPULATION 
AND ENTREPRENEURS IN SOME COUNTRIES 

Menteri Koperasi 
dan Usaha Kecil dan 
Menengah (UKM), 
Anak Agung Gede 
Ngurah Puspayoga 
menyatakan bahwa 
jumlah Pengusaha di 
Indonesia telah 
meningkat dari 1,55 
persen menjadi 3,1 
persen sejak 2014 
(Ariyanti, 2018).  



THE ACADEMIC TRIANGLE:  
EVOLUTION OF UNIVERSITY ROLES 

3 
The Academic Triangle: Evolution of University Roles, Steven Institute of 

Technology (New York, 2015) 
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The previous study on entrepreneurship learning model (Krisnawati&Alfi. 2016) 
revealed that there are four aspects that could influence effective learning for 
entrepreneurship  

Figure 1. Collaborative Entrepreneurship Learning Model 
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PREVIOUS STUDY ON ENTREPRENEURSHIP 



•  Indonesia will very much need young and qualified 
human resources (HR) from the entrepreneurial side. 
This power is needed to support the readiness to carry out 
the scenario of high economic growth towards high-
income countries by 2035 (Kompas, 2017) 

•  The Consortium for Entrepreneurship Education (2013), 
states that entrepreneurship education not only teaches 
people to do business, but also to encourage creative 
thinking, confidence and self-empowerment so as to 
contribute to sustainable economic development.  
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PREVIOUS STUDY ON ENTREPRENEURSHIP 



RESEARCH PROBLEM 

•  University play an important role in 
preparing young generation into 
b e c o m i n g  e n t r e p r e n e u r s . 
Entrepreneurship education therefore 
play an important role to shape 
students’ entrepreneurial skills and 
mindset. However, based on the pre-
survey and FGD conducted in January 
2018, attended by 7 business school 
lecturer at South Tangerang, most of 
the students tend to be only doing 
entrepreneurship activities in the 
university and don’t know how to 
face the downhill. It is suspected that 
current entrepreneurship course 
under entrepreneurship education is 
not yet optimized. 6 
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PREVIOUS STUDY ON ENTREPRENEURSHIP 
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RESEARCH METHODOLOGY 

•  Descriptive study is chosen to define and analyze the 
correlation between the two variables in this research. 

•  Type of data : primary and secondary data 
•  Unit analysis in this research is business school students that 

serves as a consumer in business school in South Tangerang.   
•  The research among business school students will use non-

probability (judgmental sampling) - semester 5 above 
business school s tudents that already undertake 
entrepreneurship course and did entrepreneurship related 
activities. Sample size 105 students 

•  This research was conducted from the period of January to 
June 2018 

•  This study is applied a simple linear regression analysis 
adopted to when the researcher would like to determine the 
value of variable based on the value of others variable. 



RESEARCH MODEL 
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Hypothesis 
H0 : Entrepreneurship course will not impact students’ creative thinking skills 
H1 : Entrepreneurship course will impact students’ creative thinking skills 
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OPERATIONALIZATION OF VARIABLES 
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RESPONDENT PROFILE 
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RESPONDENT PROFILE ; BUSINESS 
SCHOOL STUDENTS 
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DESCRIPTIVE STATISTICS  
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Referring to B column in T-
Test table, the equation could 
be concluded as below: 
Y = Creative Thinking Skill X 
= Entrepreneurship Course 
Y = 28.836 + 1.350x 

The R2 Test table illustrates the 
level of impact between 
Entrepreneurship Course and 
Creative Thinking Skill. The R 
column shows that there is an 
impact between Entrepreneurship 
Course and Creative Thinking Skill 
for 0.682. Concurrently, the R 
Square column specify that there is 
46.5% impact of Entrepreneurship 
Course towards Creative Thinking 
Skill. 

REGRESSION ANALYSIS 
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The Unstandardized “B” column indicates how entrepreneurship course variable 
influence the dependent variable of creative thinking skill. As seen in the above 
table, entrepreneurship course variable has a significant level below 0.05 
indicating that entrepreneurship course has a significant influence on 
creative thinking skill variable. 

HYPOTHESIS RESULT 
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REGRESSION ANALYSIS 

It indicates the hypothesis acceptance. The significance value needs to be lower 
than 0.05 in order for the H1 to be accepted. The Sig column shows a value of 
0.00 indicating the independent variable is giving a significant influence towards 
the dependent variable. 

H0 : Entrepreneurship course will not impact students’ creative thinking skill – is 
rejected. 
H1 : Entrepreneurship course will impact students’ creative thinking skills – is 
accepted. 



•  Based on this research, it can be concluded that 
entrepreneurship course has a significant impact on 
constructing the way of thinking creatively. To maximize 
entrepreneurship course impact towards creative thinking 
skills, business school give more support for students to do 
practical activities such as business project and providing a 
platform for student in the university. It will be even better 
for business school to encourage students to continue the 
business in the long run after completing the business project. 

 
•  The researcher recommends for the further study to add other 

indicators to measure creative thinking skills, such as creative 
behavior; creative ability, creative skills and creative 
motivations. 
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CONCLUSSION & RECOMMENDATION 
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