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ABSTRACT 

 

ANALYSING THE IMPACTS OF BRAND IDENTITY AND PHYSICAL 

ENVIRONMENT TOWARD COMPANY BRAND IMAGE PERCEPTION  

IN JOHNNY ROCKETS RESTAURANT 

 

By 

 

Flora Vineza 

Made Widyatantri Merati, S.Ds, MA, Advisor 

 

SWISS GERMAN UNIVERSITY 

 

The amount of fast food consumption has rapidly increased, as it has become one of the 

top three growth drivers for Indonesian foodservice market. As the number of such 

companies grow, the challenge to compete with other entities are inevitable. In this case, 

brand can be underlined to resolve the problems. Customers are more likely repurchase 

more product or service and even recommend others to buy if a company has a good 

brand image. Brand image can be shaped by brand identity and physical environment 

of a company. The purpose of this research is to determine partial and simultaneous 

impact of brand identity and physical environment toward company brand image 

perception in Johnny Rockets restaurant as the study object. Quantitative method is 

chosen in this research. The data gathered by distributing questionnaires to 110 

respondents. Multiple linear regression analysis in SPSS is conducted to analyze the 

data. The result of this research shows that brand identity has impact of 57% towards 

company brand image perception in Johnny Rockets, physical environment has impact 

of 59.2% towards company brand image perception in Johnny Rockets, brand identity 

and physical environment have impact of 65% toward company brand image perception 

in Johnny Rockets. Based on the result, it can be concluded that partially and 

simultaneously, brand identity and physical environment have significantly impact 

company brand image perception in Johnny Rockets restaurant. 

 

Keywords: Brand Identity, Physical Environment, Brand Image, Restaurant, Brand  
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