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ABSTRACT 

 

 

 

BUSINESS ANALYSIS AND DESIGN OF 

ONLINE MARKETPLACE FOR BEAUTY CARE SERVICES (KERENAJA) 

 

 

 

By 

 

Victor Saputra 

Dipl. -Ing. Kho I Eng , Advisor 

James Purnama, M.Sc, Co-Advisor 

 

 

SWISS GERMAN UNIVERSITY 

 

 

The trend in the beauty sector continues to increase, for example, the existing beauty 

platform in Indonesia has managed to get initial funding from investors. Therefore, this 

is the reason for this platform to choose the beauty industry as a business sector. Besides 

being a business opportunity, the purpose of this research is to create a business model 

suitable for beauty service providers to improve their current business in the form of 

platforms and this platform is also a new media to promote the services they offer. In 

addition, this platform will provide an opportunity for beauty consumers to be able to 

find beauty products, beauty services, and book the beauty services they want. 

Qualitative method is used to gather data from beauty care providers and consumers. 

After platform testing, feedback gathering will be carried out using a qualitative method 
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for beauty care providers and quantitative methods for consumers. This study also 

analyses the correlation between customer satisfaction and consumer intensity on the 

platform. The results of this study are 6 out of 7 beauty care providers are helped by 

reservation, scheduling management, and product management features. In addition, 

the relationship between customer satisfaction and customer intensity to use the 

platform is very influential. Therefore, the intensity of these customers is poor it will 

affect customer satisfaction on this platform. 

 

Keywords: Beauty Platform, Beauty Services, Beauty Products, Beauty Consumer, 

Beauty Trends, Beauty Care Provider, Beauty Freelance, Reservation, Schedule 

Management, Product Management, Information Quality, Usability, Service 

Interaction Quality, Customer Satisfaction, Intensity. 
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