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ABSTRACT 

 

 

 

  INFLUENCE FACTORS OF LOCAL TOURISTS TOWARDS THE OVERALL 

IMAGE OF A CITY, IN CASE OF DKI JAKARTA 

 

 

By 

 

Maria Kusumaningrum Panuli 

 

Fiter Abadi as Advisor, MBA 

 

 

 

SWISS GERMAN UNIVERSITY 
 

The study is about the influence factors of local tourists towards the overall image of a city, 

in case of (DKI) Jakarta, the capital city from Indonesia. There are three variables that used 

in this study which are cognitive components, affective components and the overall image. 

These two components will influence the overall image of (DKI) Jakarta. The research 

methods that used for this research is divided into two which are secondary research by 

research through journals and books to get the secondary data and to collect the primary 

data by distributing 130 questionnaires to the respondents and only 128 questionnaires that 

pass the requirements to be use in data analysis by using two different software which are 

SPSS (Statistical Package for the Social Science) for the validity and reliability test and 

SmartPLS to find the correlation of the variable. 

The finding of this research is shown that the correlation value of affective components 

towards the overall image is greater than the cognitive components, moreover from the 

demographic section appear that most people are visiting Jakarta for leisure activities. The 

result of this study is expected to be beneficial to the local government in order to make 

decision about the marketing strategy to attract more people to visit (DKI) Jakarta. 

 

Keywords: Cognitive Components, Affective Components, Overall Image, Jakarta 
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