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GLOSSARY

Digital Financial Literacy a combination of two concepts including financial literacy
and digital platforms. Thus, DFL can be defined as financial
literacy in digital financial technology (Tony and Desali,
2020)

Financial Behaviour a theory that brings together the two fields of psychology
and economics to explain how and why people make
seemingly irrational or rational decisions when investing,
saving, borrowing, and spending (Gilovich, et al, 2002)

Financial Satisfaction the subjective assessment of how well-equipped one is with
money to meet both present and future financial
commitments (Hira and Mugenda, 1998)

Financial Technology a new financial service that enables consumers to use easily
accessible financial services on their mobile devices,
resulting in less interaction with commercial providers since
consumers are no longer required to visit banks or other
financial institutions (Lee and Shin, 2017)

Reliability The degree to which measurement, calculation can be
accurate

SmartPLS a software with a graphical user interface for partial least
squares path modeling of structural equations with variance
(Hair et al, 2022)

SPSS Statistical Package for the Social Sciences is what it is
known as, and it is utilized by a variety of scholars for
sophisticated statistical data analysis.

Structural Equation Modeling An acronym for a broad range of techniques that researchers
in the sciences, industry, and other industries utilize in both
experimental and observational research (Boslaugh &
Louise-Anne, 2008)

Technology Adoption Model itis also regarded as a suitable model for analyzing customer

(TAM) behavior in e-commerce payments and the FinTech industry
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as a whole, used to examine the variables that affect a
system's or information system's level of acceptability
(Ajibade, 2019).

Theory of Planned Behaviour The extension of the Theory of Reasoned Action (TRA), a

(TPB) theoretical framework that describes how a person acts with
intention in order to achieve his goals.

Validity How accurately the outcomes among research participants
reflect actual outcomes among comparable people outside of

the study
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APPENDIX

Appendix 1 — List of Interview Questions

1.
2.

In your opinion, why do people need to be financially literate?

Financial literacy is not something that can be studied in schools since it is not part of
any curriculum. Where do you think people can learn more about this?

In countries such as Indonesia, fintech is widely used almost everywhere, especially in
metropolitan cities. Do you think people who don’t understand fintech are outdated?
Fintech has made it easier for customers to shop. Now, products are only several clicks
away. Has Fintech made you to spend more money?

Has Fintech made you wiser with your expenses?

One of the most common financial behaviour is saving money. It is something that
parents teach us ever since we are kids. In your opinion, why is saving money
important?

In terms of purchasing behaviour, what are the things you consider before making a
purchase?

How often do you do online shopping? How much do you usually spend?

From a scale of 1 to 5, how satisfied are you with your current financial condition?

10. How do you think you can improve your own financial satisfaction?
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Appendix 2 — SPSS Results
i.  Validity Pre-Test (50 responses)

e Digital Financial Literacy

Correlations
DFL1 | DFL2 | DFL3 | DFL4 | DFL5 | DFL6 | DFL7 | DFL8 | DFL9 | TDFL
DFL1 | Pearson Correlation 1| .231]|.545"|.526" | .345"| .398"| .492™| .409" | .540" | .760"
Sig. (2-tailed) .106| .000| .000| .014| .004| .000| .003| .000| .000
N 50 50 50 50 50 50 50 50 50 50
DFL2 | Pearson Correlation | .231 1| .188| .130| .186| .348"| .280"| .347"|.445" | .539"
Sig. (2-tailed) .106 .190| .368| .196| .013| .049| .014| .001| .000
N 50 50 50 50 50 50 50 50 50 50
DFL3 | Pearson Correlation | .545™| .188 1|.473"| .222|.447"| .503™| .230|.510"|.707"
Sig. (2-tailed) .000| .190 .001| .122| .001| .000| .108| .000| .000
N 50 50 50 50 50 50 50 50 50 50
DFL4 | Pearson Correlation | .526™| .130|.473"™ 1| .285"| .200| .476""|.395™|.387"|.657"
Sig. (2-tailed) .000| .368| .001 .045| .163| .000| .005| .006| .000
N 50 50 50 50 50 50 50 50 50 50
DFL5 | Pearson Correlation | .345"| .186| .222| .285 1| .312"| .262]|.451"|.377"| 571"
Sig. (2-tailed) .014| .196| .122| .045 .028| .066| .001| .007| .000
N 50 50 50 50 50 50 50 50 50 50
DFL6 | Pearson Correlation | .398™| .348" | .447"| .200| .312" 1| .298"| .260|.514™|.642™
Sig. (2-tailed) .004| .013| .001| .163| .028 .036| .068| .000| .000
N 50 50 50 50 50 50 50 50 50 50
DFL7 | Pearson Correlation | .492™| .280"| .503"| .476™| .262| .298" 1] .114].460"|.664"
Sig. (2-tailed) .000| .049| .000| .000| .066| .036 431 | .001| .000
N 50 50 50 50 50 50 50 50 50 50
DFL8 | Pearson Correlation | .409™| .347"| .230|.395"|.451™| .260| .114 1| .277].583"
Sig. (2-tailed) .003| .014| .108| .005| .001| .068| .431 .051| .000
N 50 50 50 50 50 50 50 50 50 50
DFL9 | Pearson Correlation | .540™ | .445™ | .510™| .387" | .377"| .514""| .460™| .277 1|.769"
Sig. (2-tailed) .000| .001| .000| .006| .007| .000| .001| .051 .000
N 50 50 50 50 50 50 50 50 50 50
TDFL | Pearson Correlation | .760™ | .539™ | .707™| .657™ | .571" | .642™| .664"| .583™ | .769™ 1
Sig. (2-tailed) .000| .000| .000| .000| .000| .000| .000| .000| .000
N 50 50 50 50 50 50 50 50 50 50
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).

e Financial Technology (FT)
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Correlations
FT1 | FT2 | FT3 | FT4 | FT5 | FT6 | FT7 | FT8 | FT9 | FT10 | FT11 | TFT
FT1 |Pearson Correlation 1| .125| .321"|.389™| .316"|.422"| .279"|.433"| .182|.511"|.420"|.611"
Sig. (2-tailed) .387| .023| .005| .025| .002| .050| .002| .206| .000| .002| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT2 |Pearson Correlation| .125 1|.423"| .011|.388"|.388™| .189|.502"| .245]| .330"|.399"|.558"
Sig. (2-tailed) .387 .002| .938| .005| .005| .188| .000| .086| .019| .004| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT3 |Pearson Correlation | .321"|.423™ 1|.421"| .352"|.542™| .292"| .582" | .423" | .592" | .627"| .784"
Sig. (2-tailed) .023| .002 .002| .012| .000| .040| .000| .002| .000| .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT4 |Pearson Correlation |.389™| .011]|.421" 1| .264| .264| .279|.385™|.409™| .407"|.372"|.582™
Sig. (2-tailed) .005| .938| .002 .064| .064| .050| .006| .003| .003| .008| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT5 |Pearson Correlation| .316"|.388™| .352"| .264 1| .300"| -.011|.593"| .334"| .238].489"|.601"
Sig. (2-tailed) .025| .005| .012| .064 .034| 939| .000| .018| .097| .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT6 |Pearson Correlation | .422™|.388™ | .542™| .264 | .300" 1| .320"|.365"| .280"| .435" | .579™ | .684"
Sig. (2-tailed) .002| .005| .000| .064| .034 .023| .009| .049| .002| .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT7 |Pearson Correlation | .279"| .189| .292"| .279"| -.011 | .320" 1| .292"| .070]|.514™|.470™ | .509™
Sig. (2-tailed) .050| .188| .040| .050| .939| .023 .040| .628| .000| .001| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT8 |Pearson Correlation | .433™|.502™ | .582™ | .385™ | .593™ | .365" | .292" 1| .305"|.533™|.570™|.784"
Sig. (2-tailed) .002| .000| .000| .006| .000| .009| .040 .031| .000| .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT9 |Pearson Correlation| .182| .245]|.423™|.409"| .334"| .280"| .070| .305" 1| .170| .204|.497"
Sig. (2-tailed) .206| .086| .002| .003| .018| .049| .628| .031 .239| .156| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT10 | Pearson Correlation | .511™| .330"| .592" | .407"| .238|.435™|.514™|.533"| .170 1|.556™|.739"
Sig. (2-tailed) .000| .019| .000| .003| .097| .002| .000| .000| .239 .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
FT11 | Pearson Correlation | .420™|.399™ | .627"| .372" | .489" | .579" | .470™| .570"| .204|.556" 1].802"
Sig. (2-tailed) .002| .004| .000| .008| .000| .000| .001| .000| .156| .000 .000
N 50 50 50 50 50 50 50 50 50 50 50 50
TFT |Pearson Correlation | .611"|.558"|.784™|.582™ | .601"|.684" | .509" | .784™|.497™| .739™ | .802" 1
Sig. (2-tailed) .000| .000| .000| .000| .000| .0O0O| .000| .0O0O| .000| .000| .000
N 50 50 50 50 50 50 50 50 50 50 50 50
*, Correlation is significant at the 0.05 level (2-tailed).
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**_Correlation is significant at the 0.01 level (2-tailed).

e Financial Behaviour (FB)

Correlations

FB | FB | FB | FB | FB | FB
FB1 |FB2 | FB3 | FB4 |FB5 | FB6 | FB7 |[FB8 | FB9| 10 | 11 | 12 | 13 | 14 | 15 |TFB

FB1 | Pearson 1 -1 .177|.330| .397| .254| .285| .267 | .217| .393| .318 | .165| .159| .366 | .311 | .458
Correlati .079 : ” * * : * * ”
on
Sig. (2- .588|.218| .019 | .004 | .075| .045| .061 | .129| .005| .024 | .251 | .271| .009 | .028 | .001
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50 50| 50| 50| 50| 50| 50| 50| 50

FB2 | Pearson - 1|.575|.099 | .256 | .524| .396 | .230 | .426| .487| .151| .265| .449| .393| .339 | .608
Correlati | 079 e - e o e e o o o
on
Sig. (2- | .588 .000| .495| .072| .000| .004 | .109 | .002 | .000 | .295 | .063 | .001| .005 | .016 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB3 | Pearson | .177 | .575 1|.290|.128| .654| .521 | .388| .562| .567 | .382 | .266 | .455| .530 | .465 | .756
Correlati ar . o e o o o o o e o o
on
Sig. (2- | .218].000 .041 | .376| .000| .000| .005 | .000| .000 | .006 | .062 | .001| .000 | .001 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB4 | Pearson | .330|.099| .290 1|.318| .454| 518 | .374| .302| .406 | .240 | .462 | .379| .445| .542| .643

Correlati

on

Sig. (2- .019| .495| .041 .024| .001| .000| .007 | .033| .003| .093 | .001| .007 | .001 | .000 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FBS | Pearson | .397|.256| .128| .318 1|.070]| .409| .437| .159| .358| .508 | .334| .158| .567 | .300 | .549

Correlati en . e o a e a e 5 o
on

Sig. (2- | .004]|.072]| .376]| .024 .631| .003|.002| .271| .011| .000| .018| .274| .000 | .034 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB6 | Pearson | .254 | .524 | .654| .454 | .070 1].352]|.198| .527| .549| .236| .332| .480| .366 | .478| .702

Correlati

on
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Sig. (2- | .075|.000| .000| .001 | .631 .012|.169| .000| .000| .099 | .018 | .000 | .009 | .000 | .000
tailed)
N 50| 50 50| 50| 50 50| 50| 50 50| 50| 50| 50 50| 50| 50 50

FB7 | Pearson | .285|.396| .521| .518 | .409 | .352 1|.383|.218| .627| .323| .300 | .424 | .588 | .437 | .724

Correlati

on

Sig. (2- .045| .004 | .000| .000| .003| .012 .006 | .129| .000| .022| .034 | .002| .000| .001 | .000

tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50
FB8 | Pearson | .267|.230|.388| .374| .437| .198| .383 1| .278| .418| .379|.237 | .274| .292 | .468 | .584

Correlati e e o e e e a e e

on

Sig. (2- |.061|.109| .005| .007 | .002 | .169 | .006 .051| .003| .007 | .097 | .054| .040| .001 | .000

tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB9 | Pearson | .217|.426| .562| .302| .159 | .527 | .218| .278 1|.328| .332|.185| .347| .304 | .457 | .599

Correlati

on

Sig. (2- | .129]|.002| .000| .033 | .271| .000| .129| .051 .020| .018 .199| .014| .032 | .001 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB1 | Pearson | .393| .487 | .567 | .406| .358 | .549| .627 | .418 | .328 1|.310|.194 | .441| .509 | .431 | .756

*k *k *k k. * *k k. *k * * *k *k *k *k

0 Correlati

on
Sig. (2- | .005| .000| .000| .003|.011 | .000| .000| .003 | .020 .028 | .177| .001 | .000 | .002 | .000
tailed)

N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB1 | Pearson | .318|.151| .382| .240| .508 | .236| .323 | .379 | .332| .310 1|.219| .147| .575| .226 | .548

1 Correlati
on
Sig. (2- |.024|.295| .006| .093 | .000 | .099| .022| .007| .018| .028 .127| .308| .000 | .114 | .000
tailed)
N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50

FB1 | Pearson | .165|.265| .266| .462|.334 | .332| .300|.237| .185| .194| .219 1].200| .322|.436| .512

*k * * * * *ok *ok

2 Correlati

on
Sig. (2- .251|.063| .062| .001|.018| .018| .034 | .097 | .199| .177| .127 .164 | .023| .002 | .000
tailed)

N 50| 50 50| 50| 50 50| 50| 50 50| 50| 50| 50 50| 50| 50 50
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FB1 | Pearson | .159 | .449| .455| .379| .158 | .480| .424| .274 | .347| .441| .147| .200 1|.199].308| .589
3 Correlati o o e o e 5 o 5 o
on
Sig. (2- .271|.001| .001| .007| .274| .000| .002 | .054 | .014| .001| .308 | .164 .167| .030 | .000
tailed)
N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50
FB1 | Pearson | .366|.393| .530| .445| .567 | .366| .588| .292 | .304| .509| .575| .322 | .199 1|.316|.713
4 Correlati - o o w o " w . . o " . . o
on
Sig. (2- | .009|.005| .000| .001 | .000 | .009| .000| .040| .032| .000| .000 | .023 | .167 .025| .000
tailed)
N 50| 50| 50| 50| 50| 50| 50| 50 50| 50| 50| 50| 50| 50| 50| 50
FB1 | Pearson | .311|.339| .465| .542|.300| .478| .437 | .468 | .457 | .431| .226 | .436| .308| .316 1|.687
5 Correlati - - - - - - - - - - - 5 5 -
on
Sig. (2- .028 | .016 | .001| .000| .034 | .000| .001 | .001 | .001| .002| .114| .002 | .030| .025 .000
tailed)
N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50
TFB | Pearson | .458 | .608 | .756 | .643 | .549 | .702| .724 | .584 | .599 | .756 | .548 | .512| .589 | .713 | .687 1
Correlati = - N - L. " - = = o - o " - =
on
Sig. (2- .001 | .000 | .000| .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)
N 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50| 50
*, Correlation is significant at the 0.05 level (2-tailed).
**_Correlation is significant at the 0.01 level (2-tailed).
e Financial Satisfaction (FS)
Correlations
FS1 FS2 FS3 FS4 FS5 TFS
FS1 Pearson Correlation 1 .138 .240 581" .399” .651"
Sig. (2-tailed) .339 .093 .000 .004 .000
N 50 50 50 50 50 50
FS2 Pearson Correlation .138 1 532" 272 413" .691"
Sig. (2-tailed) .339 .000 .056 .003 .000
N 50 50 50 50 50 50
FS3 Pearson Correlation .240 532" 1 .319" 341" .700"
Sig. (2-tailed) .093 .000 .024 .015 .000
N 50 50 50 50 50 50
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FS4 Pearson Correlation .581" 272 319" 1 413" 726"
Sig. (2-tailed) .000 .056 .024 .003 .000
N 50 50 50 50 50 50
FS5 Pearson Correlation .399" 413" .341" 413" 1 736"
Sig. (2-tailed) .004 .003 015 .003 .000
N 50 50 50 50 50 50
TFS Pearson Correlation .651" 691" .700" 726" 736" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 50 50 50 50 50 50
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Validity Test (264 responses)
Digital Financial Literacy
Correlations
DFL1 [DFL2 | DFL3 | DFL4 | DFL5 |DFL6 | DFL7 | DFL8 | DFL9 | TDFL
DFL1 | Pearson Correlation 1|.373™|.418™| 477" 437" .321"|.310" | .353"|.327" | .719"
Sig. (2-tailed) .000| .000| .000| .000| .000| .00O| .000| .000| .000
N 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
DFL2 | Pearson Correlation | .373™ 1].480™|.202"|.338™|.367" | .363™ | .270™ | .243™ | .663™
Sig. (2-tailed) .000 .000| .001| .000| .000| .000| .000| .000| .000
N 264 | 264 | 264| 264| 264| 264| 264| 264| 264| 264
DFL3 | Pearson Correlation | .418" | .480" 1/.353"|.308™|.338™|.323"|.207" | .260" | .677"
Sig. (2-tailed) .000| .000 .000| .000| .000| .000| .001| .000| .000
N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264
DFL4 | Pearson Correlation | .477™|.202" | .353™ 1].363"|.255™|.225" | .214™ | .253" | .600"
Sig. (2-tailed) .000| .001| .000 .000| .000| .000| .000| .000| .000
N 264| 264 264| 264| 264| 264| 264| 264| 264| 264
DFL5 | Pearson Correlation | .437"|.338" | .308™ | .363™ 1|.226"|.205™ | .224" | .174™| .591™
Sig. (2-tailed) .000| .000| .000| .000 .000| .001| .000| .005| .000
N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264
DFL6 | Pearson Correlation | .321" | .367" | .338™ | .255™ | .226" 1)/.325"|.230™|.383"| .616"
Sig. (2-tailed) .000| .000| .000| .000| .000 .000| .000| .000| .000
N 264 | 264 | 264| 264| 264| 264| 264| 264| 264| 264
DFL7 | Pearson Correlation | .310" | .363" | .323"| .225™ | .205" | .325™ 1)|.250"|.288" | .594™
Sig. (2-tailed) .000| .000| .000| .000| .001| .000 .000| .000| .000
N 264 | 264 | 264| 264| 264| 264| 264| 264| 264| 264
DFLS8 | Pearson Correlation | .353"|.270" | .207"| .214™ | .224" | .230™ | .250" 1/.282™| 531"
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Sig. (2-tailed) .000| .000| .001| .000| .000| .000| .000 .000| .000

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264
DFL9 | Pearson Correlation | .327™|.243" | .260" | .253"| .174"|.383™ | .288™ | .282™ 1].567"

Sig. (2-tailed) .000| .000| .000| .000| .005| .000| .000| .000 .000

N 264 | 264 | 264| 264| 264| 264| 264| 264| 264| 264
TDFL | Pearson Correlation | .719™|.663™ | .677" | .600™ | .591™ | .616™ | .594™ | .5631" | .567" 1

Sig. (2-tailed) .000| .000| .000| .000| .000| .000| .000| .000| .000

N 264 | 264 | 264| 264| 264| 264| 264| 264| 264| 264
**_Correlation is significant at the 0.01 level (2-tailed).

e Financial Technology
Correlations
FT1 | FT2 | FT3 | FT4 | FT5 | FT6 | FT7 | FT8 | FT9 | FT10 | FT11 | TFT

FT1 |Pearson 1|.340™|.252"|.316"|.309"|.307™| .306" | .353™| .326™ | .316™ | .393™ | .628™

Correlation

Sig. (2- .000| .000| .000| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
FT2 |Pearson .340" 1]|.373"| .116 |.256"|.303"|.276™|.320" | .321™| .335" | .392" | .606™

Correlation

Sig. (2- .000 .000| .060| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 264| 264| 264| 264 | 264| 264| 264| 264| 264| 264| 264| 264
FT3 | Pearson .252™| .373" 1/.230™|.319"|.380™|.270™|.310™ | .274™ | .388" | .407" | .637"

Correlation

Sig. (2- .000| .000 .000| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
FT4 | Pearson .316™| .116|.230™ 1|.354"|.198™|.240™|.284™ | .284™| .301" | .182" | .520™

Correlation

Sig. (2- .000| .060| .000 .000| .001| .000| .000| .000| .000| .003| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
FT5 |Pearson .309"|.256™| .319"|.354™ 1|.314"| .090|.330"|.317"|.272™|.375"|.589™

Correlation

Sig. (2- .000| .000| .000| .000 .000| .146| .000| .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264 | 264| 264| 264| 264| 264| 264| 264| 264
FT6 |Pearson .307"|.303"|.380™|.198" | .314™ 1|.357"|.203"|.329"| .318™| .357"|.609™

Correlation
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Sig. (2- .000| .000| .000| .001| .000 .000| .001| .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
FT7 | Pearson .306™|.276™ | .270" | .240™| .090|.357" 1|.314™|.166™|.341"|.330™| .553™

Correlation

Sig. (2- .000| .000| .000| .000| .146| .000 .000| .007| .000| .000| .000

tailed)

N 264 | 264| 264| 264 | 264| 264| 264| 264| 264| 264| 264| 264
FT8 | Pearson .353™|.320™|.310"|.284" | .330™| .203™ | .314" 1.334"|.374™|.227" | .618™

Correlation

Sig. (2- .000| .000| .000| .000| .000| .001| .000 .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264 | 264| 264| 264| 264| 264| 264| 264| 264
FT9 | Pearson .326™|.321" | .274"" | .284" | .317™| .329" | .166™" | .334" 1|.257"].291™|.583™

Correlation

Sig. (2- .000| .000| .000| .000| .000| .000| .007| .000 .000| .000| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
FT10 | Pearson .316"(.335™|.388™|.301™ | .272"| .318" | .341™| .374™ | .257" 1/.3977|.652™

Correlation

Sig. (2- .000| .000| .000| .000| .000| .000| .000| .000| .000 .000| .000

tailed)

N 264 | 264| 264| 264 | 264 | 264| 264| 264| 264| 264| 264| 264
FT11 | Pearson .393™|.392™ | .407"|.182" | .375™| .357™ | .330" | .227"" | .291"" | .397" 1|.655™

Correlation

Sig. (2- .000| .000| .000| .003| .000| .000| .000| .000| .000| .000 .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
TFT | Pearson .628™| .606™ | .637""|.520" | .589™| .609™ | .553" | .618™ | .583" | .652™ | .655™ 1

Correlation

Sig. (2- .000| .000| .000| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 264 | 264| 264| 264| 264| 264| 264| 264| 264| 264| 264| 264
**_Correlation is significant at the 0.01 level (2-tailed).

e Financial Behavior

Correlations

FB | FB | FB | FB | FB | FB
FB1 | FB2 | FB3 | FB4 | FB5 | FB6 | FB7 | FB8 | FB9 TFB
10 | 11 | 12 | 13 | 14 | 15
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FB | Pearson 1].192|.154| .357 | .289| .264 | .281| .354 | .335| .356| .361 | .327 | .278| .365| .305 | .594

*k * *k *k *k *ok *ok ok *k *k *k *k *k *k *k

1 Correlati

on
Sig. (2- .002 | .012 | .000| .000| .000| .000| .000 | .000| .000| .000| .000 | .000| .000| .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .192 1|.386|.070|.155| .378| .228| .209 | .261 | .260| .228 | .213 | .342| .232| .157 | .492

> | Correlati - - . - - - - - - - - - . -
on
Sig. (2- | .002 .000 | .259 | .012| .000 | .000 | .001 | .000 | .000 | .000 | .001 | .000 | .000| .010| .000
tailed)
N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .154| .386 1|.269|.256| .402| .250| .136 | .279| .344| .347 | .263 | .297| .322| .312| .572

3 Correlati

on
Sig. (2- | .012| .000 .000 | .000 | .000 | .000 | .027 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .357|.070 | .269 1|.485|.278| .284| .285| .291| .276 | .359 | .460| .341 | .348 | .438| .633

*k Hk *k *k *k *k Hk *x *k *x *x *k *x *k

4 Correlati

on
Sig. (2- | .000| .259 | .000 .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .289| .155| .256 | .485 1|.226|.183| .207| .217 | .203 | .304 | .346 | .286 | .333 | .305| .548

Hk * ok *k *ok *k *k Hk ok ok ok ok ok ke ke

5 Correlati

on
Sig. (2- .000| .012| .000| .000 .000| .003 | .001| .000| .001 | .000| .000| .000| .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson |.264|.378| .402|.278|.226| 1|.372|.207|.239|.372| .324| .224| .346 | .320 | .365 | .610
SO P wl  wl w| w| wl ol w| w] | | ] e w| e
on
Sig. (2- | .000| .000 .000 | .000 | .000 .000| .001 | .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .281|.228|.250|.284|.183| .372 1|.403| .147| .310| .321| .287| .259| .373| .410| .594

7 Correlati

on
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Sig. (2- .000 | .000 | .000| .000 | .003| .000 .000 | .017 | .000| .000 | .000 | .000| .000 | .000 | .000
tailed)
N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .354|.209|.136|.285|.207 | .207 | .403 1|.317|.191| .293| .298| .324 | .309 | .324 | .560

*k ok * *k *k *k *ok *k ok ok *k *k *k *k *k

8 Correlati

on
Sig. (2- .000| .001 | .027| .000|.001| .001| .000 .000| .002 | .000| .000| .000 | .000 | .000| .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .335|.261|.279|.291|.217| .239| .147| .317 1|.325|.197| .275| .344| .249| .252 | .536

9 | GaiEkd o e e o o oo 2 e - " " o " " "
on
Sig. (2- | .000 | .000| .000 | .000 | .000 | .000 | .017 | .000 .000 | .001 | .000 | .000 | .000 | .000 | .000
tailed)
N 264 | 264 | 264 | 264 | 264 | 264| 264 | 264| 264 | 264 | 264| 264 | 264| 264 | 264 | 264

FB |Pearson | .356|.260| .344|.276|.203| .372| .310| .191| .325 1|.399|.249| .240| .285| .238 | .577

10 | Correlati

on
Sig. (2- | .000| .000 | .000 | .000 | .001 | .000 | .000 | .002 | .000 .000 | .000 | .000 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .361|.228 | .347|.359|.304| .324| .321 | .293| .197 | .399 1|.429|.185]| .325| .299 | .615

11 | Correlati

on
Sig. (2- | .000| .000 | .000 | .000 | .000 | .000 | .000 | .000| .001 | .000 .000 | .002 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .327|.213|.263| .460|.346| .224 | .287 | .298 | .275| .249 | .429 1|.273|.225| .360| .600

12 | Correlati

on
Sig. (2- | .000| .001 | .000 | .000 | .000 | .000 | .000| .000| .000| .000| .000 .000 | .000 | .000 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264

FB | Pearson | .278|.342|.297|.341|.286| .346 | .259 | .324 | .344 | .240| .185| .273 1|.297|.200| .571

13 | Correlati

on
Sig. (2- .000 | .000 | .000| .000 | .000| .000| .000 | .000 | .000| .000| .002 | .000 .000| .001 | .000
tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264
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FB | Pearson |.365|.232|.322|.348|.333|.320| .373| .309| .249| .285| .325| .225| .297 1|.357| .614
14 | Correlati & & & - - = = = & & & & & & &
on

Sig. (2- .000| .000 | .000 | .000 | .000| .000| .000| .000| .000| .000| .000| .000 | .000 .000 | .000

tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264
FB | Pearson |.305|.157|.312|.438|.305| .365| .410| .324| .252| .238| .299| .360 | .200 | .357 1|.612
15 | Correlati - . - o o - - - - - - - - - -

on

Sig. (2- .000| .010| .000 | .000 | .000 | .000 | .000 | .000| .000 | .000 | .000| .000 | .001 | .000 .000

tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264
TF | Pearson | .594 | .492| .572|.633|.548 | .610| .594| .560| .536 | .577| .615| .600 | .571| .614 | .612 1
B | Correlati e - - - - - - - e - - - - - -

on

Sig. (2- .000 | .000 | .000 | .000 | .000 | .000 | .000 | .000| .000 | .000 | .000| .000 | .000 | .000 | .000

tailed)

N 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264 | 264
** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
e Financial Satisfaction
Correlations
FS1 FS2 FSE FS4 5SS TFS
FS1 Pearson Correlation 1 307" .295" .460™ 412" 716"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264
FS2 Pearson Correlation 307" 1 490" 226" 317" 675"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264
FS3 Pearson Correlation .295™ 490" 1 307" 247" 671"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264
FS4 Pearson Correlation 460" 226" .307" 1 426" .698™
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264
FS5 Pearson Correlation 412" 317" 247" 426" 1 .700™
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264
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TFS Pearson Correlation .716™ .675™ 671" .698™ .700™ 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 264 264 264 264 264 264

**_Correlation is significant at the 0.01 level (2-tailed).

iil. Reliability Pre-Test (50 responses)

Digital Financial Literacy

Financial Behaviour

Reliability Statistics
Cronhach's
Alpha M of ltems
.834 9

Reliability Statistics
Cronhach's
Alpha M of ltems
.8483 15

Financial Technology

Financial Satisfaction

Reliability Statistics

Cronhach's
Alpha M of ltems

867 11

Reliability Statistics

Cronhbach's
Alpha M of ltems

a4 5

iv.  Reliability Test (264 responses)

Digital Financial Literacy

Financial Behaviour

Reliability Statistics
Cronbach's
Alpha M of ltems
798 9

Reliability Statistics
Cronhach's
Alpha M of ltems
.860 15

Financial Technology

Financial Satisfaction

Reliability Statistics

Cronhach's
Alpha M of ltems

.827 11

Reliability Statistics
Cronbach's
Alpha M of ltems
.728 5
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Appendix 3 - Questionnaire (in Bahasa Indonesia)

Question

Choice of Answers

Apakah anda menggunakan
FinTech? (contoh: ShopeePay,
0VO, GoPay, mobile banking,
bibit, dll.)

lya
Tidak

Pertanyaan Penyaringan

(Screening Questions)
Jika iya, layanan FinTech mana

sajakah yang paling sering

anda gunakan? (Pilih 3)

Internet Banking
Mobile Banking
GoPay

OoVvoO

DANA

Link Aja

Bibit

Ajaib

Kredivo

Lainnya

Usia

18 — 24 tahun
25 — 31 tahun
32 — 38 tahun
39 — 45 tahun
45 — 50 tahun

Profil Responden

(Respondent Profile) Domisili

Jakarta
Bogor
Depok
Tangerang

Bekasi

Jenis Kelamin

Perempuan
Laki-Laki

Jenis Pekerjaan

Pelajar

Mahasiswa
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o Karyawan Swasta/Negeri
o Wirausahawan atau

Pengusaha

o <Rp. 2,000,000
o Rp. 2,000,000 s/d Rp.

5,000,000
o Rp. 5,000,000 s/d Rp.
Pendapatan Bulanan
10,000,000
o Rp. 10,000,000 s/d
15,000,000

o >Rp. 15,000,000

Variable Code Question Items
Saya memiliki pemahaman yang baik mengenai produk-
DFL1 produk pembayaran digital, seperti OVO, GoPay, mobile
banking, dan lain-lain.
Saya memiliki pemahaman yang baik mengenai produk
DFL2 manajemen aset digital, seperti Tanamduit, Finansialku,
. . Barek
Literasi Keuangan T
Digital Saya memiliki pemahaman yang baik mengenai produk
. . . DFL3 pinjaman digital, seperti Danamas, Investree, Shopee
(Digital Financial
_ Pinjam, dan sebagainya.
Literacy) — _ _
DFL4 Saya memiliki pemahaman yang baik mengenai produk
asuransi digital, seperti Allianz, Cekpremi, dan sebagainya.
Saya memiliki pemahaman yang baik tentang hak dan
DFL5 perlindungan nasabah, serta tata cara pengaduan layanan
dari penyelenggara keuangan digital.
DFLS Saya memiliki pengalaman menggunakan produk dan

layanan FinTech.
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Saya memiliki kesadaran tentang potensi risiko keuangan

DFL7 menggunakan fintech, seperti risiko penipuan, dan
sebagainya.

DFLS Saya memiliki kemampuan mengelola aktivitas keuangan
melalui platform digital untuk keseharian.
Saya dapat mengatur aktivitas keuangan menggunakan

DFL9 platform digital dengan mengevaluasi pengeluaran dan
pemasukan.
Menggunakan fintech dapat meningkatkan produktivitas

ik dan efektivitas kerja saya

FT2 Menggunakan fintech dapat menghemat waktu saya.
Menggunakan fintech lebih menguntungkan daripada

FT3 metode pembayaran tradisional (mis. cashback, diskon,
dil.)

- Menggunakan fintech membantu saya mengelola
keuangan.

FT3 Saya merasakan manfaat menggunakan fintech.

Financial Technology
Saya merasa mudah melakukan pembayaran
(FT) FT6 )

menggunakan fintech.
Menurut saya prosedur pembayaran melalui fintech sudah

o jelas dan mudah dipahami

e Saya merasa tidak perlu banyak usaha untuk berinteraksi
dengan fintech.

FT9 Saya percaya dengan keandalan fintech.
Saya menggunakan fintech karena pengaruh orang-orang

FT10 di sekitar saya.

FT11 Saya menggunakan fintech sesuai kebutuhan.

perilaku Keuangan FBL Saya membandingkan harga antar toko sebelum
memutuskan untuk membeli produk atau layanan.
(Financial Behaviour) FB2 Saya membeli produk atau layanan sesuai prioritas.
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Saya membeli barang dengan mempertimbangkan manfaat

kB3 yang bisa diperoleh dari barang tersebut.

FB4 Saya membuat anggaran keuangan dan menerapkannya.

FB5 Saya membayar semua tagihan tepat waktu.

FB6 Saya mencatat setiap pendapatan dan pengeluaran bulanan.

- Saya melakukan pembelian secara kredit untuk hal-hal yang
saya butuhkan.

FB8 Saya melunasi kartu kredit secara penuh setiap bulan

FB9 Saya menjaga saldo tabungan dana darurat.

FB10 Saya menabung secara rutin setiap bulan.
Saya menyimpan uang untuk jangka panjang, seperti

PRl tabungan untuk pendidikan, mobil, dan rumah.

FB12 Saya menyiapkan dana pensiun sebagai tabungan hari tua.

el Saya menyisihkan sebagian dana untuk berinvestasi di
emas, obligasi, saham, reksadana, atau investasi lainnya

FB14 Saya memiliki asuransi kesehatan pribadi.

ol Saya membeli polis asuransi properti, seperti sepeda motor,
mobil, dan rumabh.

il Saya puas dengan saldo di rekening tabungan saya.

FS2 Saya puas dengan penghasilan saya saat ini
Saya puas dengan kemampuan saya membeli barang

Kepuasan Keuangan | FS3
untuk memenuhi kebutuhan
(Financial -
Satisfaction) Fsa ?éya puas dengan kemampuan belanja bulanan saya saat

ni

. Saya puas dengan tersedianya uang untuk kebutuhan

masa depan saya

*all indicators were measured using 5-point Likert Scale

(see Chapter 3.6. Operational Definition of Variables)

Patricia Kiarra Adelaide



THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 96 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

REFERENCES

o Aboagye, Judith and Jung, Ji Young. (2018). Debt Holding, Financial Behavior, and Financial
Satisfaction. Journal of Financial Counseling and Planning, 29(2), 208-217.
https://connect.springerpub.com/content/sqrjfcp/29/2/208

o Ahdiat, Adi. (2022, September 5). Jumlah Mahasiswa di Indonesia, dari Aceh sampai Papua.
Databoks. https://databoks.katadata.co.id/datapublish/2022/09/05/jumlah-mahasiswa-di-

indonesia-dari-aceh-sampai-papua

o Ajibade, P., 2019. Technology acceptance model limitations and criticisms: Exploring the
practical applications and use in technology-related studies, mixed-method, and qualitative
researches. Libr. Philos. Pract.

o Ajzen, Icek. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes, vol. 50 (2), 179-211.
https://www.sciencedirect.com/science/article/abs/pii/074959789190020T

o Anam, Khoirul (2023). Paling Rendah di ASEAN, Tingkat Literasi Digital Rl Cuma 62%.
CNBC Indonesia. https://www.cnbcindonesia.com/tech/20230214171553-37-413790/paling-

rendah-di-asean-tingkat-literasi-digital-ri-cuma-62

o Andarsari, Pipit R., and Ningtyas, Mega N. (2019). The Role of Financial Literacy on Financial
Behavior. Journal of Accounting and Business Education, 4(1), 24-33.

http://journal2.um.ac.id/index.php/jabe/article/view/8524

o Annesley, T. M. (2010). The Discussion Section: Your Closing Argument. Clinical Chemistry

o Arifin, Agus Z. (2018). Influence Factors toward Financial Satisfaction with Financial
Behavior as Intervening Variable on Jakarta Area Workforce. European Research Studies
Journal, 21(1), 90-103. https://ersj.eu/journal/932

o Asosiasi Fintech Indonesia (AFTECH). Annual Member Survey 2019/2020.
https://fintech.id/dokumen/aftech-annual-member-survey-report-20192020

o Boslaugh, Sarah; McNutt, Louise-Anne (2008). "Structural Equation
Modeling." Encyclopedia of Epidemiology.

o Campbell, A. (1981). The sense of well-being in America: Recent patterns and trends. New
York: McGraw Hill.

Patricia Kiarra Adelaide


https://connect.springerpub.com/content/sgrjfcp/29/2/208
https://databoks.katadata.co.id/datapublish/2022/09/05/jumlah-mahasiswa-di-indonesia-dari-aceh-sampai-papua
https://databoks.katadata.co.id/datapublish/2022/09/05/jumlah-mahasiswa-di-indonesia-dari-aceh-sampai-papua
https://www.sciencedirect.com/science/article/abs/pii/074959789190020T
https://www.cnbcindonesia.com/tech/20230214171553-37-413790/paling-rendah-di-asean-tingkat-literasi-digital-ri-cuma-62
https://www.cnbcindonesia.com/tech/20230214171553-37-413790/paling-rendah-di-asean-tingkat-literasi-digital-ri-cuma-62
http://journal2.um.ac.id/index.php/jabe/article/view/8524
https://ersj.eu/journal/932
https://fintech.id/dokumen/aftech-annual-member-survey-report-20192020

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 97 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

O

Cekindo. (2022, July 12). [2022 Updated] Important Points that You Need to Know about

Fintech in Indonesia. Cekindo. https://www.cekindo.com/blog/fintech-indonesia#future-for-

fintech-company-in-indonesia
Christensen, L. B., Johnson, R. B., Johnson, R. B., & Turner, L. A. (2015). Research Methods,

Design, and Analysis (Global Edi). Pearson International Content.
https://bookshelf.vitalsource.com/books/9781292068466
Cooper, D. R., & Schindler, P. S. (2011). Business Research Methods (11th ed.). McGraw-

Hill/lrwin.

Dew, J. and Xiao, J.J. (2011). The Financial Management Behavior Scale: Development and
Validation, Journal of Financial Counseling and Planning, 22(1), 43-59.

https://papers.ssrn.com/sol3/papers.cfm?abstract id=2061265

Elena, Maria. (2022, April 9). Survei Bank Indonesia: Konsumsi Masyarakat Naik pada Maret
2022. Ekonomi Bisnis. https://ekonomi.bisnis.com/read/20220409/9/1521100/survei-bank-

indonesia-konsumsi-masyarakat-naik-pada-maret-2022
Falahati, L., Sabri, Mohamad F., and Paim, Laila H.J. (2012). Assessment a Model of Financial

Satisfaction Predictors: Examining the Mediate Effect of Financial Behavior and Financial
Strain. World Applied Sciences Journal, 20(2), 190-197.
https://www.semanticscholar.org/paper/Assessment-a-Model-of-Financial-Satisfaction-the-
of-Falahati-Sabri/22a8d3a8da176c002d8c28376a1101c29eb8d9df

Farida, Mamik N., Soesatyo, Yoyok and Aji, Tony S. (2021). Influence of Financial Literacy

and Use of Financial Technology on Financial Satisfaction through Financial Behavior,
International Journal of Education & Literacy Studies (1JELS).
https://dx.doi.org/10.7575/aiac.ijels.v.9n.1p.86

Gon calves, V. N., Ponchio, M. C., & Basilio, R. G. (2021). Women's financial well-being: A

systematic literature review and directions for future research. International Journal of
Consumer Studies, 45(4), 824-843. https://doi.org/10.1111/1JCS.12673

Gozhali, I. G. (2011). Structural Equation Modeling: Concept and Application with AMOS 24
Update Bayesian SEM). Badan Penerbit Universitas Diponegoro.

Grohmann, Antonia. (2018). Financial Literacy and Financial Behavior: Evidence from the
Emerging  Asian  Markets. DIW  Berlin  Discussion  Paper No. 1702,
https://papers.ssrn.com/sol3/papers.cfm?abstract id=3084021

Patricia Kiarra Adelaide


https://www.cekindo.com/blog/fintech-indonesia#future-for-fintech-company-in-indonesia
https://www.cekindo.com/blog/fintech-indonesia#future-for-fintech-company-in-indonesia
https://bookshelf.vitalsource.com/books/9781292068466
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2061265
https://ekonomi.bisnis.com/read/20220409/9/1521100/survei-bank-indonesia-konsumsi-masyarakat-naik-pada-maret-2022
https://ekonomi.bisnis.com/read/20220409/9/1521100/survei-bank-indonesia-konsumsi-masyarakat-naik-pada-maret-2022
https://www.semanticscholar.org/paper/Assessment-a-Model-of-Financial-Satisfaction-the-of-Falahati-Sabri/22a8d3a8da176c002d8c28376a1101c29eb8d9df
https://www.semanticscholar.org/paper/Assessment-a-Model-of-Financial-Satisfaction-the-of-Falahati-Sabri/22a8d3a8da176c002d8c28376a1101c29eb8d9df
https://dx.doi.org/10.7575/aiac.ijels.v.9n.1p.86
https://doi.org/10.1111/IJCS.12673
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3084021

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 98 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

O

Hair, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). A primer on partial least squares
structural equation modeling (PLS-SEM) (3rd ed.), Thousand Oaks, CA: Sage Publications.
Hair, J.F., Ringle, C.M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. The Journal
of Marketing Theory and Practice, 19(2), 139-152.

Hasibuan, B. K., Lubis, Y.M. and HR, W.A. (2018). Financial Literacy and Financial Behavior

as a Measure of Financial Satisfaction, Advamces in Economics, Business and Management
Research (AEBMR), 46(1), 503-507. https://dx.doi.org/10.2991/ebic-17.2018.79

Hayes, Adam. (2022, September 28). Consumerism Explained: Definition, Economic Impact,

Pros & Cons. Investopedia. https://www.investopedia.com/terms/c/consumerism.asp
Hieminga, G., Lande, F. and Nijboer, F. (2016). FinTech For Micro, Small and Medium Sized
Enterprises, ING Economics Department, (October), 1-38.
https://www.ing.nl/media/ING EBZ FinTech-for-MSMEs tcm162-111437.pdf

Hung, Angela A., Parker, Andrew M., and Yoong, Joanne K. (2009). Defining and Measuring

Financial  Literacy. RAND Corporation: Labor and Population. WR-708.
https://www.rand.org/content/dam/rand/pubs/working papers/2009/RAND WR708.pdf
Husna, Hanifah. (2022, March 25). Indeks Literasi Digital Indonesia 3,49, Ini yang Bisa

Dilakukan Pemerintah. Kementrian Komunikasi dan Informatika RI.

https://aptika.kominfo.g0.id/2022/03/indeks-literasi-digital-indonesia-3-49-ini-yang-bisa-

dilakukan-pemerintah/

Indrawati, Andi. (2021). Digital Financial Literacy, and Financial Technology: Case Studies
of Faculty of Economics University 17 August 1945 Samarinda. Jurnal limu Ekonomi dan

Manajemen, 12(1). 1-10. http://jurnal.untag-sby.ac.id/index.php/die/article/view/5102

lonescu, Razvan and Radulesu, luliana D. (2019). Behavioral Finance and the Fast Evolving
World of Fintech. Economic Insights — Trends and Challenges, 8(4), 47-57. https://upg-
bulletin-se.ro/wp-content/uploads/2020/05/5.1onescu_Radulescu-4-2019.pdf

Kamath, Akshatha. (2022, September 1). Fintech in Indonesia and How Kredivo Boosts

Conversions by 40% [Industry Study]. https://www.moengage.com/blog/industry-study-

fintech-in-indonesia-and-how-kredivo-boosts-conversions-by-40/

Lusardi, A. and Mitchell, O.S. (2014). The Economic Importance of Financial Literacy:
Theory and Evidence, Journal of Economic Literature, 52(1), 5-44. https://gflec.org/wp-

content/uploads/2014/12/economic-importance-financial-literacy-theory-evidence.pdf

Patricia Kiarra Adelaide


https://us.sagepub.com/en-us/nam/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book270548
https://us.sagepub.com/en-us/nam/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book270548
https://dx.doi.org/10.2991/ebic-17.2018.79
https://www.investopedia.com/terms/c/consumerism.asp
https://www.ing.nl/media/ING_EBZ_FinTech-for-MSMEs_tcm162-111437.pdf
https://www.rand.org/content/dam/rand/pubs/working_papers/2009/RAND_WR708.pdf
https://aptika.kominfo.go.id/2022/03/indeks-literasi-digital-indonesia-3-49-ini-yang-bisa-dilakukan-pemerintah/
https://aptika.kominfo.go.id/2022/03/indeks-literasi-digital-indonesia-3-49-ini-yang-bisa-dilakukan-pemerintah/
http://jurnal.untag-sby.ac.id/index.php/die/article/view/5102
https://upg-bulletin-se.ro/wp-content/uploads/2020/05/5.Ionescu_Radulescu-4-2019.pdf
https://upg-bulletin-se.ro/wp-content/uploads/2020/05/5.Ionescu_Radulescu-4-2019.pdf
https://www.moengage.com/blog/industry-study-fintech-in-indonesia-and-how-kredivo-boosts-conversions-by-40/
https://www.moengage.com/blog/industry-study-fintech-in-indonesia-and-how-kredivo-boosts-conversions-by-40/
https://gflec.org/wp-content/uploads/2014/12/economic-importance-financial-literacy-theory-evidence.pdf
https://gflec.org/wp-content/uploads/2014/12/economic-importance-financial-literacy-theory-evidence.pdf

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 99 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

O

Madi, Ahmed. (2018). Financial Literacy and Behavioral Finance: Conceptual Foundations
and Research Issues. Journal of Economics and Sustainable Development, 9(10), 81-89.

https://www.researchgate.net/publication/327531516 Financial Literacy and Behavioral Fi

nance Conceptual Foundations and Research Issues

Medina, Ayman F. (2021, April 7). Opportunities in Indonesia’s Financial Technology Sector.

ASEAN Briefing. https://www.aseanbriefing.com/news/opportunities-in-indonesias-

financial-technology-sector/

Mokhtar, N., Sabri, M. F., & Ho, C. S. F. (2020). Financial capability and differences in age
and ethnicity. Journal of Asian Finance, Economics and Business, 7(10), 1081-1091.
https://doi.org/10.13106/jafeb.2020.vol7.n010.1081

Morgan, P.J., Huang, B., & Trinh, L.Q. (2019). The Need to Promote Digital Financial Literacy
for the Digital Age. The 2019 G20 Osaka Summit, Japan: The Future of Work and Education

for the Digital Age, August, 40-46. https://www.researchgate.net/profile/Long-Trinh-
6/publication/343682203 The Need to Promote Digital Financial Literacy for the Digit
al_Age/links/5f38b060299bf13404c85548/The-Need-to-Promote-Digital-Financial-Literacy-
for-the-Digital-Age.pdf

Otoritas Jasa Keuangan. (2022, November 24). Infografis Hasil Survei Nasional Literasi dan

Inklusi Keuangan Tahun 2022. OJK. https://www.0jk.go.id/id/berita-dan-kegiatan/info-

terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-
2022.aspx#:~:text=Hasil%20SNL IK%202022%20menunjukkan%20indeks,2019%20yaitu%
2076%2C19%?20persen.

Prasad, H., and D. Meghwal. 2017. “Digital Financial Literacy: A Study of Households of
Udaipur.” Global Journal of Advanced Research 4 (5): 201-2009.

Prasad, H., Meghwal D., and Dayama, V. (2018). Digital Financial Literacy: A Study of

Households of Udaipur. The Journal of Business and Management, 5(1), 23-32.
http://gjar.org/publishpaper/vol4issue5/d704r45.pdf

Putri, Cantika (2023). Sri Mulyani: Inklusi Keuangan di ASEAN Masih Sangat Timpang!.
CNBC Indonesia. https://www.cnbcindonesia.com/news/20230329120544-4-425436/sri-

mulyani-inklusi-keuangan-di-asean-masih-sangat-timpang

Rahayu, Isna. (2022, August 12). OJK: Indeks Literasi dan Inklusi Keuangan Nasional
Memiliki Gap yang Besar. Kompas.

Patricia Kiarra Adelaide


https://www.researchgate.net/publication/327531516_Financial_Literacy_and_Behavioral_Finance_Conceptual_Foundations_and_Research_Issues
https://www.researchgate.net/publication/327531516_Financial_Literacy_and_Behavioral_Finance_Conceptual_Foundations_and_Research_Issues
https://www.aseanbriefing.com/news/opportunities-in-indonesias-financial-technology-sector/
https://www.aseanbriefing.com/news/opportunities-in-indonesias-financial-technology-sector/
https://doi.org/10.13106/jafeb.2020.vol7.no10.1081
https://www.researchgate.net/profile/Long-Trinh-6/publication/343682203_The_Need_to_Promote_Digital_Financial_Literacy_for_the_Digital_Age/links/5f38b060299bf13404c85548/The-Need-to-Promote-Digital-Financial-Literacy-for-the-Digital-Age.pdf
https://www.researchgate.net/profile/Long-Trinh-6/publication/343682203_The_Need_to_Promote_Digital_Financial_Literacy_for_the_Digital_Age/links/5f38b060299bf13404c85548/The-Need-to-Promote-Digital-Financial-Literacy-for-the-Digital-Age.pdf
https://www.researchgate.net/profile/Long-Trinh-6/publication/343682203_The_Need_to_Promote_Digital_Financial_Literacy_for_the_Digital_Age/links/5f38b060299bf13404c85548/The-Need-to-Promote-Digital-Financial-Literacy-for-the-Digital-Age.pdf
https://www.researchgate.net/profile/Long-Trinh-6/publication/343682203_The_Need_to_Promote_Digital_Financial_Literacy_for_the_Digital_Age/links/5f38b060299bf13404c85548/The-Need-to-Promote-Digital-Financial-Literacy-for-the-Digital-Age.pdf
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-2022.aspx#:~:text=Hasil%20SNLIK%202022%20menunjukkan%20indeks,2019%20yaitu%2076%2C19%20persen
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-2022.aspx#:~:text=Hasil%20SNLIK%202022%20menunjukkan%20indeks,2019%20yaitu%2076%2C19%20persen
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-2022.aspx#:~:text=Hasil%20SNLIK%202022%20menunjukkan%20indeks,2019%20yaitu%2076%2C19%20persen
https://www.ojk.go.id/id/berita-dan-kegiatan/info-terkini/Pages/Infografis-Survei-Nasional-Literasi-dan-Inklusi-Keuangan-Tahun-2022.aspx#:~:text=Hasil%20SNLIK%202022%20menunjukkan%20indeks,2019%20yaitu%2076%2C19%20persen
http://gjar.org/publishpaper/vol4issue5/d704r45.pdf
https://www.cnbcindonesia.com/news/20230329120544-4-425436/sri-mulyani-inklusi-keuangan-di-asean-masih-sangat-timpang
https://www.cnbcindonesia.com/news/20230329120544-4-425436/sri-mulyani-inklusi-keuangan-di-asean-masih-sangat-timpang

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 100 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

https://money.kompas.com/read/2022/08/12/203000126/0jk--indeks-literasi-dan-inklusi-
keuangan-nasional-masih-memiliki-gap-yang

o Rahayu, R., Ali, S., Aulia, A., & Hidayah, R. (2022). The Current Digital Financial Literacy
and Financial Behavior in Indonesian Millennial Generation. Journal of Accounting and
Investment, 23(1), 78-94. https://journal.umy.ac.id/index.php/ai/article/view/13205/pdf

o Sekaran, Uma and Bougie, Roger. Research Methods for Business: A Skill-Building Approach
(Seventh  Edition). United Kingdom, Wiley, 2016. https://www.wiley.com/en-
us/Research+Methods+For+Business%3A+A+Skill+Building+Approach%2C+7th+Edition-
p-9781119266846

o Setiawan, M., Effenfi, N., Santoso, T., Dewi, V.l., & Sapulette, M.S. (2020). Digital Financial
Literacy, Current Behavior of Saving and Spending and Its Future Foresight. Economics of
Innovation and New Technology, 1-19. https://doi.org/10.1080/10438599.2020.1799142

o Stewart, H., Jirjens, J., 2018. Data security and consumer trust in FinTech innovation in
Germany. Inf. Comput. Secur. 26, 109-128. http://dx.doi.org/10.1108/1CS-06-2017-0039
o Suyanto, Doddy S., Rahmawati, Jaka W. (2021). Effects of Indonesian Students’ Financial

Literacy on Financial Behavior. Advances in Economics, Business and Management Research,
volume 179. Proceedings of the Sixth Padang International Conference on Economics
Education, Economics, Business and Management, Accounting and Entrepreneurship
(PICEEBA 2020). 553-558. https://www.atlantis-press.com/article/125957829.pdf

o Thaler, Richard S. (2000). The End of Behavioral Finance. CFA Institute, Financial Analysts

Journal, 55(6), 12-17. https://www.semanticscholar.org/paper/The-End-of-Behavioral-
Finance-Thaler/b6ff7c622elec8cd28e8f467ad75848929db0e94

o Tony, N., and K. Desai. 2020. “Impact of Digital Financial Literacy on Digital Financial
Inclusion.” International Journal of Scientific and Technology Research 9 (1): 1911-1915

o Ulinnuha, Ibnu. (2017, Februari 14). “Fintech” dan Perilaku Keuangan Generasi Milenial.
Kompas.
https://money.kompas.com/read/2017/02/14/090100326/.fintech.dan.perilaku.keuangan.gene
rasi.milenial?page=all

o Widi and Nugraha (2022). Beware of the Cost of Living Crisis. KOMPAS.
https://www.kompas.id/baca/english/2022/06/28/beware -of-the-cost-of-living-crisis

Patricia Kiarra Adelaide


https://money.kompas.com/read/2022/08/12/203000126/ojk--indeks-literasi-dan-inklusi-keuangan-nasional-masih-memiliki-gap-yang
https://money.kompas.com/read/2022/08/12/203000126/ojk--indeks-literasi-dan-inklusi-keuangan-nasional-masih-memiliki-gap-yang
https://journal.umy.ac.id/index.php/ai/article/view/13205/pdf
https://www.wiley.com/en-us/Research+Methods+For+Business%3A+A+Skill+Building+Approach%2C+7th+Edition-p-9781119266846
https://www.wiley.com/en-us/Research+Methods+For+Business%3A+A+Skill+Building+Approach%2C+7th+Edition-p-9781119266846
https://www.wiley.com/en-us/Research+Methods+For+Business%3A+A+Skill+Building+Approach%2C+7th+Edition-p-9781119266846
https://doi.org/10.1080/10438599.2020.1799142
http://dx.doi.org/10.1108/ICS-06-2017-0039
https://www.atlantis-press.com/article/125957829.pdf
https://www.semanticscholar.org/paper/The-End-of-Behavioral-Finance-Thaler/b6ff7c622e1ec8cd28e8f467ad75848929db0e94
https://www.semanticscholar.org/paper/The-End-of-Behavioral-Finance-Thaler/b6ff7c622e1ec8cd28e8f467ad75848929db0e94
https://money.kompas.com/read/2017/02/14/090100326/.fintech.dan.perilaku.keuangan.generasi.milenial?page=all
https://money.kompas.com/read/2017/02/14/090100326/.fintech.dan.perilaku.keuangan.generasi.milenial?page=all
https://www.kompas.id/baca/english/2022/06/28/beware-of-the-cost-of-living-crisis

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 101 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

o Widiastuti, E., Purnomo Jati, D., Tri Nawarini, A., & Murni Setyawati, S. (2020). Analisis
Dampak Inovasi Layanan Keuangan Berbasis Teknologi dan Literasi Keuangan terhadap
Perilaku Keuangan. Journal and Proceeding Fakultas Ekonomi dan Bisnis UNSOED, 10(1),
32-39.

o Wiranti, Ani. (2022). Pengaruh Financial Technology, Financial Literacy, Financial
Knowledge, Locus of Control, dan Income terhadap Perilaku Keuangan. Jurnal llmu
Manajemen Volume 10 Nomor 2.

https://journal.unesa.ac.id/index.php/jim/article/view/17050/8157

o Xiao, J. J., Tang, C., & Shim, S. (2008). Acting for happiness: Financial behavior and life
satisfaction of college students. Social Indicators Research, 92(1), 53-68.
https://doi.org/10.1007/s11205-008-9288-6

o Zimmerman, S. L. (1995). Understanding family policy: Theories and applications (2nd ed.).
Thousand Oaks, CA: Sage.

Patricia Kiarra Adelaide


https://journal.unesa.ac.id/index.php/jim/article/view/17050/8157
https://doi.org/10.1007/s11205-008-9288-6

THE INFLUENCE OF DIGITAL FINANCIAL LITERACY AND THE USE OF FINANCIAL Page 102 of 103
TECHNOLOGY TOWARDS FINANCIAL SATISFACTION THROUGH FINANCIAL BEHAVIOUR

CURRICULUM VITAE

CURRICULUM VITAE

ik

PERSONAL INFORMATION

Patricia Kiarra Adelaide

JI. Purnama Gg. Purnama Anggrek 1 nummer F3, Parit Tokaya, South
Pontianak 78121, Indonesia.

(+62)811 5677 722

patricia.adelaide@student.sgu.ac.id

patricia.kiarraadelaide@gmail.com

Indonesian
02.05.2001
INTERNSHIP
EXPERIENCE « Marketing Intern at PT. Solusi Multiguna Prima, Indonesia
= Corporate Communications Intern at InterNations, Germany
EDUCATION
SWISS GERMAN UNIVERSITY, TANGERANG
» [nternational Business Administration; GPA 3.98
FACHHOCHSCHULE SUDWESTFALEN
* Wintersemester; Business Administration with Informatics
SMAK SANTU PETRUS, PONTIANAK
ACADEMIC

ACHIEVEMENTS s 1st Winner of City Schools Debating Championship 2017,

« 1st Winner of Provincial Schools Debating Championship 2017,
« 'Most Promising Team' Award SSIDC 2018, Malaysia,

» 2nd Winner of National Business Plan Competition 2021, Indonesia.
SKILLS

Bahasa Indonesia, English, German (A1).
Public Speaking, Presentation Skills, Teamwork

« Secretary | of Board of Executives 2021 (Student Organisation),
« Head of English Club (Student Activity Unit) 2020-2021,

« President of SGU Student Ambassadors 2019/2020,

« Member of Event IBEF 2019 (Entrepreneurship Festival).

Microsoft Word, Excel, Powerpoint.

Reading Books, Watching Movies, and Crocheting.

Patricia Kiarra Adelaide



