
THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 106 of 

Delvira Anindya Prawira 

 

 

GLOSSARY 

 
 

GDP : Gross Domestic Product 

 
 

UNICEF : United Nations Children’s Fund 

 
 

WHO : World Health Organization 
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Brand Equity : A set of brand assets and liabilities linked to a 

brand, including its name and logo, that 

contribute to or diminish the overall value offered 

by a product or service to a company and/or its 

customers. 

 
Consumer Based Brand Equity : The differential effect of customers' knowledge 

of a specific brand which includes the aspects of 

consumer response to marketing activities and 

the brand knowledge 

 
Brand Awareness : A buyer potential ability to recognize or recall 

some specific brand that belongs to some 

specific product category. 

 
Brand Association : Anything that is “linked” in memory to a brand 

and any information about the brand that retains 

in consumer mind 

 
Perceived Quality : Customer’s perception of the overall quality or 

superiority of a product or service 

 
 

Brand Loyalty : Customer commitment to repurchase products 

and services from a specific brand and commit 

to be the consumer of the brand on a daily basis 

in the future despite other competitor actions in 

the businesses 

 
Health Motivation : Consumer's goal-directed arousal to engage in 

health behaviors 
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Lemonilo healthy instant noodles : Healthy instant noodles brand from Indonesia 

using natural ingredients such as the essence of 

spinach, turmeric, and scallions and made 

without preservatives, and synthetic dyes 

 
Jakarta : Capital city in Indonesia 

 
 

Tangerang : A city in Indonesia 

 
 

SmartPLS : A software application used for processing the 

data in this research that allows for the 

comparison of multiple independent variables 

and multiple dependent variables 



THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 109 of 

Delvira Anindya Prawira 

 

 

 
 

 

 

 

 

 

 

REFERENCES 

Aaker, D. A. (1991). Managing Brand Equity Capitalizing on the Value of a Brand 

Name. 

Aaker, D. A. (1992). The Value of Brand Equity. In Journal of Business Strategy 

(Vol. 13, Issue 4, pp. 27–32). https://doi.org/10.1108/eb039503 

Adam, M. A. (2016). The Impact of Brand Equity on Consumer Purchase Decision of 

Cell Phones The Impact of Brand Equity on Consumer Purchase Decision of 

Cell Phones View project. https://www.researchgate.net/publication/319528579 

Ahmad Munawar, N., & Ali, H. (2019). DETERMINATION OF PURCHASE 

INTENTION THROUGH BRAND AWARENESS AND PERCEIVED QUALITY 

(Case Study: For consumers PT. Sentosa Santosa Finance Tangerang area). 

1(2). https://doi.org/10.31933/DIJMS 

Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. Human 

Behavior and Emerging Technologies, 2(4), 314–324. 

https://doi.org/10.1002/hbe2.195 

Ali, T., Alam, A., & Ali, J. (2021). Factors Affecting Consumers’ Purchase Behaviour 

for Health and Wellness Food Products in an Emerging Market. Global Business 

Review, 22(1), 151–168. https://doi.org/10.1177/0972150918795368 

Alkhawaldeh, A. M., & Eneizan, B. M. (2018). Factors Influencing Brand Loyalty in 

Durable Goods Market. International Journal of Academic Research in Business 

and Social Sciences, 8(1). https://doi.org/10.6007/ijarbss/v8-i1/3811 

Amin, N., Hafizi, A., & Ali, H. (2021). PURCHASE INTENTION AND PURCHASE 

DECISION MODEL: MULTI CHANNEL MARKETING AND DISCOUNT ON 

MEDCOM.ID ONLINE NEWS PORTAL. 2(3). 

https://doi.org/10.31933/dijdbm.v2i3 

Ansari, S., Ansari, G., Ghori, M. U., & Kazi, A. G. (2019). Impact of Brand 

Awareness and Social Media Content Marketing on Consumer Purchase 

Decision. Journal of Public Value and Administration Insights, 2(2), 5–10. 

https://doi.org/10.31580/jpvai.v2i2.896 

Anwar, M., & Andrean, D. (2021). The Effect of Perceived Quality, Brand Image, and 

Price Perception on Purchase Decision. 

Badir, M., & Andjarwati, A. L. (2020). The Effect of E-WOM, Ease of Use and Trust 

on Purchase Decisions (Study on Tokopedia Application Users). Jurnal Minds: 

Manajemen Ide Dan Inspirasi, 7(1), 39. 

https://doi.org/10.24252/minds.v7i1.13715 

Beig, F. A., & Nika, F. A. (2019). Brand Experience and Brand Equity. Vision, 23(4), 

410–417. https://doi.org/10.1177/0972262919860963 

BİLGİN, Y. (2018). THE EFFECT OF SOCIAL MEDIA MARKETING 

ACTIVITIES ON BRAND AWARENESS, BRAND IMAGE AND BRAND 

LOYALTY. Business & Management Studies: An International Journal, 6(1), 

128–148. https://doi.org/10.15295/bmij.v6i1.229 

http://www.researchgate.net/publication/319528579
http://www.researchgate.net/publication/319528579


THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 110 of 

Delvira Anindya Prawira 

 

 

 
 

Budiman, S. (2021). The Effect of Social Media on Brand Image and Brand Loyalty 

in Generation Y. Journal of Asian Finance, Economics and Business, 8(3), 

1339–1347. https://doi.org/10.13106/jafeb.2021.vol8.no3.1339 

Ceesay, L. B. (2020). Building A High Customer Experience Management 

Organization: Towards Customer-Centricity. 

https://doi.org/10.20944/preprints202010.0053.v1 

Chandra, C., & Keni. (2019). 

PENGARUH_BRAND_AWARENESS_BRAND_ASSOCIATION_PERCEIV. 

Jurnal Muara Ilmu Ekonomi Dan Bisnis, 3. 

Chieng, F. (2011). Customer-based brand equity: a literature review. 

https://www.researchgate.net/publication/312661241 

Chinomona, R., & Maziriri, E. T. (2017). The influence of brand awareness, brand 

association and product quality on brand loyalty and repurchase intention: A case 

of male consumers for cosmetic brands in South Africa. Journal of Business and 

Retail Management Research, 12(1), 143–154. 

https://doi.org/10.24052/jbrmr/v12is01/tiobabaapqoblariacomcfcbisa 

Chrysochou, P., & Grunert, K. G. (2014). Health-related ad information and health 

motivation effects on product evaluations. Journal of Business Research, 67(6), 

1209–1217. https://doi.org/10.1016/j.jbusres.2013.05.001 

Desai, A. (2020). Impulse buying – demographic aspect. Journal of Management 

Research and Analysis, 5(3), 236–238. https://doi.org/10.18231/2394- 

2770.2018.0037 

Ditlevsen, K., Sandøe, P., & Lassen, J. (2019). Healthy food is nutritious, but organic 

food is healthy because it is pure: The negotiation of healthy food choices by 

Danish consumers of organic food. Food Quality and Preference, 71, 46–53. 

https://doi.org/10.1016/j.foodqual.2018.06.001 

Dixit, S., & Nandakumar, G. (2021). Promoting healthy lifestyles using information 

technology during the COVID-19 pandemic. In Reviews in Cardiovascular 

Medicine (Vol. 22, Issue 1, pp. 115–125). IMR Press Limited. 

https://doi.org/10.31083/J.RCM.2021.01.187 

dr. Agustin, S. (2021, March 25). Di Balik Kelezatannya, Ada 4 Bahaya Mie Instan 

yang Mengintai. https://www.alodokter.com/jangan-lagi-mengabaikan-bahaya- 

mie-instan 

Ebrahim, R. S. (2020). The Role of Trust in Understanding the Impact of Social 

Media Marketing on Brand Equity and Brand Loyalty. Journal of Relationship 

Marketing, 19(4), 287–308. https://doi.org/10.1080/15332667.2019.1705742 

Farid Shamsudin, M., Hassan, S., Fikri Ishak, M., Ahmad, Z., & Kuala Lumpur, U. 

(n.d.). JOURNAL OF CRITICAL REVIEWS STUDY OF PURCHASE 

INTENTION TOWARDS SKIN CARE PRODUCTS BASED ON BRAND 

AWARENESS AND BRAND ASSOCIATION. 

Farid Shamsudin, M., Hassan, S., Fikri Ishak, M., Ahmad, Z., & Kuala Lumpur, U. 

(2020). JOURNAL OF CRITICAL REVIEWS STUDY OF PURCHASE 

INTENTION TOWARDS SKIN CARE PRODUCTS BASED ON BRAND 

AWARENESS AND BRAND ASSOCIATION. 

Fauzi, R. (2017). PENGARUH HARGA DAN FREE WI-FI TERHADAP 

KEPUTUSANPEMBELIAN PRODUK PADA ANGKRINGAN DI KECAMATAN 

KARAS KABUPATEN MAGETAN. 

http://www.researchgate.net/publication/312661241
http://www.researchgate.net/publication/312661241
http://www.alodokter.com/jangan-lagi-mengabaikan-bahaya-


THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 111 of 

Delvira Anindya Prawira 

 

 

 
 

Guiné, R. P. F., Florença, S. G., Barroca, M. J., & Anjos, O. (2020). The link between 

the consumer and the innovations in food product development. In Foods (Vol. 

9, Issue 9). MDPI AG. https://doi.org/10.3390/foods9091317 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2017). Partial Least Squares Structural 

Equation Modeling. In Handbook of Market Research (pp. 1–40). Springer 

International Publishing. https://doi.org/10.1007/978-3-319-05542-8_15-1 

Hair, J. F., Sarstedt, M., & Ringle, C. M. (2019). Rethinking some of the rethinking of 

partial least squares. European Journal of Marketing, 53(4), 566–584. 

https://doi.org/10.1108/EJM-10-2018-0665 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s purchase 

decision in the Malaysian retail market. PSU Research Review, 2(1), 7–23. 

https://doi.org/10.1108/PRR-08-2017-0034 

Hidayat, S., Wibowo, W., Elisa GUNAWAN, Y., Citra DEWI, G., & Wijayaningtyas, 

M. (2021). Factors Influencing Purchase Intention of Healthcare Products During 

the COVID-19 Pandemic: An Empirical Study in Indonesia. Journal of Asian 

Finance, 8(6), 337–0345. https://doi.org/10.13106/jafeb.2021.vol8.no6.0337 

Hsieh, P.-H., & Hu, T.-C. (2019). Differences in the Decision-Making Process 

Between Sellers Using Yahoo!Kimo Auction Site and Barter Sites Completed 

Research. 

Ibrahim, B. (2022). Social Media Marketing Activities and Brand Loyalty: A Meta- 

Analysis Examination. Journal of Promotion Management, 28(1), 60–90. 

https://doi.org/10.1080/10496491.2021.1955080 

Ikram AKBAR, S., & Özgül, E. (2018). Impact of Social Media Usage Activities on 

Brand Awareness of Young Consumers. In Dokuz Eylül Üniversitesi Yayın 

Kabul Tarihi. 

Jaeger, S. R., MacFie, H. J. H., & New Zealand. Plant & Food Research. (2010). 

Consumer-driven innovation in food and personal care products. Woodhead 

Pub. 

Jalilvand, M. R., Samiei, N., & Mahdavinia, S. H. (2011). The Effect of Brand Equity 

Components on Purchase Intention: An Application of Aaker’s Model in the 

Automobile Industry. International Business and Management, 2(2), 149–158. 

www.cscanada.org 

Keller, L. (1993). Conceptualizing, measuring, and managing customer-based brand 

equity. In Journal of Marketing (Vol. 57). 

Kelly, R. B., Zyzanski, S. J., & Alemagno, S. A. (1991). PREDICTION OF 

MOTIVATION AND BEHAVIOR CHANGE FOLLOWING HEALTH 

PROMOTION: ROLE OF HEALTH BELIEFS, SOCIAL SUPPORT, AND 

SELF-EFFICACY. In Sot. Sci. Med (Vol. 32, Issue 3). 

Kemenperin. (2022, July 5). Kontribusi Industri Makanan dan Minuman Tembus 

37,77 Persen. https://www.kemenperin.go.id/artikel/23393/Kontribusi-Industri- 

Makanan-dan-Minuman-Tembus-37,77-Persen 

Khurram, M., Qadeer, F., & Sheeraz, M. (2018). The Role of Brand Recall, Brand 

Recognition and Price Consciousness in Understanding Actual Purchase. Journal 

of Research in Social Sciences, 6, 2305–6533. 

Kingwell, R. (2021). Wheat and barley markets in the Philippines-opportunities for 

Australia. https://doi.org/10.13140/RG.2.2.13741.44002 

http://www.cscanada.org/
http://www.kemenperin.go.id/artikel/23393/Kontribusi-Industri-
http://www.kemenperin.go.id/artikel/23393/Kontribusi-Industri-


THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 112 of 

Delvira Anindya Prawira 

 

 

 
 

Kumar, S. (2018). Understanding Different Issues of Unit of Analysis in a Business 

Research Journal of General ManaGeMent research. Journal of General 

Management Research, 5, 70–82. 

Lee, J. E., Goh, M. L., & Mohd Noor, M. N. Bin. (2019). Understanding purchase 

intention of university students towards skin care products. PSU Research 

Review, 3(3), 161–178. https://doi.org/10.1108/prr-11-2018-0031 

Liu, H.-H., & Wang, Y.-N. (2019). Interrelationships between Viral Marketing and 

Purchase Intention via Customer-Based Brand Equity. Journal of Business and 

Management Sciences, 7(2), 72–83. https://doi.org/10.12691/jbms-7-2-3 

Liu, M. T., Wong, I. K. A., Tseng, T. H., Chang, A. W. Y., & Phau, I. (2017). 

Applying consumer-based brand equity in luxury hotel branding. Journal of 

Business Research, 81, 192–202. https://doi.org/10.1016/j.jbusres.2017.06.014 

Loebnitz, N., & Grunert, K. G. (2018). Impact of self-health awareness and perceived 

product benefits on purchase intentions for hedonic and utilitarian foods with 

nutrition claims. Food Quality and Preference, 64, 221–231. 

https://doi.org/10.1016/j.foodqual.2017.09.005 

Moorman, C., & Matulich, E. (1993). A Model of Consumers’ Preventive Health 

Behaviors: The Role of Health Motivation and. In Source: Journal of Consumer 

Research (Vol. 20, Issue 2). 

Mustafa, S., & Al-Abdallah, G. (2020). The evaluation of traditional communication 

channels and its impact on purchase decision. Management Science Letters, 

10(7), 1521–1532. https://doi.org/10.5267/j.msl.2019.12.014 

Na, Y. K., Kang, S., & Jeong, H. Y. (2019). The effect of market orientation on 

performance of sharing economy business: Focusing on marketing innovation 

and sustainable competitive advantage. Sustainability (Switzerland), 11(3). 

https://doi.org/10.3390/su11030729 

Nana, S., Tobias-Mamina, R., Chiliya, N., & Maziriri, E. T. (2019). The impact of 

corporate rebranding on brand equity and firm performance. In www.jbrmr.com 

A Journal of the Academy of Business and Retail Management (Vol. 13). 

ABRM. www.jbrmr.com 

Nugroho, M. A., Susilo, A. Z., Fajar, M. A., & Rahmawati, D. (2017). Exploratory 

Study of SMEs Technology Adoption Readiness Factors. Procedia Computer 

Science, 124, 329–336. https://doi.org/10.1016/j.procs.2017.12.162 

Petrik M. (2022, January 25). Bukan Indomie, Mi Instan Pertama di RI Ternyata 

Supermi. https://www.cnbcindonesia.com/entrepreneur/20220121092646-25- 

309262/bukan-indomie-mi-instan-pertama-di-ri-ternyata-supermi 

Pina, R., & Dias, Á. (2021). The influence of brand experiences on consumer-based 

brand equity. Journal of Brand Management, 28(2), 99–115. 

https://doi.org/10.1057/s41262-020-00215-5 

Pranata, Z., & Permana, D. (2021). Identifying the Role of Brand Loyalty in the 

Relationship between Brand Awareness, Brand Association and Repurchase 

Intention. European Journal of Business and Management Research, 6(1), 129– 

133. https://doi.org/10.24018/ejbmr.2021.6.1.704 

Purwanto, A., & Sudargini, Y. (2021). Partial Least Squares Structural Squation 

Modeling (PLS-SEM) Analysis for Social and Management Research : A 

Literature Review. Journal of Industrial Engineering & Management Research, 

2(4). https://doi.org/10.7777/jiemar.v2i4 

http://www.jbrmr.com/
http://www.jbrmr.com/
http://www.cnbcindonesia.com/entrepreneur/20220121092646-25-
http://www.cnbcindonesia.com/entrepreneur/20220121092646-25-


THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 113 of 

Delvira Anindya Prawira 

 

 

 
 

Puspitayanti, F. D., Adu, A. A., & Anakaka, D. L. (2022). Impulsive Buying in Early 

Adulthood in Terms of Gender. In Journal of Health and Behavioral Science 

(Vol. 4, Issue 4). 

Rashad Yazdanifard, A., & Lily, Y. (2021). The Impact of Consumer Buying Decision 

on Malaysian Sports Shoe Market Strategic Management View project Future of 

R&D Outsourcing in Global Enterprises View project Lily Yap 2 

PUBLICATIONS 1 CITATION SEE PROFILE. www.ijmae.com 

Roozy, E., Ali, M., & Vazifehdust, H. (2014). EFFECT OF BRAND EQUITY ON 

CONSUMER PURCHASE INTENTION. Indian J.Sci.Res, 3(1), 408–413. 

Santoso, C. R., & Cahyadi, T. E. (2014). Analyzing the Impact of Brand Equity 

towards Purchase Intention in Automotive Industry: A Case Study of ABC in 

Surabaya. In iBuss Management (Vol. 2, Issue 2). 

Saputra, F., & Mahaputra, R. (2022). Relationship of Purchase Interest, Price and 

Purchase Decisions to IMEI Policy (Literature Review Study). 2(2). 

https://doi.org/10.38035/jlph.v2i2 

Si, H., Shi, J. gang, Tang, D., Wu, G., & Lan, J. (2020). Understanding intention and 

behavior toward sustainable usage of bike sharing by extending the theory of 

planned behavior. Resources, Conservation and Recycling, 152. 

https://doi.org/10.1016/j.resconrec.2019.104513 

Siska, A. I. (2015). THE IMPACT OF BRAND EQUITY TOWARDS CONSUMER’S 

PURCHASE INTENTION (An Empirical Study of Teh Botol Sosro Product, on 

College Student in Faculty Economicsand Business University of Brawijaya 

Malang). 

Supiyandi, A., Hastjarjo, S., & Slamet, Y. (2022). Influence of Brand Awareness, 

Brand Association, Perceived Quality, and Brand Loyalty of Shopee on 

Consumers’ Purchasing Decisions. In CommIT Journal (Vol. 16, Issue 1). 

Świtała, M., Gamrot, W., Reformat, B., & Bilińska-Reformat, K. (2018). The 

influence of brand awareness and brand imageon brand equity – an empirical 

study of logisticsservice providers. Journal of Economics and Management, 33, 

96–119. https://doi.org/10.22367/jem.2018.33.06 

Thomas, J. (2020). Marketing Concept: Examining AMA Definitions, Evolution, 

Influences. 

Top Brand Award. (2022). Top Brand Award 2020-2022 Instant Noodle Category. 

Top Brand Award 2020-2022 Instant Noodle Category 

Ully, S. (2020, December 29). Mengapa Mie Instan Lemonilo Berbeda? Ini Fakta 

yang Kamu Harus Tahu. https://www.lemonilo.com/amp/blog/mengapa-mie- 

instan-lemonilo-berbeda-ini-fakta-yang-kamu-harus-tahu 

Ully, S. (2021, June 4). Lebih Kenal dengan Lemonilo dan Keuntungan Saat 

Bergabung Menjadi Wiranilo. https://www.lemonilo.com/blog/lebih-kenal- 

dengan-lemonilo-dan-keuntungan-saat-bergabung-menjadi-wiranilo 

UNICEF & WHO. (2021, March 4). Indonesia: Tingkat obesitas di kalangan orang 

dewasa berlipat ganda selama dua dekade terakhir. 

https://www.unicef.org/indonesia/id/press-releases/indonesia-tingkat-obesitas-di- 

kalangan-orang-dewasa-berlipat-ganda-selama-dua-dekade 

Vazifehdoost, H., & Negahdari, A. (2018). Impact Factor 3.582 Case Studies Journal 

ISSN (2305-509X (Vol. 7, Issue 1). http://www.casestudiesjournal.com 

http://www.ijmae.com/
http://www.lemonilo.com/amp/blog/mengapa-mie-
http://www.lemonilo.com/amp/blog/mengapa-mie-
http://www.lemonilo.com/blog/lebih-kenal-
http://www.lemonilo.com/blog/lebih-kenal-
http://www.unicef.org/indonesia/id/press-releases/indonesia-tingkat-obesitas-di-
http://www.unicef.org/indonesia/id/press-releases/indonesia-tingkat-obesitas-di-
http://www.casestudiesjournal.com/


THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 114 of 

Delvira Anindya Prawira 

 

 

 
 

Veljković, S., & Kaličanin, D. (2016). Improving business performance through brand 

management practice. Economic Annals, 61(208), 137–167. 

https://doi.org/10.2298/EKA1608137V 

Widjaja, Y. G. (2019). Effect of Brand Awareness, Brand Association, Perceived 

Quality and Brand Loyalty on Purchasing Decision: Case Study on ACE 

Hardware Indonesia Consumers. International Journal of Advanced 

Engineering, Management and Science, 5(9), 542–548. 

https://doi.org/10.22161/ijaems.59.1 

World Bank. (2022). Labor Force Total Indonesia. 

https://data.worldbank.org/indicator/SL.TLF.TOTL.IN?locations=ID 

Yuriev, A., Dahmen, M., Paillé, P., Boiral, O., & Guillaumie, L. (2020). Pro- 

environmental behaviors through the lens of the theory of planned behavior: A 

scoping review. In Resources, Conservation and Recycling (Vol. 155). Elsevier 

B.V. https://doi.org/10.1016/j.resconrec.2019.104660 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A 

Means-End Model and Synthesis of Evidence Author. In Source: Journal of 

Marketing (Vol. 52, Issue 3). 

Zhang, J., Xue, Y., Wen, F., Liu, D., Luo, P., & Li, Y. (2020). Extended engel-kollat- 

blackwell consumption behavior model for residential customers. Proceedings - 

2020 International Conference on Smart Grids and Energy Systems, SGES 2020, 

751–756. https://doi.org/10.1109/SGES51519.2020.00139 



THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 115 of 

Delvira Anindya Prawira 

 

 

 
 

APPENDIX 
 

Appendix 1: Questionnaire 

 
Section 1 :Introduction 

 

 

Section 2: Screening Questions 
 
 



THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 116 of 

Delvira Anindya Prawira 

 

 

 
 

Section 3: Respondents Profile 
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Section 4: Brand Awareness 
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Section 5: Brand Association 

 

 
 

 
Section 6: Perceived Quality 
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Section 7: Brand Loyalty 

 

 
 

 
Section 8: Health Motivation 
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Appendix 2: Interview 

 
Interview Session 1 

 
Interviewer: Good morning, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

 

Respondents 1: Morning Delvira. Sure I know several brands in the market for healthy 

instant noodles category and for your question regarding my top of mind brand, I would 

say its Fitmee instant noodles 

 

Interviewer: Oh, fitmee instant noodles, and may I know when was the last time you 

purchased and consumed the Fitmee instant noodles? 

 

Respondents 1: I think around 2 weeks ago, I bought it in the grocery store near my 

house. 

Interviewer: Alright now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 1: Sure Del, I think its because of the ingredients that comes from 

shirataki, as you know this type of noodles can give me an opportunity to consume a 

noodle with only little amount of calories. 

 

Interviewer: Sure, I know about the shirataki ingredients, so that’s become your 

consideration for purchase Fitmee right? Thank you so much for your time. 

 
Respondents 1: Sure thing, anytime Del. 
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Interview Session 2 

 
Interviewer: Good morning, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

 

Respondents 2: Morning, for healthy instant noodles category, I would say its 

Lemonilo instant noodles 

 

Interviewer: Okay, Lemonilo healthy instant noodles it is and may I know when was 

the last time you purchased and consumed the Lemonilo instant noodles? 

 

Respondents 2: I think around 1 week ago. 

Interviewer: Alright now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 2: I think because compared to other healthy instant noodles brand in 

the market, Lemonilo is the most famous one since I often saw it on advertisement so 

its familiar for me 

 

Interviewer: Sure, I saw that quite often too, so that’s become your consideration for 

purchase Lemonilo right? Thank you so much for your time. 

 
Respondents 2: Your welcome. 
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Interview Session 3 

 
Interviewer: Good afternoon, thank you for your time, I would like to ask you 

regarding healthy instant noodles brands that exist in the market. Among several 

healthy instant noodles brand in the market, what is your top of mind brand for healthy 

instant noodles category? 

 

Respondents 3: Afternoon Delvira,, I would say my top of mind brand is Lemonilo 

instant noodles 

 

Interviewer: Okay, Lemonilo healthy instant noodles it is and may I know when was 

the last time you purchased and consumed the Lemonilo instant noodles? 

 

Respondents 3: Yes, just yesterday I bought it. 

 

 

Interviewer: Oh really? Okay, now for the last question, would you mind to tell me 

what aspects actually that you put your consideration on when purchase the Lemonilo 

healthy instant noodles? 

 

Respondents 3: Well this is not my 1st purchase for Lemonilo healthy instant noodles, 

and I think it’s a good option for me and my family to switch from conventional 

unhealthy instant noodles to this healthy instant noodles because it is more healthy. 

 

Interviewer: Sure, I agree with you, so that’s become your consideration for purchase 

Lemonilo right? Thank you so much for your time. 

 
Respondents 3: Your welcome. 

 

 

 

 
 

 

 
 

Interview Session 4 
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Interviewer: Good evening, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 4: Evening Del, my top of mind brand for healthy instant noodles brand 

is Fitmee instant noodles 

 

Interviewer: Okay, Fitmee healthy instant noodles and may I know when was the last 

time you purchased and consumed the Fitmee instant noodles? 

 

Respondents 4: I think around 2 or 3 days ago. 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 4: I would say because of the Shirataki ingredients, because I applied 

Keto diet right, so I prefer to choose shirataki ingredients compared to gluten 

ingredients and Fitmee provide me with that. 

 

Interviewer: Sure, I know keto diet program, so that’s become your consideration for 

purchase Fitmee right? Thank you so much for your time. 

 
Respondents 4: Your welcome. 

 

 

 

 

 
 

 

 

 

 
Interview Session 5 
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Interviewer: Good morning, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 5: Morning Del, I would say is Fitmee instant noodles for my top of mind 

brand 

 

Interviewer: Okay, Fitmee healthy instant noodles and may I know when was the last 

time you purchased and consumed the Fitmee instant noodles? 

 

Respondents 5: I think around a week ago. 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 5: I would say because the calorie per serving is super low like around 

100-200 calories, which I like it because I can consume it without any concern for the 

calories 

 

Interviewer: Sure, the calorie its super low, so that’s become your consideration for 

purchase Fitmee right? Thank you so much for your time. 

 
Respondents 5: Your welcome. 

 

 

 

 

 
 

 

 

 

 
Interview Session 6 



THE IMPACT OF CUSTOMER BASED BRAND EQUITYAND 

HEALTH MOTIVATION TOWARDS PURCHASE DECISION: A CASE STUDY OF LEMONILO 

137 

Page 128 of 

Delvira Anindya Prawira 

 

 

 
 

Interviewer: Morning, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 6: Hello Del, my top of mind brand as well as my favorite healthy instant 

noodles brand is Fitmee instant noodles 

 

Interviewer: Oh, so Fitmee healthy instant noodles is also your favorite? and may I 

know when was the last time you purchased and consumed the Fitmee instant noodles? 

 

Respondents 6: Yes, just yesterday I consumed it right away for my dinner. 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 6: Because I really like to cook something that is instant and easy, but 

mostly all of instant foods have a lot of calorie, so that’s why I choose Fitmee because 

the shirataki ingredients that can offered me low calorie so I can consumed it with no 

worries at night 

 

Interviewer: Sure, I agree with you, so that’s become your consideration for purchase 

Fitmee right? Thank you so much for your time. 

 

Respondents 6: Anytime. 

 

 

 
 

 

 

 
 

Interview Session 7 
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Interviewer: Good evening, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 7: Evening Del, my top of mind brand for healthy instant noodles goes to 

Ladang Lima organic instant noodles, have you ever heard of it? 

 

Interviewer: Sure I have heard of it, but not that often actually, so may I know when 

was the last time you purchased and consumed the Ladang Lima organic instant 

noodles? 

 

Respondents 7: I think I purchased it last week. 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Ladang Lima 

organic instant noodles? 

 

Respondents 7: I would say because the ingredients that comes from organic, it is 

safer for me to consume and they also have a lot of flavor option so it makes me want 

to try all the variant 

 

Interviewer: Oh really? I don’t know they have a lot of flavor option, so that’s 

become your consideration for purchase Ladang Lima organic instant noodles right? 

Thank you so much for your time. 

 

Respondents 7: Yes they have, you should try some. 

 

 

 

 
 

 

 
 

Interview Session 8 
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Interviewer: Good evening, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 8: Evening, I would say my top of mind brand is Fitmee instant noodles, 

the shirataki noodles 

 

Interviewer: Sure, Fitmee healthy instant noodles and may I know when was the last 

time you purchased and consumed the Fitmee instant noodles? 

 

Respondents 8: I purchased it couple days ago and I just consumed it for my lunch 

today. 

 

 
Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 8: Its really simple and easy to make especially with shirataki 

ingredients it is a super rare to find healthy instant noodles use shirataki as their main 

ingredients. 

 

Interviewer: Sure, is rarely to find noodles from shirataki, so that’s become your 

consideration for purchase Fitmee right? Thank you so much for your time. 

 
Respondents 8: Your welcome. 

 

 

 
 

 

 

 
 

Interview Session 9 
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Interviewer: Good afternoon, thank you for your time, I would like to ask you 

regarding healthy instant noodles brands that exist in the market. Among several 

healthy instant noodles brand in the market, what is your top of mind brand for healthy 

instant noodles category? 

Respondents 9: Afternoon, my top of mind brand for healthy instant noodles, is the 

organic noodles, Alamie 

 

Interviewer: Oh Alamie organic noodles, and may I know when was the last time you 

purchased and consumed the Alamie organic noodles? 

 

Respondents 9: I think I purchased it last week 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Alamie organic 

noodles? 

 

Respondents 9: The quality they offered is really good, using organic ingredients and 

no using harmful ingredients especially for me as a mother, I would like to change my 

food to be healthier and also for my family 

 

Interviewer: That’s true, is important to find a food with good quality, so that’s 

become your consideration for purchase Alamie organic noodles right? Thank you so 

much for your time. 

 

Respondents 9: Your welcome. 

 

 

 
 

 

 

 
 

Interview Session 10 
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Interviewer: Afternoon, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 10: Afternoon, is Lemonilo healthy instant noodles for me 

 
Interviewer: Oh Lemonilo, and may I know when was the last time you purchased and 

consumed the Alamie organic noodles? 

 

Respondents 10: I purchased it often actually, and keep it as my stock in my 

apartment, and the last time I purchased maybe 2 weeks ago 

 

 
Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Alamie organic 

noodles? 

 

Respondents 10: Lemonilo that claim using organic ingredients and the calorie is less 

than conventional instant noodles make me feel more safe everytime I consumed it, 

especially living alone like me, I highly more prefer to cook something more simple 

and easy. 

 

Interviewer: That’s true, the quality they offered is really good, so that’s become 

your consideration for purchase Lemonilo healthy instant noodles right? Thank you so 

much for your time. 

 

Respondents 10: Your welcome. 
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Interviewer: Good evening, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 11: Good evening, my top of mind for healthy instant noodles goes to 

Ladang lima brand 

 

Interviewer: Oh Ladang Lima organic instant noodles brand, and may I know when 

was the last time you purchased and consumed the Ladang Lima organic instant 

noodles? 

 

Respondents 11: I think I purchased it around 5 to 6 days ago 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Ladang Lima 

organic instant noodles? 

 

Respondents 11: I focused on the quality from the product itself actually, I think they 

really know what they doing by deliver a good quality for the consumer, and also the 

price for the product is not really expensive. 

 

Interviewer: That’s true, the quality they offered is a crucial thing, so that’s become 

your consideration for purchase Ladang Lima organic instant noodles right? Thank 

you so much for your time. 

 

Respondents 11: Your welcome. 

 

 

 

 
 

 

 
 

Interview Session 12 
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Interviewer: Hello, thank you for your time, I would like to ask you regarding healthy 

instant noodles brands that exist in the market. Among several healthy instant noodles 

brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 12: Hey, I think for me is Fitmee shirataki instant noodles 

 
Interviewer: Oh Fitmee, and may I know when was the last time you purchased and 

consumed the Alamie organic noodles? 

 

Respondents 12: Well, I just purchased it yesterday, its not my first time purchased 

actually 

 

 
Interviewer: Oh really, okay then, now for the last question, would you mind to tell 

me what aspects actually that you put your consideration on when purchase the 

Fitmee instant noodles? 

 

Respondents 12: As you know, I already applied keto diet for 3 months now, and I 

cannot eat some food that contain gluten, that’s why I pick fitmee because the 

shirataki ingredients that is safe to consume for my diet program. 

 

Interviewer: I see, so that’s become your consideration for purchase Fitmee instant 

noodles right? Thank you so much for your time. 

 

Respondents 12: Your welcome. 
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Interviewer: Good morning, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 13: Hello, its Fitmee shirataki instant noodles 

 
Interviewer: Oh Fitmee, and may I know when was the last time you purchased and 

consumed the Alamie organic noodles? 

 

Respondents 13: Well, I think around 2 weeks ago, I can not really remember when 

but I know its on the beginning of June 

 

 
Interviewer: Oh, okay then, now for the last question, would you mind to tell me 

what aspects actually that you put your consideration on when purchase the Fitmee 

instant noodles? 

 

Respondents 13: I think its really good option for me that want to loosing weight and 

really picky to the calorie I take each day, and Fitmee calorie its super low, so its 

become my pick when it comes to instant noodles 

 

Interviewer: I see, so that’s become your consideration for purchase Fitmee instant 

noodles right? Thank you so much for your time. 

 

Respondents 13: Your welcome. 
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Interviewer: Hello, thank you for your time, I would like to ask you regarding healthy 

instant noodles brands that exist in the market. Among several healthy instant noodles 

brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 14: Hello, I think its Lemonilo healthy instant noodles 

 
Interviewer: Okay then, and may I know when was the last time you purchased and 

consumed the Lemonilo healthy instant noodles? 

 

Respondents 14: Well, I think around 2 or 3 days ago when I bought some other 

things in supermarket 

 

 
Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Lemonilo 

healthy instant noodles? 

 

Respondents 14: Because it is the most common brand I heard for healthy instant 

noodles brand and I also attract with their organic ingredients which are safer to 

consume, and not to mention they have some various of flavor that I haven’t try all of 

it makes me want to purchase it even more to try the all the flavor 

 

Interviewer: I see, they do have some various of flavor. so that’s become your 

consideration for purchase Lemonilo healthy instant noodles right? Thank you so 

much for your time. 

 

Respondents 14: Your welcome. 
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Interviewer: Afternoon, thank you for your time, I would like to ask you regarding 

healthy instant noodles brands that exist in the market. Among several healthy instant 

noodles brand in the market, what is your top of mind brand for healthy instant noodles 

category? 

Respondents 15: Hello, its Fitmee healthy instant noodles 

 
Interviewer: Okay then, and may I know when was the last time you purchased and 

consumed the Fitmee healthy instant noodles? 

 

Respondents 15: Well, I think around 2 or 3 weeks ago when I visited supermarket 

 

 

Interviewer: Okay then, now for the last question, would you mind to tell me what 

aspects actually that you put your consideration on when purchase the Fitmee healthy 

instant noodles? 

 

Respondents 15: I really attract with their shirataki ingredients which I found it new 

in the market and never tried some, so then I purchased it because I want to try the 

shirataki noodle just like my friend does 

 

Interviewer: I see. so that’s become your consideration for purchase Fitmee healthy 

instant noodles right? Thank you so much for your time. 

 

Respondents 15: Your welcome. 
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