
 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 77 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

 

 

6 REFERENCES 
 

Andryanto, S. D. (2022, November 9). Jetstar dan Super Air Jet Apakah Satu Perusahaan? Berikut 

Maskapai Penerbangan yang Memiliki Kesamaan Nama. Retrieved from Tempo.co: 

https://bisnis.tempo.co/read/1654982/jetstar-dan-super-air-jet-apakah-satu-perusahaan-

berikut-maskapai-penerbangan-yang-memiliki-kesamaan-nama. 

 

Azad, Naser; Hassanjani Roshan, Amir (2014). Measuring Purchase‐decision involvement. 

Management Science Letters, 4(8), 1859–1864. doi:10.5267/j.msl.2014.6.044  

 

CNBC, Indonesia. (2021). Di Depan DPR, Mendag Lutfi Sebut Tiket.com Unicorn Baru RI.  

https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-dprmendag-

lutfi-sebut-tiketcom-unicorn-baru 

ri#:~:text=Tiket.com%20merupakan%20startup%20online,Natali%20Ardianto%20pada

%20Agustus%202011. 

 

Darmawan, A. P. (2020). STUDI TENTANG PERSEPSI NILAI, KEPUASAN DAN RETENSI 

PELANGGAN KAPAL PENYEBRANGAN UJUNG-KAMAL. Jurnal Baruna Horizon, 

198-209. 

Eka, D., & Hamdaini, Y. (2017). Pengaruh customer value terhadap purchase decision melalui 

beauty blogger di Youtube (Studi pada pelanggan kosmetik local brand di Sumatera 

Selatan). Jurnal Manajemen Dan Bisnis Sriwijaya, 15(4), 183-196. 

 

Firdausya, C. P., & Oktini, D. R. (2019). Pengaruh E-Service Quality Terhadap Keputusan 

Pembelian (Studi Kasus Go-Jek di Bandung). Prosiding Manajemen, 757-763. 

 

Goutam, D., Ganguli, S., & Gopalakrishna, B. V. (2022). Technology readiness and e-service 

quality–impact on purchase intention and loyalty. Marketing Intelligence & Planning. 

 

Indonesia, C. (2022, July 13). Meski Pandemi, Penumpang Garuda Capai 10,9 Juta di 2021. 

Retrieved from https://www.cnbcindonesia.com/market/20220713143838-17-

355358/meski-pandemi-penumpang-garuda-capai-109-juta-di-2021: 

https://www.cnbcindonesia.com/market/20220713143838-17-355358/meski-pandemi-

penumpang-garuda-capai-109-juta-di-2021 

 

Khafidin. (2020). KONSEP PERILAKU KONSUMEN BESERTA IMPLIKASINYA 

TERHADAP KEPUTUSAN PEMBELIAN. Fakultas Sains dan Teknologi, Universitas 

Muhammadiyah Sidoarjo, 1-15. 

https://bisnis.tempo.co/read/1654982/jetstar-dan-super-air-jet-apakah-satu-perusahaan-berikut-maskapai-penerbangan-yang-memiliki-kesamaan-nama
https://bisnis.tempo.co/read/1654982/jetstar-dan-super-air-jet-apakah-satu-perusahaan-berikut-maskapai-penerbangan-yang-memiliki-kesamaan-nama
https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-dprmendag-lutfi-sebut-tiketcom-unicorn-baru%20ri#:~:text=Tiket.com%20merupakan%20startup%20online,Natali%20Ardianto%20pada%20Agustus%202011
https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-dprmendag-lutfi-sebut-tiketcom-unicorn-baru%20ri#:~:text=Tiket.com%20merupakan%20startup%20online,Natali%20Ardianto%20pada%20Agustus%202011
https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-dprmendag-lutfi-sebut-tiketcom-unicorn-baru%20ri#:~:text=Tiket.com%20merupakan%20startup%20online,Natali%20Ardianto%20pada%20Agustus%202011
https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-dprmendag-lutfi-sebut-tiketcom-unicorn-baru%20ri#:~:text=Tiket.com%20merupakan%20startup%20online,Natali%20Ardianto%20pada%20Agustus%202011


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 78 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Kompas. (2022). 20 Maskapai Terbaik Dunia Versi World Airline Awards, Ada Garuda 

Indonesia.https://travel.kompas.com/read/2022/01/23/090900427/20-maskapai-terbaik-

dunia-versi-world-airline-awards-ada-garuda-indonesia?page=all. 

 

Kumbara. (2021). DETERMINASI NILAI PELANGGAN DAN KEPUTUSAN PEMBELIAN: 

ANALISIS KUALITAS PRODUK, DESAIN PRODUK DAN ENDORSE. Jurnal Ilmu 

Manajemen Terapan, 604-630. 

Kusnanto, D., OKTAVIANY, R. A., & RAHMA, R. (2020). Pengaruh Trust Dan E-Service 

Quality Terhadap Keputusan Pembelian Pada Online Shop Shopee Di Fakultas Ekonomi 

Dan Bisnis Universitas Singaperbangsa Karawang. Jurnal Ecoment Global: Kajian 

Bisnis dan Manajemen, 5(1), 40-47. 

 

Liputan6.com. (2017). Inovasi dan Transformasi Baru tiket.com untuk Travelers.  

https://www.liputan6.com/lifestyle/read/3170692/inovasi-dan-transformasi-baru-

tiketcom-untuk-travelers.  

 

Meltareza, R., & Redyanti, C. (2022). The Influence Of Social Media Marketing, Electronic Word 

Of Mouth And E-Service Quality On Purchase Decisions In Bukalapak Marketplace. 

Journal Of Business And Management INABA (JBMI), 1(02), 124-135. 

 

Nadiawati, J. (2022). Pengaruh E-Service Quality Terhadap Keputusan Pembelian Pada 

BliBli.com Di Kota Bandung. e-Proceeding of Management, 2184-2195. 

OMBUDSMAN REPUBLIK INDONESIA. (2019, July 17). Alvin Lie: Komunikasi Pada Publik 

Garuda Indonesia Sangat Buruk. Retrieved from Ombudsman Republik Indonesia: 

https://ombudsman.go.id/news/r/alvin-lie-komunikasi-pada-publik-garuda-indonesia-

sangat-buruk. 

 

Ojasalo, J. (2010). E-service quality: a conceptual model. International journal of Arts and 

Sciences, 3(7), 127-143. 

 

Pani, E. L. (2019). Pengaruh Customer Perception, Perceived Value, Price Dan Promotion 

Terhadap Buying Decision Pada Tiket Lion Air. Agora, 7(2). 

 

Paul, P., Pennell, M. L., & Lemeshow, S. (2013). Standardizing the power of the Hosmer–

Lemeshow goodness of fit test in large data sets. Statistics in medicine, 32(1), 67-80. 

 

Pudyaningsih, F. A. (2021). PENGARUH DIGITAL MARKETING DAN PERCEIVED VALUE 

TERHADAP KEPUTUSAN PEMBELIAN BANTAL DAN GULING DI UD. FAJAR 

JAYA. Jurnal EKSIS Vol. 13, No. 1. Januari 2021, 24-31. 

Purwanto, A. (2022). The Role of Digital Leadership, e-loyalty , e-service Quality and e- 

satisfaction of Indonesian E-commerce Online Shop. International Journal of Social and 

Management Studies, 3(5), 51–57. https://doi.org/10.5555/ijosmas.v3i5.180. 

 



 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 79 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Ramadab, M. H. (2021). Pengaruh online customer review dan e-service quality terhadap 

keputusan pembelian melalui marketplace. FORUM EKONOMI, 405-412. 

Rifdah, H. R. (2022). Pengaruh E-Service Quality, Electronic Word Of Mouth, dan Price terhadap 

Purchase Decision pada Pengguna E-Commerce Lazada di Bandung. Bandung Conference 

Series: Business and Management, 1112-1128. 

Sinurat V., A., R., & Ali, M., M. (2020) Analysis of E-Service Quality and Quality Information 

on Trust and Impact on Purchase Decision on Consumer Tokopedia. International Journal 

of Innovative Science and Research Technology. Volume 5, Issue 3. 

Setyowati, S. (2019). PENGARUH E-SERVICE QUALITY TERHADAP KEPUTUSAN 

PEMBELIAN MELALUI E-TRUST SEBAGAI VARIABEL MEDIASI. 1-10. 

Setiadi, Y. W. (2021). Pengaruh marketing online dan e-service quality terhadap keputusan 

pembelian. Jurnal Entrepreneur dan Manajemen Sains. Vol, 2(1). 

 

Sugiyono. (2018). Metode penelitian pendidikan pendekatan kuantitatif, kualitatif, dan R & D. 

Bandung: Alfabeta. 

 

Tbk, P. G. (2021). Keramahtamahan Indonesia diaplikasikan dalam ikon yang memanjakan 

pancaindra. Retrieved from Garuda Indonesia The Airline of Indonesia: 

https://www.garuda-indonesia.com/id/id/garuda-indonesia-experience/service-

concept/index. 

 Uly, Y. A. (2022, January 12). Inilah Bobroknya Garuda Indonesia Menurut Penelusuran Menteri 

BUMN Erick Thohir. Retrieved from Industri Kontan: 

https://industri.kontan.co.id/news/inilah-bobroknya-garuda-indonesia-menurut-

penelusuran-menteri-bumn-erick-thohir. 

Yee, C. J. & San, C. N. (2022). Consumers perceived quality, perceived value and perceived risk 

towards purchase decision on automobile. American Journal of Economics and Business 

Administration, 3(1), 47-57. 

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and customer satisfaction 

on customer behavior in online shopping. Heliyon, 5(10), e02690. 

Song, Yan, Shu Guo, and Ming Zhang. "Assessing customers' perceived value of the anti-haze 

cosmetics under haze pollution." Science of the Total Environment 685 (2019): 753-762. 

 

Ridho, R. (2019). Analisis Pengaruh Social Media Usage, Ewom, Third Party Recognition, Dan 

Legal Framework terhadap Purchase Decision Involvement dengan Mediasi Variabel Trust 

Pada Traveloka (Doctoral dissertation, Universitas Andalas). 

 

Parasuraman, A., Zeithaml, V. A., & Malhotra, A. (2005). E-S-QUAL: A multiple item scale for 

assessing electronic service quality. Journal of Service Research, 7(3), 213-233. 

http://dx.doi.org/10.1177/1094670504271 156  

 

Alshibly, H. H. 2015. Customer Perceived Value in Social Commerce: An Exploration of Its 

Antecedents and Consequences. Journal of Management Research, 7(1), 17-37.  

https://industri.kontan.co.id/news/inilah-bobroknya-garuda-indonesia-menurut-penelusuran-menteri-bumn-erick-thohir
https://industri.kontan.co.id/news/inilah-bobroknya-garuda-indonesia-menurut-penelusuran-menteri-bumn-erick-thohir


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 80 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Ting, O.S. et al. (2016) “E-service quality, E-satisfaction and E-loyalty of online shoppers in 

business to consumer market; evidence form Malaysia,” E-Service Quality, E-Satisfaction 

and E-Loyalty of Online Shoppers in Business to Consumer Market; Evidence form 

Malaysia, 131, pp. 1–10. Available at: https://doi.org/10.1088/1757-899x/131/1/012012.  

Nemati, B. et al. (2011) “Analyzing e-service quality in service-based website by E-

SERVQUAL,” Management Science Letters, 2(2), pp. 727–734. Available at: 

https://doi.org/10.5267/j.msl.2011.12.001.  

Hanafi, &amp; Suryana, L. N. (2017). Evaluation of e-Service Quality, Perceived Value on 

Customer Satisfaction and Customer Loyality: A Study in Indonesia, 1892–1900. 

Merwe, S.V.D. (2010) “THE IMPACT OF ELECTRONIC SERVICE QUALITY 

DIMENSIONS ON CUSTOMER SATISFACTION.” Available at: 

https://doi.org/https://core.ac.uk/download/pdf/145052139.pdf.  

Zhou, R. et al. (2018) “Measuring E-service quality and its importance to customer satisfaction 

and loyalty: An empirical study in a telecom setting,” Electronic Commerce Research, 

19(3), pp. 477–499. Available at: https://doi.org/10.1007/s10660-018-9301-3.  

Rita, P., Oliveira, T. and Farisa, A. (2019) “The impact of E-service quality and customer 

satisfaction on customer behavior in online shopping,” Heliyon, 5(10). Available at: 

https://doi.org/10.1016/j.heliyon.2019.e02690.  

Blut, M. (2016) “E-service quality: Development of a hierarchical model,” Journal of Retailing, 

92(4), pp. 500–517. Available at: https://doi.org/10.1016/j.jretai.2016.09.002.  

Holloway, B.B. and Beatty, S.E. (2008) “Satisfiers and dissatisfiers in the online environment,” 

Journal of Service Research, 10(4), pp. 347–364. Available at: 

https://doi.org/10.1177/1094670508314266.  

Ko, H., Jung, J., Kim, J. Y., & Shim, S. W. (2004). Cross-cultural differences in perceived risk 

of online. Journal of Interactive Advertising, 4(2), 20-29. 

http://dx.doi.org/10.1080/15252019.2004.10722084 

Sutanto. 2010. Servqual a multiple-item scale for measuring consumer perception of service 

quality. Journal of Retailing.  

Chrissy and Mbouw, E.T. (2020) “The Impact of Perceived Value on Customer Loyalty: A Case 

Study of Grabfood Consumers,” Semantic Schoolar. 

Sekaran, U., & Bougie, R. (2019). Research Methods for Business: A skill-building approach 

(8th ed.). John Wiley & Sons. 

https://doi.org/10.5267/j.msl.2011.12.001
https://doi.org/10.1007/s10660-018-9301-3
https://doi.org/10.1016/j.heliyon.2019.e02690
https://doi.org/10.1177/1094670508314266
http://dx.doi.org/10.1080/15252019.2004.10722084


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 81 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Geisen, E. & Bergstrom, J. R., 2015. Usability Testing for Survey Research. United States: 

Elsevier.  

Kotler, Philip dan Kevin Lane Keller., 2007, Manajemen Pemasaran, Edisi Kedua Belas, Jilid 1, 

dialihbahasakan oleh Benjamin Molan, Jakarta: PT Indeks  

Zebua, F. (2018) Laporan DailySocial: Survei Online Travel Agencies 2018, Laporan 

DailySocial: Survei Online Travel Agencies 2018 | DailySocial.id. Dailysocial. Available 

at: https://dailysocial.id/post/laporan-dailysocial-survey-online-travel-agencies-ota-2018 

(Accessed: December 30, 2022).  

Pilih Mana: Traveloka Atau tiket.com? (2021) Selera.id. Available at: 

https://www.selera.id/pilih-mana-traveloka-atau-tiket-com/ (Accessed: December 30, 

2022).  

Samadi, B., & Gharleghi, B. (2015). The Impact of Perceived Risks and Perceived Benefits to 

Improve an Online Intention among Generation-Y in Malaysia. Asian Social Science, 

11(26). https://doi.org/10.5539/ass.v11n26p226  

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research Methods for Business Students (8th 

ed.). Pearson Education.  

Murphy, P., & Enis, B. (1986). Classifying Products Strategically. Journal of Marketing, 50(3), 

24-42. https://doi.org/10.1177/002224298605000303  

Santos, J., 2003. E-service quality: A model of virtual service quality dimensions. Manage. Serv. 

Qual., 13: 233-246. 

Zeithaml, V.A., 2002. Service excellence in electronic channels. Managing Service Qual., 12: 

135-138. 

Green, G., & Haines, A. (2015). Asset Building & Community Development (4th ed.). Sage. 

Cooper, D., & Schindler, P. (2014). Business Research Methods (12th ed.). McGraw- Hill.  

Curvelo, Isabelle & Watanabe, Eluiza & Alfinito, Solange. (2019). Purchase intention of organic 

food under the influence of attributes, consumer trust and perceived value. 10.1108/REGE-

01-2018-0010. 

Webb, T. (2016). From travel agents to OTAs: How the evolution of consumer booking behavior 

has affected revenue management. Journal of Revenue and Pricing Management, 15(3-4), 

276-282. 

Blattberg, R., & Neslin, S. (2002). Sales promotion: concepts, methods, and strategies. Upper 

Saddle River, NJ: Prentice Hall. 

https://doi.org/10.1177/002224298605000303


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 82 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Martínez, E., & Montaner, T. (2006). The effect of consumer’s psychographic variables upon 

deal-proneness. Journal of Retailing and Consumer Services, 13(3), 157-168. 

Soares, A., Farhangmehr, M., & Ruvio, A. (2008). Exploratory behavior: a Portuguese and 

British study. Advances in Consumer Research, 35, 675-677. 

Casaló, L., & Romero, J. (2019). Social media promotions and travelers’ value-creating 

behaviors: the role of perceived support. International Journal of Contemporary Hospitality 

Management, 31(2), 633-650. 

Ridwan, M., Militina, T., & Achmad, G. (2020). How Trust and Quality of Information Affect 

Buying Interest and Purchasing Decisions?(Study on Shopee Customers in Samarinda). 

International Journal of Economics, Business and Accounting Research (IJEBAR), 4(01).  

Ilhamalimy, R., & Ali, H. (2021). Model perceived risk and trust: e-WOM and purchase 

intention (the role of trust mediating of online shopping of Shopee Indonesia). Dinasti 

International Journal of Digital Business Management, 2(2), 204-221.  

Wahyuni, E. S. (2003). Aspect of Certificate and its Connection to Consumer Protection. 

Bandung: PT. Citra Aditya Bakti. 

Sofie, Y. (2003). Consumer Protection and its Legal Instruments,. Bandung: PT. Citra Aditya 

Bakti.  

Jarvenpaa, S. L., & Vitale, M. R. (2000). Consumer trust in an Internet Store Consumer trust in 

an Internet store https://doi.org/10.1023/A 

Koufaris, M., & Hampton-sosa, W. (2004). The development of initial trust in an online 

company by new customers, 41, 377–397. https://doi.org/10.1016/j.im.2003.08.004 

Pavlou, P. A., & Gefen, D. (2004). Building Effective Online Marketplaces with Institution-

Based Trust, 15(1), 37–59. https://doi.org/10.1287/isre. 

Djatmiko, T., & Pradana, R. (2016). Brand image and product price; Its impact for Samsung 

smartphone purchasing decision. Procedia-Social and Behavioral Sciences, 219, 221-227.  

Satriawan, K., & Setiawan, P. (2020). The role of purchase intention in mediating the effect of 

perceived price and perceived quality on purchase decision. International Research 

Journal of Management, IT and Social Sciences, 7(3), 38-49.  

Cirer Costa, J. (2013). Price formation and market segmentation in seaside accommodations. 

International Journal of Hospitality Management, 33, 446-455. 

Kim, W., & Lee, H. (2004). Comparison of web service quality between online travel agencies 

and online travel suppliers. Journal of Travel & Tourism Marketing, 17(2–3), 105-116. 

https://doi.org/10.1023/A
https://doi.org/10.1016/j.im.2003.08.004
https://doi.org/10.1287/isre


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 83 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Kotler, P., & Keller, K. (2011). Marketing Management (14 ed.). Prentice Hall.  

Creswell, J. W., 2003. Research Design. 2nd ed. United States: Sage Publications Ltd.. 

Sudirjo, F., Ratnawati, & Hadiyati, R. (2023). THE INFLUENCE OF ONLINE CUSTOMER 

REVIEWS AND  E-SERVICE QUALITY ON BUYING DECISIONS IN ELECTRONIC 

COMMERCE. Journal of Management and Creative Business (, 1(2), 156–181.  

Yee,  C.J.  and  San,  N.C.,  2013.  Consumer’s  perceived  quality,  perceived  value and  

perceived  risk  towards  purchase  decision  on  automobile. American  Journal of 

Economics and Business Administration, 3(1), pp.47-57. 

Handi, H. et al. (2018) ‘The effect of E-WOM and perceived value on the purchase decision of 

foods by using the go-food application as mediated by trust’, Quality Innovation Prosperity, 

22(2), p. 112. doi:10.12776/qip.v22i2.1062. 

Suryani, S., Cakranegara, P. A. ., Budiasih, Y. ., Tannady, H. ., & Totok Suyoto, Y. . (2022). 

Analisis Pengaruh Perceived Value Dan Brand Image Terhadap Purchase Decision Layanan 

Netflix. Management Studies and Entrepreneurship Journal (MSEJ), 3(5), 3238–3247. 

https://doi.org/10.37385/msej.v3i5.1171 

Liusito, R., Tulung, J. and Saerang, R. (2020) ‘THE INFLUENCE OF CONSUMER TRUST AND 

PERCEIVED VALUE ON CONSUMER PURCHASE DECISION OF E-COMMERCE IN 

SOCIAL MEDIA (STUDY CASE IN MANADO)’, Jurnal EMBA, 8, pp. 475–484. 

doi:https://doi.org/10.35794/emba.8.4.2020.30862.  

Susmonowati, T. and Khotimah, H. (2021) ‘Pengaruh electronic word of mouth Dan Persepsi Nilai 

terhadap Keputusan Pembelian Pada situs lazada’, JURNAL LENTERA BISNIS, 10(2), p. 

197. doi:10.34127/jrlab.v10i2.408.  

Muawanah, R. (2021) PENGARUH PERCEIVED VALUE, E-SERVICE QUALITY TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK ELZATTA DENGAN EWOM (ELECTRONIC 

WORD OF MOUTH) SEBAGAI VARIABEL INTERVENING. Available at: http://e-

repository.perpus.uinsalatiga.ac.id/id/eprint/11949. 

Yulianingsih, A. and Oktafani, F. (2020) “Pengaruh Brand Image dan E-Service Quality Terhadap 

Proses Keputusan Pembelian Pada Tiket.com”, Jurnal Ilmiah Manajemen, Ekonomi, & 

Akuntansi (MEA), 4(2), pp. 60-72. doi: 10.31955/mea.v4i2.360. 

Bajpai, N. (2011). Business Research Methods. Pearson Education. 

Connaway, L., & Powell, R. (2010). Basic Research Methods for Librarians (5th ed.). ABC-CLIO. 

Clark, T., Foster, L., & Bryman, A. (2019). How To Do Your Social Reserach Project Or 

Dissertation. Oxford University Press. 

http://e-repository.perpus.uinsalatiga.ac.id/id/eprint/11949
http://e-repository.perpus.uinsalatiga.ac.id/id/eprint/11949


 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 84 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

Ainiyah, N., Deliar, A., & Virtriana, R. (2016). THE CLASSICAL ASSUMPTION TEST TO 

DRIVING FACTORS OF LAND COVER CHANGE IN THE DEVELOPMENT REGION 

OF NORTHERN PART OF WEST JAVA. Int. Arch. Photogramm. Remote Sens. Spatial 

Inf. Sci., XLI-B6, 205–210. https://doi.org/10.5194/isprs-archives-XLI-B6-205-2016  

Garson, G. (2012). Testing Statistical Assumptions. Statistical Associates Publishing 

Tiket.com " review Dan Pengalaman pelanggan 2023 (2023) Indonesia. Available at: 

https://indonesiareview.co.id/liburan/tiket-pengalaman#laatste-reviews (Accessed: 13 June 

2023).  

Pengalaman Konsumen Menggunakan tiket.com (8AD) Media Konsumen. Available at: 

https://mediakonsumen.com/tag/tiket-com (Accessed: 13 June 2023).  

Traveloka " review Dan Pengalaman pelanggan 2023 (2023) Indonesia. Available at: 

https://indonesiareview.co.id/liburan/traveloka-pengalaman (Accessed: 13 June 2023).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

INFLUENCE OF E-SERVICE QUALITY AND CUSTOMER PERCEIVED VALUE ON            Page 85 of 86 

PURCHASE DECISION OF LOW-COST AIRLINES FLIGHT TICKETS ON TIKET.COM APPLICATION 

 

 

 

Muhammad Naffi Arifin 

7 CURRICULUM VITAE 
 

MUHAMMAD NAFFI ARIFIN 
Tangerang, Indonesia | Birth Date: December 21, 2001 | Phone: +6281573316805 | arifinnaffi@gmail.com 

 

 
PROFESSIONAL EXPERIENCE 

 

PwC Consulting Indonesia – Risk & Regulatory Transformation VE Dec 2021 - June 2022 

PT PricewaterhouseCoopers Consulting Indonesia is a well-known consulting firm with big name clients. 

scope of my role within the stream, as follows: 

• Assigned in a project with one of the largest banks in Indonesia as client and working intensely with 
the Regional Risk Management Team 

• Assisted in preparing Risk Identification presentation and working paper 

• Assisted in preparing Key Risk Indicator presentation and working paper 

• Assisted in preparing Quality Assurance presentation and working paper 

• Assisted in updating Standard Operating Procedures for Regional Risk Management team 
 

Good Water House - Marketing/Operation Executive  Aug 2019 - Present  

CV Good Water House is a company that runs in Water Refill Service. The scope of my role within the 

stream, as follows: 

• Develop and implement marketing strategies by analyzing key data and consumer demographics, 
which resulted in obtaining 100+ customers per branch. 

• Completed in-depth reviews of market conditions and customer preferences for Water Refill services. 

• Conducted research to analyze customers' behavior, preferences, and purchasing habits. 

• Assessed supplier quality to maintain tight cost controls and maximize business operational 
performance. 

• Efficiently and effectively identified and solved all problems that impacted direction of business. 

• Managed team of 12 employees, overseeing hiring, training, and professional growth of employees. 
 

Mookie - Marketing/Human Resources Intern Nov 2020 – Feb 2021   

PT Mookie Titik Terang is a startup that runs in Food and Beverages Industry. The scope of my role within 

the stream, as follows: 

• Developed campaigns and specific marketing strategies for social media and clients. 

• Conducted research to analyze customers' behavior, preferences, and purchasing habits. 

• Conducted comparison analysis on Mookie with another company within related fields. 

• Weekly report presentation regarding Marketing and Sales performance. 

• Screened applicant resumes and conduct virtual interviews. 

• Posted positions through approved recruitment channels. 
 

EDUCATION 
 

SWISS GERMAN UNIVERSITY – Tangerang, Indonesia 2019 – Present 

Bachelor of Business Administration, International Business & Marketing 

Latest Cumulative GPA: 3.83/4.0  

Received Scholarship at Swiss German University; 2021 
 

ACTIVITIES 
 
 

Himpunan Mahasiswa Business Management – Swiss German University 
Head of Event Division      2019 - 2021 

• Create event concepts by organizing and leading all activities related to the event. 

• Carry out management functions properly such as planning, organizing, supervising, and  
evaluating all stages of the event 

• Disseminate detailed and specific updates of the events to each related division. 
 



 

 

 

 

Peer Teaching – Swiss German University 
Tutoring Team        Aug 2021 – Dec 2021 

• Teach 1st semester students, which Fundamental of Economics, Introduction to Financial 

 Accounting, and Business Communication. 

• Assists 1st semester students with specific course-related concepts and problem. 

• Provide lessons for semester 1 students to be ready to take quizzes or final exams. 

• Conducts small group tutoring sessions. 
 

Marketing Introduction and Creative Content SME Mentoring Program - MASATA & Swiss German 
University 
Speaker       Jun 2021 

• Prepare Digital Marketing materials to be presented during the event to SMEs 

• Delivering Digital Marketing presentation materials to SMEs. 
 

9th International Business Entrepreneurship Festival – Swiss German University  

Event Division Staff                            Nov 2019 

• Contributes to develop and execute concepts of the IBEF 2019. 

• Manage all event set-up such as planning, and follow-up the processes with other team  
members and clients 

• Coordinate and manage technical matters in the field during the event 

• Book venues, entertainers, and schedule speakers. 

  Liaison Officer 

• Built relationships between event manager with vendors, guest stars, and clients related to the 

success of the event. 
 

SEMINARS ATTENDED 
 

• Attended Webinar “Achieving Competitive Advantage for Business Turnaround through Innovation 
During and Post Pandemic” Organized by Swiss German University, on July 2021 

• Attended Webinar “Starter Pack Business for Millenials” Organized by Quarter Life Projects, on July 
2021 

• Attended Webinar “Career Consultation & Networking Session” Organized by Battle of Minds 
Indonesia, on June 2021 

• Attended Webinar “Break the Limit, Create Your Business” Organized by Osceola, on April 2021 

• Attended Webinar “Social Business Optimization through Packaging Product and Strategy Digital 
Marketing for UMKM” Organized by Institut Pertanian Bogor, on February 2021 

 

ADDITIONAL 
 

Technical Skills: Business Analysis, Canva, Microsoft Office (Word, Excel, Power Point, Visio). 
Languages: Indonesia, English, German (A1) 

 

 
 
 


