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SWISS GERMAN UNIVERSITY - Tangerang, Indonesia 2019 — Present
Bachelor of Business Administration, International Business & Marketing

Latest Cumulative GPA: 3.83/4.0

Received Scholarship at Swiss German University; 2021

ACTIVITIES
Himpunan Mahasiswa Business Management — Swiss German University
Head of Event Division 2019 - 2021
[] Create event concepts by organizing and leading all activities related to the event.
[ Carry out management functions properly such as planning, organizing, supervising, and
evaluating all stages of the event
[] Disseminate detailed and specific updates of the events to each related division.

Muhammad Naffi Arifin



Peer Teaching — Swiss German University
Tutoring Team Aug 2021 — Dec 2021
[] Teach 1t semester students, which Fundamental of Economics, Introduction to Financial
Accounting, and Business Communication.
[J Assists 1%t semester students with specific course-related concepts and problem.
[J Provide lessons for semester 1 students to be ready to take quizzes or final exams.
[1 Conducts small group tutoring sessions.

Marketing Introduction and Creative Content SME Mentoring Program - MASATA & Swiss German
University
Speaker Jun 2021
[1 Prepare Digital Marketing materials to be presented during the event to SMEs
[1 Delivering Digital Marketing presentation materials to SMEs.

9th International Business Entrepreneurship Festival — Swiss German University
Event Division Staff Nov 2019
[ Contributes to develop and execute concepts of the IBEF 2019.
[1 Manage all event set-up such as planning, and follow-up the processes with other team
members and clients
[] Coordinate and manage technical matters in the field during the event
[1 Book venues, entertainers, and schedule speakers.
Liaison Officer
[ Built relationships between event manager with vendors, guest stars, and clients related to the
success of the event.

SEMINARS ATTENDED

[ Attended Webinar “Achieving Competitive Advantage for Business Turnaround through Innovation
During and Post Pandemic” Organized by Swiss German University, on July 2021

[ Attended Webinar “Starter Pack Business for Millenials” Organized by Quarter Life Projects, on July
2021

[1 Attended Webinar “Career Consultation & Networking Session” Organized by Battle of Minds
Indonesia, on June 2021

[1 Attended Webinar “Break the Limit, Create Your Business” Organized by Osceola, on April 2021

[1 Attended Webinar “Social Business Optimization through Packaging Product and Strategy Digital
Marketing for UMKM” Organized by Institut Pertanian Bogor, on February 2021

ADDITIONAL
Technical Skills: Business Analysis, Canva, Microsoft Office (Word, Excel, Power Point, Visio).
Languages: Indonesia, English, German (A1)




