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ABSTRACT

ANALYSIS OF GENERATION Z CONSUMERS' BEHAVIOUR TOWARDS
PURCHASE DECISION OF ONLINE FOOD DELIVERY:
STUDY ON GRABFOOD INDONESIA

By
Pricia Aurelie

Munawaroh Zainal S.E., M.M., Advisor

SWISS GERMAN UNIVERSITY

The purpose of this research is to identify the impact of Generation Z online consumer
behavior on purchase decisions of online food delivery, GrabFood Indonesia. There are
five key variables that are expected to influence online consumer behavior:
Individual/Consumer Characteristics, Environmental Influence, Product/Service
Characteristics, Medium characteristics, and Merchant and Intermediaries
Characteristics. This research employs the quantitative method. The information was
gathered by distributing questionnaires to 241 Generation Z customers who downloaded
and used GrabFood. The data was examined using multiple linear regressions. The
questionnaire results are analyzed using IBM SPSS. The study findings reveal that the
overall factors exert a substantial and concurrent influence. Specifically, the Merchant
and Intermediaries Characteristics significantly impact consumers' food purchasing

decisions when utilizing GrabFood delivery services.

Keywords: Online Consumer Behavior, Generation Z, Online Food Delivery, Purchase

Decision
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