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achieved through media usage, focusing on particular events or criteria that can be explicitly 

identified. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

REFERENCES 

 

Adiyanta. (2019). Hukum Dan Studi Penelitian Empiris: Penggunaan Metode Survey 

Sebagai Instrumen Penelitian Hukum Empiris,700. 

Althaus, S. and Tewksbury, D. (2000) Patterns of Internet and Traditional News Media 

Use in a Networked Community,22-24. 

Ancu, & Cozma, R. (2009). MySpace Politics: Uses and Gratifications of Befriending  

Candidates, 569. 

Asosiasi penyelenggara jasa internet indonesia. (2023). survei penetrasi & perilaku internet 

2023. 

Ben, W. (2011). Why People Go to the Theatre: A Qualitative Study of Audience 

Motivation, 4–6. 

Berry, T. (2008). Pre-Test Assessment. Pre-Test Assessment, 1(1). 

Bernard, H. R. (2002). Research methods in anthropology: Qualitative and quantitative 

approaches    

(3rd ed.). Walnut Creek, CA: Alta Mira Press.  



USES AND GRATIFICATIONS OF THE TRIBRATA NEWS READERS           Page 61 of  96 

WHEN ACCESSING THE NEWS WEBSITE              

 
 

 

 

 
Aryabima Raihansyah Putra 

Boundreu, M., Gefen, D. & Straub, D. (2001). Validation in IS Research: A state of the art     

assessment. MIS Quarterly. 25, 1-24. 

Bryant, J., & Zillmann, D. (2002). Media Effect: Advance in Theory and Research. 

Lawrence Erlbaum Associates.  

Carolyn. (1999). The Uses and Gratification, 201–207.  

Cook, D., & Artino, A. R. (2016). Motivation to learn: an overview of contemporary 

theories. Medical Education, 50(10), 997–1014. 

Dewi, I. R. (2022). Data Terbaru! Berapa Pengguna Internet Indonesia 2022?  CNBC 

Indonesia. 

Dickinson, L. (1995). Autonomy and Motivation a Literature Review, 167-68. 

Destiny, A. (2017). Quantitative Research Methods : A Synopsis Approach. Quantitative  

Research Methods : A Synopsis Approach, 41–44. 

Dwika, P. R., Apridiansyah, Y., & Sahputra, E. (2022). Penerapan Metode Monte Carlo 

Pada Simulasi Prediksi Jumlah Calon Mahasiswa Baru Universitas Muhammadiyah 

Bengkulu.  

Erdal., Ivar, J. (2007). Researching Media Convergence and Cross Media News 

Production Nordicom Review 28 (2), 51-61. 

Gunawan, L. (2014). Motif dan Kepuasan Masyarakat Surabaya dalam Menonton 

Program Dialog “Titik Tengah” di Metro TV Jawa Timur. Motif Dan Kepuasan 

Masyarakat Surabaya Dalam Menonton Program Dialog “Titik Tengah” Di Metro TV 

Jawa Timur.  

Hanitzsch, T. & Hoxha, A. (2016). INFOCORE Definitions: “News Production”. 

Heineman, R.A., Bluhm, W.T., Peterson, S.A., & Kearny, E.N. (1990). The world of the policy       

analyst. Chatham, NJ: Chatham House. 

Hinton, P. R., Brownlow, C., Mcmurray, I. & Cozens, B. (2004) SPSS Explained, East Sussex,  

England, Routledge Inc. 

Ireland, M. H. (2005). Online Newspapers: Why They Remain Online. 

Corley & Jansen. (2007). E-Survey Methodology. E-Survey Methodology,3. 

Chan & Joey. (2003). Lifestyles, Reliance on Traditional News Media, and Online 

News Adoption.” Lifestyles, Reliance on Traditional News Media, and Online News 

Adoption. 

Katz et al (1974). Uses and Gratifications Research. 



USES AND GRATIFICATIONS OF THE TRIBRATA NEWS READERS           Page 62 of  96 

WHEN ACCESSING THE NEWS WEBSITE              

 
 

 

 

 
Aryabima Raihansyah Putra 

Kotler, P., Keller, K. L., Armstrong, G., Armstrong, G., & Keller, K. (2016). Marketing 

Management, 15th global edition. England: Pearson Education Limited. 

Kriyantono, R. (2006). Teknis Praktis Riset Komunikasi 

Kumar, S. (2018). Understanding Different Issues of Unit of Analysis in a Business Research.   

Understanding Different Issues of Unit of Analysis in a Business Research, 70–71. 

Lev-On, A. (2017). Uses and Gratifications: Evidence for Various Media. The 

International Encyclopedia of Media Effects, 1–9.  

Livingstone, S. (1999). New Media, New Audiences? New Media & Society, 1(1), 59–

66. 

Mitchelstein, Eugenia, and Pablo J. Boczkowski. “Between Tradition and Change.” 

Journalism, vol. 10, no. 5, SAGE Publications, Sept. 2009, pp. 562–563.  

Mark, A. U., Qingwen D., and Kenneth D. D. (217-227). Explaining Why Young 

Adults Use MySpace and Facebook Through Uses and Gratifications Theory, 217-227.  

Media, Kompas Cyber. (2018) Orang Indonesia Pakai Internet Untuk Apa? Halaman 

All - Kompas.com. KOMPAS.com. 

Media, Kompas Cyber. (2021). Jumlah Pengguna Internet Indonesia 2021 Tembus 202 

Juta. KOMPAS.com 

Mehrad, J., & Tajer, P. (2016). Uses and Gratification Theory in Connection With 

Knowledge and Information Science: A Proposed Conceptual Model. 

Mishara, P., M. Pandey, C., Singh, U., Gupta, A., Sahu, C., & Keshi, A. (2019). 

Descriptive Statistics and Normality Tests for Statistical Data. Descriptive Statistics 

and Normality Tests for Statistical Data.  

Monte et al. (2022). Pengiriman Dan Total Pendapatan, vol. 17, no. 2. 

Morçöl, & P. Ivanova. (259). Methods Taught in Public Policy Programs: Are Quantitative  

Methods Still Prevalent?, 259. 

Mudelsee, M., 2002, TAUEST: A computer program for estimating persistence in unevenly 

spaced  

weather/climate time series: Comput. Geosci., v.28, no.1, p. 69-72. 

Nurhayati W. H. (2022). Indonesia: Number of Internet Users 2026 | Statista. 

Nahid, M. T., & Mohammad, R. A. (2017). The Effect of Learners Motivation on Their 

Reading Comprehension Skill: A Literature Review, 11.  



USES AND GRATIFICATIONS OF THE TRIBRATA NEWS READERS           Page 63 of  96 

WHEN ACCESSING THE NEWS WEBSITE              

 
 

 

 

 
Aryabima Raihansyah Putra 

Park, S. (2021). Volume 2, Issue 4 Cultural Implications of China Pakistan Economic 

Corridor, 2-4. 

Park, D. (2011). Analyzing Audiences, 478–483.  

Pearson, K. (1920). Studi dalam sejarah statistik dan probabilitas. Biometrika 13 , 25–

45.  

Peng, Foo, Y., Tham, Naphtali, I., & Xiaoming, H. (1999). Trends in Online 

Newspapers: A Look at the U.S. Web, Newspaper Research Journal, Spring, 52-64.  

Perneger, T. V., Courvoisier, D. S., Hudelson, P., & Gayet-Ageron, A. (2014). Sample 

size for pre-tests of questionnaires. Quality of Life Research, 24(1), 147–151.  

Pujileksono, S. (2015). Metode penelitian komunikasi kualitatif. Malang: Intrans 

Publishing. 

Quraisy, A. (2020). Normalitas Data Menggunakan Uji Kolmogorov-Smirnov Dan 

Saphiro-Wilk, 3(1).  

 Reinard, J. C. (2006). Communication Research Statistics. 

Robinson, (2009). Reliability and validity of a palpation technique for identifying the spinous 

processes of C7 and L5. 

Rozario, R. B. (2013). New Media and the Traditional Media Platforms: Introspection 

on the Differences in Technical and Ideological Factors and Audience-integration 

Patterns between New Media and Traditional Media. 

Ruggiero, T. E. (2000). Uses and Gratifications Theory in the 21st Century. Mass 

Communication and Society, 3(1), 3–37.  

Salkind, N. J., Fan, S. (2010).  Independent Variable." In Encyclopedia of Research Design.               

(Thousand Oaks, CA: SAGE, 2010), 348-349, 592-594. 

Sandrima, F. S., Prasetyo, Y., & Algifari, A. (2021). Impact of the 2019 volleyball proliga 

event on audience satisfaction and loyalty. Journal Sport Area, 6(3), 403-410.  

Smock., Andrew et al. (2011). Facebook as a Toolkit: A Uses and Gratification 

Approach to Unbundling Feature Use, 2323.   

Stigler, S. (1989). Francis Galton's account of the invention of correlation. Stat. Sci. 4, 

73–79  

Susanti, L.P. (2011). Perbandingan Tingkat Kepuasan Audiens Antara Media Cetak dan 

Media Online (Studi Eksplanatif Perbandingan Tingkat Kepuasan Mahasiswa Fisip 

UAJY pada Koran dan Portal Kompas.com). 



USES AND GRATIFICATIONS OF THE TRIBRATA NEWS READERS           Page 64 of  96 

WHEN ACCESSING THE NEWS WEBSITE              

 
 

 

 

 
Aryabima Raihansyah Putra 

Situmorang, J. R. (2012). Pemanfaatan Internet Sebagai New Media Dalam Bidang 

Politik, Bisnis, Pendidikan Dan Sosial Budaya. Pemanfaatan Internet Sebagai New 

Media Dalam Bidang Politik, Bisnis, Pendidikan Dan Sosial Budaya.  

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (seventh).  

Tanta, I. et al. (2014). Uses and Gratification Theory. Why Adolescents Use 

Facebook?,86–169.  

Taherdoost, H. (2016). Sampling Methods in Research Methodology; How to Choose 

a Sampling Technique for Research. Sampling Methods in Research Methodology; 

How to Choose a Sampling Technique for Research.     

Taherdoost, H. (2020). Validity and Reliability of the Research Instrument; How to 

Test the Validation of a Questionnaire/Survey in a Research. 

Temitope, O, T.(2019). How New is New Media? Does New Media have the Tendency to Fall 

into   

the Same Traps of Old Media? A Case Study of How We Watch Television.  

Tongco MDC. 2007. Purposive sampling as a tool for informant selection. Ethnobotany 

Research &    

Applications 5. 147-158.   

Turney, S. (2022). Pearson Correlation Coefficient (r) | Guide & Examples. Scribbr.  

Tongco, M. D. (2007). Purposive Sampling as a Tool for Informant Selection. A Journal of       

  Plant, People and Applied Research Ethnobotany Research and Applications, 1-12 

Urista, Mark et al ( 2009). Explaining Why Young Adults Use MySpace and Facebook 

Through Uses and Gratifications Theory, 219-220 

Whiting, Anita, and Williams, D. (2013). Why People Use Social Media: A Uses and 

Gratifications Approach. Qualitative Market Research: An International Journal, vol. 

16, no. 4,362. 

Whitley, B. E. (2002). Principles of Research and Behavioural Science, Boston, 

McGrawHill. 

Weber, M. S. (2012). Newspaper and The Long-Term Implication of Hyperlinking. 

Journal of Computer-Mediated Communication, 17 (2), 187-201. 

Wetzels, R., & Wagenmakers, E. (2012). A Default Bayesian Hypothesis Test for 

Correlations and Partial Correlations, 19(6), 1057–1064.  

 



USES AND GRATIFICATIONS OF THE TRIBRATA NEWS READERS           Page 65 of  96 

WHEN ACCESSING THE NEWS WEBSITE              

 
 

 

 

 
Aryabima Raihansyah Putra 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX 

 

 APPENDIX 1 - Respondent Profile 

No. Age Gender Occupation 

1 25 - 34 Pria Pegawai BUMN / Swasta 

2 15 - 24 Pria TNI / POLRI 

3 15 - 24 Pria TNI / POLRI 

4 > 45 Pria Pegawai BUMN / Swasta 

5 25 - 34 Pria Pegawai BUMN / Swasta 

6 15 - 24 Pria Pegawai BUMN / Swasta 
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7 15 - 24 Pria Pegawai BUMN / Swasta 

8 15 - 24 Pria Pegawai BUMN / Swasta 

9 15 - 24 Pria Pegawai BUMN / Swasta 

10 15 - 24 Pria Pegawai BUMN / Swasta 

11 15 - 24 Pria Pegawai BUMN / Swasta 

12 15 - 24 Pria Pegawai BUMN / Swasta 

13 15 - 24 Pria Pegawai BUMN / Swasta 

14 25 - 34 Pria Pegawai BUMN / Swasta 

15 25 - 34 Pria Pegawai BUMN / Swasta 

16 25 - 34 Pria Lain - lain 

17 15 - 24 Pria Pegawai BUMN / Swasta 

18 15 - 24 Pria Pegawai BUMN / Swasta 

19 15 - 24 Pria Pegawai BUMN / Swasta 

20 15 - 24 Wanita Pegawai BUMN / Swasta 

21 15 - 24 Wanita Pegawai BUMN / Swasta 

22 15 - 24 Pria Pegawai BUMN / Swasta 

23 15 - 24 Wanita Pegawai BUMN / Swasta 

24 15 - 24 Pria Pegawai BUMN / Swasta 

25 25 - 34 Pria Pegawai BUMN / Swasta 

26 25 - 34 Pria Pegawai BUMN / Swasta 

27 25 - 34 Pria Lain - lain 

28 > 45 Pria Pegawai BUMN / Swasta 

29 > 45 Wanita Wirausaha 

30 15 - 24 Pria Pegawai BUMN / Swasta 

31 > 45 Pria Pegawai BUMN / Swasta 

32 > 45 Pria TNI / POLRI 
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33 > 45 Pria Pensiunan 

34 35 - 44 Wanita Lain - lain 

35 > 45 Pria Pegawai BUMN / Swasta 

36 25 - 34 Pria Pegawai BUMN / Swasta 

37 15 - 24 Pria TNI / POLRI 

38 15 - 24 Pria TNI / POLRI 

39 15 - 24 Pria TNI / POLRI 

40 15 - 24 Pria TNI / POLRI 

41 15 - 24 Pria ASN / PNS 

42 15 - 24 Pria TNI / POLRI 

43 15 - 24 Pria Pegawai BUMN / Swasta 

44 25 - 34 Wanita TNI / POLRI 

45 35 - 44 Wanita TNI / POLRI 

46 > 45 Wanita TNI / POLRI 

47 25 - 34 Wanita TNI / POLRI 

48 35 - 44 Wanita Wirausaha 

49 > 45 Wanita TNI / POLRI 

50 > 45 Wanita TNI / POLRI 

51 35 - 44 Wanita Ibu rumah tangga 

52 35 - 44 Wanita TNI / POLRI 

53 25 - 34 Wanita TNI / POLRI 

54 35 - 44 Wanita TNI / POLRI 

55 > 45 Pria Pegawai BUMN / Swasta 

56 15 - 24 Pria TNI / POLRI 

57 35 - 44 Pria TNI / POLRI 

58 35 - 44 Pria TNI / POLRI 
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59 > 45 Wanita Lain - lain 

60 25 - 34 Wanita TNI / POLRI 

61 35 - 44 Wanita TNI / POLRI 

62 > 45 Pria TNI / POLRI 

63 25 - 34 Pria TNI / POLRI 

64 35 - 44 Pria TNI / POLRI 

65 35 - 44 Pria TNI / POLRI 

66 > 45 Pria TNI / POLRI 

67 25 - 34 Pria TNI / POLRI 

68 35 - 44 Pria TNI / POLRI 

69 35 - 44 Pria TNI / POLRI 

70 35 - 44 Pria TNI / POLRI 

71 35 - 44 Pria TNI / POLRI 

72 35 - 44 Pria TNI / POLRI 

73 35 - 44 Pria TNI / POLRI 

74 35 - 44 Pria TNI / POLRI 

75 35 - 44 Pria TNI / POLRI 

76 25 - 34 Pria TNI / POLRI 

77 > 45 Pria TNI / POLRI 

78 25 - 34 Pria TNI / POLRI 

79 35 - 44 Pria TNI / POLRI 

80 35 - 44 Pria TNI / POLRI 

81 35 - 44 Pria TNI / POLRI 

82 35 - 44 Pria TNI / POLRI 

83 25 - 34 Pria TNI / POLRI 

84 35 - 44 Pria TNI / POLRI 
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85 35 - 44 Pria TNI / POLRI 

86 35 - 44 Pria TNI / POLRI 

87 35 - 44 Pria TNI / POLRI 

88 25 - 34 Pria TNI / POLRI 

89 35 - 44 Pria Lain - lain 

90 > 45 Pria TNI / POLRI 

91 > 45 Wanita Ibu rumah tangga 

92 35 - 44 Pria TNI / POLRI 

93 > 45 Pria TNI / POLRI 

94 35 - 44 Pria TNI / POLRI 

95 35 - 44 Pria TNI / POLRI 

96 35 - 44 Pria TNI / POLRI 

97 35 - 44 Pria TNI / POLRI 

98 35 - 44 Pria TNI / POLRI 

99 > 45 Pria TNI / POLRI 

100 35 - 44 Pria TNI / POLRI 

101 25 - 34 Pria TNI / POLRI 

102 35 - 44 Pria TNI / POLRI 

103 15 - 24 Pria TNI / POLRI 

104 > 45 Pria TNI / POLRI 

105 25 - 34 Pria TNI / POLRI 

106 25 - 34 Pria TNI / POLRI 

107 35 - 44 Pria TNI / POLRI 

108 25 - 34 Pria TNI / POLRI 

109 25 - 34 Pria TNI / POLRI 

110 25 - 34 Pria TNI / POLRI 
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111 > 45 Wanita Ibu rumah tangga 

112 25 - 34 Pria TNI / POLRI 

113 25 - 34 Pria TNI / POLRI 

114 35 - 44 Pria TNI / POLRI 

115 35 - 44 Pria TNI / POLRI 

116 25 - 34 Pria TNI / POLRI 

117 35 - 44 Pria TNI / POLRI 

118 25 - 34 Pria TNI / POLRI 

119 25 - 34 Pria TNI / POLRI 

120 25 - 34 Pria TNI / POLRI 

121 25 - 34 Pria TNI / POLRI 

122 25 - 34 Pria TNI / POLRI 

123 35 - 44 Pria TNI / POLRI 

124 35 - 44 Pria TNI / POLRI 

125 35 - 44 Pria TNI / POLRI 

126 35 - 44 Pria TNI / POLRI 

127 25 - 34 Pria TNI / POLRI 

128 35 - 44 Pria TNI / POLRI 

129 > 45 Pria TNI / POLRI 

130 35 - 44 Pria TNI / POLRI 

131 35 - 44 Pria TNI / POLRI 

132 35 - 44 Pria TNI / POLRI 

133 25 - 34 Pria TNI / POLRI 

134 35 - 44 Pria TNI / POLRI 

135 35 - 44 Pria TNI / POLRI 

136 35 - 44 Pria TNI / POLRI 
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137 35 - 44 Pria TNI / POLRI 

138 25 - 34 Pria TNI / POLRI 

139 > 45 Pria TNI / POLRI 

140 25 - 34 Pria TNI / POLRI 

141 25 - 34 Pria TNI / POLRI 

142 25 - 34 Pria TNI / POLRI 

143 35 - 44 Pria TNI / POLRI 

144 > 45 Wanita Pegawai BUMN / Swasta 

145 35 - 44 Pria Pegawai BUMN / Swasta 

146 15 - 24 Pria Pelajar / Mahasiswa 

147 35 - 44 Pria Wirausaha 

148 35 - 44 Pria Pegawai BUMN / Swasta 

149 > 45 Wanita Wirausaha 

150 35 - 44 Wanita Lain - lain 

151 15 - 24 Pria Pelajar / Mahasiswa 

152 > 45 Pria Lain - lain 

153 35 - 44 Wanita TNI / POLRI 

154 25 - 34 Wanita TNI / POLRI 

155 25 - 34 Wanita TNI / POLRI 

156 > 45 Wanita TNI / POLRI 

157 25 - 34 Wanita TNI / POLRI 

158 > 45 Wanita TNI / POLRI 

159 35 - 44 Wanita Pelajar / Mahasiswa 

160 35 - 44 Wanita TNI / POLRI 

161 35 - 44 Wanita TNI / POLRI 

162 35 - 44 Wanita TNI / POLRI 
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163 35 - 44 Wanita TNI / POLRI 

164 25 - 34 Wanita Wirausaha 

165 25 - 34 Wanita TNI / POLRI 

166 25 - 34 Wanita Pegawai BUMN / Swasta 

167 35 - 44 Wanita TNI / POLRI 

168 > 45 Wanita TNI / POLRI 

169 35 - 44 Wanita TNI / POLRI 

170 25 - 34 Wanita TNI / POLRI 

 

 

 

 

 

 

 

 

APPENDIX 2 - Questionnaire in Google Form 
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APPENDIX 3 - Pre - Test Reliability 
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1. Gratification Sought 

 
 

2. Gratification Obtained 

 
 

 

 

 

 

 

 

 

 

APPENDIX 4 - Pre-Test Validity 
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1. Gratification Sought 
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2. Gratification Obtained 
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APPENDIX 5 - Post-Test Reliability 

 

1. Gratification Sought 

 
 

2. Gratification Obtained 

 
 

 

 

 

 

 

 

 

APPENDIX 6 - Post-Test Validity 
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1. Gratification Sought  
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2. Gratification Obtained 
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APPENDIX 7 - Normality Test 

 

1. Gratification Sought and Gratification Obtained 
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APPENDIX 8 - Pearson Correlation Test 

  

1. Cognitive Needs 

 
 

2. Affective Needs 

 
 

3. Personal Integrative Needs 
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4. Social Integrative Needs 

 
 

5. Tension Release Needs 

 
 

6. Overall Gratification Sought and Gratification Obtained 
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