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SWISS GERMAN UNIVERSITY 

 

 

 

Bali is one of the most popular destinations in Indonesia with its beautiful natural 

resources and many to offer. It is undeniable that a lot of people want to do business in 

Bali due to its high mobility of tourists since it is a popular destination both for domestic 

and international tourists. Due to its popularity, Bali is constantly developing and those 

development has several impacts towards its residents and business owners such as 

small medium enterprises or UMKM. The three main aspects that is discussed in this 

study are: perceived economic impact, perceived socio-cultural impact, and perceived 

environmental impact. These three aspects are seen and become the determinants in 

which they influence the UMKM owners’ support for tourism development. This study 

is conducted to examine whether those three aspects have influence over their support 

for tourism development. The results find that perceived socio cultural impact 

influences their support for tourism development the most compared to perceived 

economic impact and environmental impact. 
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