
 
THE INFLUENCE OF DESTINATION ATTRIBUTES AND 
TOURIST MOTIVATION TOWARD REVISIT INTENTION 

IN BELITUNG ISLAND, INDONESIA 
 
 
 

By 
 
 

Tiffanie Puti Barbangso 
11303072 

 
 
 

BACHELOR’S DEGREE 
in 
 
 

BUSINESS ADMINISTRATION – HOTEL AND TOURISM MANAGEMENT 
CONCENTRATION 

FACULTY OF BUSINESS ADMINISTRATION AND HUMANITIES 
 
 
 
 
 

 
 
 
 
 

 
SWISS GERMAN UNIVERSITY 

The Prominence Tower 
Jalan Jalur Sutera Barat No.15, Alam Sutera 
Kota Tangerang, Banten 15143 – Indonesia 

 
 
 

July 2017 
 
 
 
 
 

Revision after the Thesis Defense on July 21th 2017  



THE INFLUENCE OF DESTINATION ATTRIBUTES AND 
TOURIST MOTIVATION TOWARD REVISIT INTENTION 
IN BELITUNG ISLAND, INDONESIA  Page 2 of 134 

Tiffanie Puti Barbangso 

 
 

STATEMENT BY THE AUTHOR 

 

I hereby declare that this submission is my own work and to the best of my knowledge, 

it contains no material previously published or written by another person, nor material 

which to a substantial extent has been accepted for the award of any other degree or 

diploma at any educational institution, except where due acknowledgement is made in 

the thesis. 

 

 

 

 

Tiffanie Puti Barbangso 

____________________________________________ 

Student 

  

 

 

 

 

 

Date 

 

 

Approved by: 

 

 

 

 

Made Widyatantri Merati S.Ds, MA 

____________________________________________ 

Thesis Advisor 

  

 

 

 

 

 

 

 

 

Date 

 

 

 

 

  

Dr. Nila K. Hidayat, SE., MM. 

____________________________________________ 

Dean 

  

 

 

 

 

 

 

Date 



THE INFLUENCE OF DESTINATION ATTRIBUTES AND 
TOURIST MOTIVATION TOWARD REVISIT INTENTION 
IN BELITUNG ISLAND, INDONESIA  Page 3 of 134 

Tiffanie Puti Barbangso 

 
 

ABSTRACT 

 

 

THE INFLUENCE OF DESTINATION ATTRIBUTES AND TOURIST 

MOTIVATION TOWARD REVISIT INTENTION IN BELITUNG ISLAND, 

INDONESIA 

 

By 

 

Tiffanie Puti Barbangso 

Made Widyatantri Merati, S.Ds, MA, Advisor 

 

SWISS GERMAN UNIVERSITY 

 

According to Som et al. (2012), the most important factors influencing tourist to revisit 

a place are based on tourism destination attributes and tourist motivation. Belitung 

Island is one of the tourist destinations in Indonesia that is famous for its nature beauty. 

Hence, this research aims to determine (1) whether destination attributes influence 

revisit intention in Belitung Island, (2) whether tourist motivation influences revisit 

intention in Belitung Island, and (3) whether destination attributes and tourist 

motivation simultaneously influence revisit intention in Belitung Island. This research 

used quantitative research methods and the data was analyzed with multiple linear 

regression models. The sample was determined with random sampling method. The 

questionnaires were distributed to 105 people who have visited Belitung Island. Then, 

the data was analyzed with SPSS. The result shows there is moderate influence between 

destination attributes and revisit intention (57.6%), moderate influence of tourist 

motivation towards revisit intention (54.7%), and destination attributes and tourist 

motivation simultaneously influence revisit intention (60.1%). The result also provides 

several recommendations for the management in hopes that it will increase the tourist’s 

revisit intention to Belitung. 

 

Keywords: Destination Attributes, Tourist Motivation, Revisit Intention 
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