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APPENDIX |

Questionnaire
Bahasa Indonesia Version

KUISIONER PRODUK FASHION LOKAL
INTRODUCTION

Responden yang terhormat, Nama saya Bushra Saleh Salim Azubaidi mahasiswa
Swiss German University dengan jurusan International Business Administration -
Marketing. Mohon bantuannya untuk mengisi kuesioner ini dengan topik niat
membeli The Executive produk di JABODETABEK. Saya sangat menghargai
kejujuran Anda untuk menjawab kuesioner ini. Terima kasih atas bantuan dan kerja-

samanya.
Hormat saya, Bushra Saleh Salim Azubaidi
BAGIAN A - PENYARINGAN RESPONDEN

1. Apakah anda mengetahui bahwa The Executive tersebut adalah merek lokal

Indonesia ketika anda
membeli produk tersebut?
0 lya

] Tidak

2. Selama tahun 2020, apakah anda pernah membeli The Executive produk (pakaian,

blazer, Tas, Dompet, Sepatu, dan aksesoris)?
O lya

1 Tidak
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3. Berapa umur anda?

(1 Kurang dari 17

0 17-22

[123-29

[129-34

[134-39

(1 Lebih dari 39

4. Lokasi tempat anda tinggal?
(1 Jakarta

] Bogor

1 Depok

(] Tangerang

(1 Bekasi

[ Lainnya

BAGIAN B - PROFIL RESPONDEN
5. Jenis kelamin:

[ Laki-laki

[J Perempuan

6. Pendidikan terakhir:

[J Lebih rendah dari sekolah menengah
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0 SMA

(1 Gelar sarjana

1 Gelar master

[JKaryawan

7. Pendapatan bulanan

[1 Kurang dari Rp. 3.000.000

] Rp 3.000.000 - Rp 9.999.999

[J Rp 10.000.000 - Rp 20.000.000

(1 Lebih dari Rp 20.000.000

BAGIAN C - VARIABEL

-Kualitas produk

8. Produk The Executive memiliki bahan yang berkualitas.
(] Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

[ Sangat Setuju

9. Produk The Executive memiliki desain yang menarik.
[J Sangat Tidak Setuju

0 Tidak Setuju
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[ Netral

(1 Setuju

(] Sangat Setuju

10. The Executive Produk memiliki desain fashion terkini.
[1 Sangat Tidak Setuju

[ Tidak Setuju

(1 Netral

[ Setuju

[] Sangat Setuju

11. Produk The Executive dapat bertahan lama.

(1 Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

(] Sangat Setuju

-Desain Kemasan

12. Warna kemasan The Executive penting bagi saya dalam membelinya.
[ Sangat Tidak Setuju

0 Tidak Setuju

0J Netral
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(1 Setuju

(1 Sangat Setuju

13. Desain pembungkus The Executive membangun persepsi tentang produk ini.
[1 Sangat Tidak Setuju

(1 Tidak Setuju

1 Netral

(1 Setuju

(1 Sangat Setuju

14. The Executive memiliki informasi produk yang baik dalam kemasannya.
[] Sangat Tidak Setuju

[ Tidak Setuju

1 Netral

[ Setuju

(] Sangat Setuju

15. The Executive memiliki gaya tulisan yang kreatif.

[ Sangat Tidak Setuju

0 Tidak Setuju

[ Netral

[ Setuju

[J Sangat Setuju
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- Dukungan Selebriti

16. Produk The Executive yang didukung oleh selebriti dapat dipercaya.
[1 Sangat Tidak Setuju

(1 Tidak Setuju

[ Netral

(1 Setuju

(] Sangat Setuju

17. Produk The Executive yang di promosikan oleh selebriti sangat menarik.
[] Sangat Tidak Setuju

[ Tidak Setuju

1 Netral

[ Setuju

(] Sangat Setuju

18. Selebriti mendukung produk The Executive berdasarkan keahliannya.
[ Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

[J Sangat Setuju
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19. Produk The Executive yang disokong oleh selebritas memang kredibel.

[1 Sangat Tidak Setuju
[ Tidak Setuju

1 Netral

(1 Setuju

(] Sangat Setuju

- Citra merek

20. The Executive punya image yang bagus.
[] Sangat Tidak Setuju
[ Tidak Setuju

1 Netral

[ Setuju

(] Sangat Setuju

21. The Executive memiliki reputasi yang baik.

[ Sangat Tidak Setuju
[ Tidak Setuju

[ Netral

[ Setuju

[J Sangat Setuju
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22. The Executive memiliki citra yang berbeda jika dibandingkan dengan merek

asing.

[1 Sangat Tidak Setuju

(1 Tidak Setuju

[ Netral

(1 Setuju

(] Sangat Setuju

23. Produk The Executive sangat menarik.
(1 Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

(] Sangat Setuju

- Niat Membeli

24. Saya kemungkinan besar akan menggunakan The Executive.
[ Sangat Tidak Setuju

0 Tidak Setuju

[ Netral

[ Setuju

[J Sangat Setuju
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25. Saya akan merekomendasikan teman dan kerabat saya untuk membeli produk The

Executive.

[1 Sangat Tidak Setuju

(1 Tidak Setuju

1 Netral

(1 Setuju

(] Sangat Setuju

26. Saya bersedia membeli produk The Executive di masa depan.
(1 Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

(] Sangat Setuju

27. Jika saya ingin membeli produk fashion, saya ingin membeli dari The Executive.
[ Sangat Tidak Setuju

[ Tidak Setuju

[ Netral

[ Setuju

[ Sangat Setuju
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APPENDIX 11
RAW DATA
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APPENDIX 111
Output Result

Brand Image
Correlations
Total
Brand Brand Brand Brand Brand
Image 1 Image 2 Image 3 Image 4 Image
Brand Pearson Correlation 1 492" 491" .203 762"
Image 1  Sig. (2-tailed) .006 .006 283 .000
N 30 30 30 30 30
Brand Pearson Correlation  .492" 1 .625™ 115 781"
Image 2 Sig. (2-tailed) .006 - .000 547 .000
N 30 30 130 30 30
Brand Pearson Correlation ~ .491" .625™ 1 .137 .810™
Image 3 Sig. (2-tailed) .006 .000 470 .000
N 30 30 30 30 30
Brand Pearson Correlation  .203 .115 .137 1 .496™
Image 4  Sig. (2-tailed) 283 547 470 .005
N 30 30 30 30 30
Total Pearson Correlation  .762™ 781" .810™ .496™ 1
Brand Sig. (2-tailed) .000 .000 .000 .005
Image N 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
Correlation is significant at the 0.05 level (2-tailed).
-Celebrity Endorsement
Correlations
Total
Celebrity Celebrity  Celebrity  Celebrity  Celebrity
Endorl  Endor 2 Endor 3 Endor4 Endor
Celebrity Pearson Correlation 1 .870" .680™ .589" .931"
Endorsement - Sig. (2-tailed) .000 .000 .001 .000
1 N 30 30 30 30 30
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Celebrity Pearson Correlation .870" 1 475" 434" .834"
Endorsement - Sjg. (2-tailed) .000 .008 .017 .000
2 N 30 30 30 30 30
Celebrity Pearson Correlation .680™ 475" 1 723" .837"
Endorsement  Sig. (2-tailed) .000 .008 .000 .000
3 N 30 30 30 30 30
Celebrity Pearson Correlation .589" 434" 723" 1 794"
Endorsement  Sig. (2-tailed) .001 017 .000 .000
4 N 30 30 30 30 30
Total Celebrity Pearson Correlation .931" .834" .837" 794" 1
Endorsement Sig. (2-tailed) .000 .000 .000 .000

N 30 30 30 30 30

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).

- Product Packaging
Correlations

Product Product Product Product Total
Packaging Packaging Packaging Packaging Product

1 2 8 4 Packaging
Product  Pearson Correlation 1 414 458" .550" 7737
Packaging Sig. (2-tailed) .023 .011 .002 .000
1 N 30 30 30 30 30
Product  Pearson Correlation 414" 1 .495™ .568™ 782"
Packaging Sig. (2-tailed) .023 .005 .001 .000
2 N 30 30 30 30 30
Product  Pearson Correlation 458" .495™ 1 .381" .750™
Packaging Sig. (2-tailed) .011 .005 .038 .000
3 N 30 30 30 30 30
Product  Pearson Correlation .550" .568™ .381" 1 .813™
Packaging Sig. (2-tailed) .002 .001 .038 .000
4 N 30 30 30 30 30
Total Pearson Correlation 773" .782" .750" .813" 1
Product  Sig. (2-tailed) .000 .000 .000 .000
Packaging N 30 30 30 30 30

*. Correlation is significant at the 0.05 level (2-tailed).
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**_Correlation is significant at the 0.01 level (2-tailed).

-Product Quality
Correlations
Total
Product Product Product Product Product
Quality 1 Quality 2  Quality3  Quality4  Quality

Product Pearson Correlation 1 .362" .450" .178 .700"
Quality 1 Sig. (2-tailed) .049 .013 .346 .000
N 30 30 30 30 30
Product Pearson Correlation .362" 1 372" .282 704"
Quality 2 Sig. (2-tailed) .049 .043 132 .000
N 30 30 30 30 30
Product Pearson Correlation .450" 372" 1 .266 792"
Quality 3 Sig. (2-tailed) .013 .043 156 .000
N 30 30 30 30 30
Product Pearson Correlation 178 - .282 .266 1 .593"
Quality 4 Sig. (2-tailed) 346 132 156 .001
N 30 30 30 30 30
Total Product Pearson Correlation 700" 704" 792" .593" 1
Quality Sig. (2-tailed) .000 .000 .000 .001
N 30 30 30 30 30

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).

-Purchase Intention
Correlations

P11 PI2 PI3 P14 Total PI

Purchase Pearson Correlation 1 .245 -.050 274 541"
Intentionl  Sig. (2-tailed) 192 792 .143 .002

N 30 30 30 30 30
Purchase Pearson Correlation  .245 1 .222 .257 597"
Intention2  Sig. (2-tailed) 192 .238 171 .000

N 30 30 30 30 30
Purchase Pearson Correlation  -.050 222 1 445" .633™
Intention3  Sig. (2-tailed) .792 .238 .014 .000

N 30 30 30 30 30
Purchase Pearson Correlation  .274 257 445" 1 .818™
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Intention4  Sig. (2-tailed) .143 171 .014 .000
N 30 30 30 30 30

Total Pearson Correlation  .541" 597" .633" .818" 1

Purchase Sig. (2-tailed) .002 .000 .000 .000

Intention N 30 30 30 30 30

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).

The results of the (Pre-test)

-Brand Image

-Celebrity Endorsement

- Product Packaging

-Product Quality

Purchase Intention

Reliability Statistics
Cronbach’s | N of
Alpha Items
.680 4

Reliability Statistics
Cronbach’s | N of
Alpha Items
.869 4

Reliability Statistics
Cronbach’s [N of
Alpha Items
.783 4

Reliability Statistics
Cronbach’s | N of
Alpha Items
.650 4

Reliability Statistics
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Cronbach's N of
Alpha Items
.554 4

Outer Loading Value - Post Test

Brand Celebrity Product Product | Purchase
Image Endorsement Packaging Quality | Intention

BI1 [0.716
BlI2 [0.716
BI3 [0.717
Bl4 ]0.750
CE1l 0.821
CE2 0.807
CE3 0.758
CE4 0.745
PP1 0.735
PP2 0.729
PP3 0.785
PP4 0.809
PQ1 0.811
PQ2 0.831
PQ3 0.727
PQ4 0.547
Pl1 0.714
P12 0.615
P13 0.767
Pl4 0.780

Celebrity Product Product Purchase

Brand Image | £ yorsement  |Packaging Quality Intention

BIl |0.711

BI2 |0.717

BI3 |0.725

Bl4 |0.749

CEl 0.827
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CE2 0.826

CE3 0.734

CE4 0.734

PP1 0.732

PP2 0.722

PP3 0.788

PP4 0.816

PQ1 0.824

PQ2 0.870

PQ3 0.712

Pl11 0.717

PI3 0.784

Pl4 0.815

Cross Factor Loadings Test

Brand Celebrity Product Product Purchase
Image Endorsement Packaging Quality Intention
BI1 [0.716 0.307 0.303 0.320 0.258
BI2 (0.716 0.324 0.407 0.358 0.316
BI3 [0.717 0.430 0.403 0.262 0.206
Bl4 (0.750 0.242 0.437 0.305 0.418
CE1(0.375 0.821 0.554 0.294 0.264
CE2(0.359 0.807 0.533 0.331 0.234
CE3(0.290 0.758 0.442 0.287 0.190
CE4(0.297 0.745 0.435 0.206 0.207
PP1 (0.330 0.467 0.735 0.389 0.367
PP2 (0.428 0.434 0.729 0.383 0.366
PP3 (0.440 0.439 0.785 0.357 0.405
PP4 (0.455 0.594 0.809 0.386 0.398
PQ1(0.398 0.214 0.309 0.811 0.382
PQ2(0.291 0.247 0.395 0.831 0.394
PQ3|0.254 0.440 0.459 0.727 0.285
PQ4(0.366 0.189 0.334 0.547 0.198
PI1 (0.334 0.153 0.361 0.307 0.714
P12 (0.303 0.135 0.207 0.217 0.615
PI3 (0.319 0.206 0.346 0.334 0.767
Pl4 (0.322 0.309 0.482 0.389 0.780

Cross Factor Loadings Test Re-Run

|Brand Image |Celebrity Endorsement|Product |Product |Purchase |
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Packaging Quality |Intention
BI1 |0.711 0.306 0.301 0.277 0.238
BI2 |0.717 0.332 0.408 0.345 0.302
BI3 |0.725 0.430 0.404 0.248 0.209
Bl4 |0.749 0.240 0.437 0.265 0.396
CE1/0.376 0.827 0.556 0.277 0.273
CE2(0.360 0.826 0.534 0.315 0.265
CE3(0.290 0.734 0.441 0.274 0.166
CE4|0.299 0.734 0.435 0.224 0.203
PP1 |0.329 0.466 0.732 0.380 0.370
PP2 |0.428 0.431 0.722 0.346 0.363
PP3 (0.440 0.445 0.788 0.355 0.426
PP4 (0.458 0.599 0.816 0.354 0.426
PQ1 (0.397 0.214 0.307 0.824 0.374
PQ2(0.291 0.250 0.394 0.870 0.421
PQ30.254 0.438 0.460 0.712 0.265
PI1 (0.333 0.150 0.360 0.292 0.717
PI3 (0.318 0.205 0.346 0.344 0.784
Pl4 (0.321 0.319 0.483 0.396 0.815

-Composite Reliability and Cronbach’s Alpha and AVE Test

. . Composite |Average Variance
Variables Cronbach's Alpha Reliability |[Extracted (AVE) Result
Brand Image 0.712 0.816 0.527 Reliable
Celebrity 0.791 0.862 0.611 Reliable
Endorsement
Product 0.764 0.849 0.586 Reliable
Packaging
Product Quality |0.730 0.845 0.647 Reliable
Purchase 0.663 0.816 0.597 Reliable
Intention

Coefficient Determination Result:

R-Square Adjusted R-Square

Purchase

et 0.344 0.326
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The Hypothesis result:

Original
Sample
©)

Standard .
Deviation T Statistics P Values

(STDEV) | (O/STDEV)

Sample
Mean (M)

Brand

Image ->
Purchase
Intention

0.157 0.165 0.08 1.97 0.049

Celebrity
Endorse

ment -> -0.097 -0.069 0.108 0.899 0.369
Purchase
Intention

Product

Packagin
g-> 0.383 0.368 0.105 3.661 0.000
Purchase
Intention

Product

Quiality -
> 0.242 0.241 0.081 3.01 0.003
Purchase
Intention
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