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GLOSSARY 

 

 

Purchasing Decisions:  

 

 

 

Safety Needs: 

 

Esteem: 

 

Mental Health Problems: 

 

 

 

 

Lack of Resources: 

 

 

Price:  

 

Quality: 

 

 

 

E-Commerce: 

 

 

COVID-19:  

 

 

 

When a consumer has set their mindset on acquiring 

a product or service which was sold with an 

exchange of payment. 

 

The need to stay safe from chaotic situations 

 

The need of respect and respectability 

 

Mental illness or Mental disorder which is a 

behavioural and mental problems causing distress 

impairment of personal functioning. Such as: 

Anxiety, Panic attacks, Depression, Paranoia etc. 

 

An absence or short supplied of something which 

was desired or required. 

 

The amount of what a product is worth. 

 

A standard or an attribute and characteristics which 

is measured based on the degree of excellence 

compared to something else. 

 

(Electronic commerce) a platform where products 

are being bought and sold electronically. 

 

The Pandemic also known as coronavirus, which is 

still ongoing, caused by severe acute respiratory 

syndrome coronavirus 2 (SARS-CoV-2). 
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Appendix 1. List of Questions 

 

No. Questions 

1. Are you currently living/ Residing in the Bandung Area? 

2. I have travelled domestically during the COVID-19 Pandemic 

3. I am well aware of the Health and Safety Protocol when I make a purchasing 

decision to Travel 

4. During the Pandemic, my Body and Health has been of my utmost importance 

5. The COVID-19 Pandemic has caused me to develop or increased my mental 

health problems such as anxiety, depression or loneliness 

6. I have experienced Employment problems during the Pandemic such as 

termination, furloughed without pay, reduced shift time or made to work from 

home 

7. The Pandemic has caused me to experience stress and anxiety over my job 

security 

8. Self Isolation such as Working from home (WFH) or staying home makes me 

feel uncontrolled and unorganized 

9. The Pandemic has caused me to experience lack of resources when I purchase 

in a shop 

10. I feel more confident to purchase a travel package online due to the COVID-

19 pandemic 

11. I feel more confident purchasing a travel package if the level of sanitation is 

high 

12. Survival has been my biggest achievement during the COVID-19 pandemic 

13. Respect is very important factor during the COVID-19 pandemic 

14. I respect people’s social distancing throughout the COVID-19 pandemic 

15. Wearing a Mask, Performing Personal Hygiene and Safe distancing during 

the pandemic is a sign of mutual respect 

16. I have always shown Respect and Kindness throughout the COVID-19 

pandemic 
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17. 

 

I have made an uncertain (morale) Purchase throughout the COVID-19 

Pandemic 

18. I am well aware of my needs when I make a decision to purchase a product 

19. Before I purchase a product, i prefer to purchase a product through feedbacks 

from Personal Sources such as my Family, Friends or Neighbour. 

20. Before I purchase a product, i prefer to purchase a product through feedbacks 

through Public Sources, such as Consumer Ratings, Reviews and Social 

Media 

21. I always evaluate the product I want to purchase with similar ones before 

making a purchase decision 

22. Price and Quality is one of the most important components when making a 

Purchase Evaluation 

23. I have purchased a travel product during the COVID-19 pandemic due to 

devastation, stress or the need for a holiday 

24. After Purchasing a product, I often give feedback such as reviews and ratings 

regarding the product 
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Appendix 2, Post-Test Result Variable X- Safety Needs 

 

 

 

Source: Questionnaire Results 
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Appendix 3, Post-Test Result Variable X2- Esteem 

 

 

 

Source: Questionnaire Results 
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Appendix 4, Post-Test Result Variable Y- Purchasing Decisions 

 

 

 

Source: Questionnaire Results 
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Appendix 5, Thesis Time Frame  

 

No. Date Work Progress 

1 Tuesday, 9 Feb 2021 Thesis Proposal Approval 

2 Monday, 15 Feb 2021 Revised Thesis Proposal Submission 

3 Friday, 19 Feb 2021 Revised Thesis Proposal Approval 

4 Monday, 22 Feb 2021 Start Thesis 

5 Friday, 12 March 2021 
Chapter 1 Submission and feedback from 

English Department 

6 Friday, 26 March 2021 Chapter 2 Submission 

7 Friday, 9 April 2021 Chapter 3 Submission 

8 Thursday, 22 April 2021 2 Chapters Submission to English Department 

9 Thursday, 22 April 2021 Thesis Colloquium 

10 Friday, 21 May 2021 Chapter 4 Submission 

11 Friday, 4 June 2021 Chapter 5 Submission 

12 Monday, 14 June 2021 Thesis Submission 

 

 

Source: Swiss German University 
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