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5.3     Recommendation Referring to Research Finding 

a. Tourism activities should be carried out only for local people during covid. 

b. Restrictions on mobility that easily allows transmission. 

c. Hotel Industry offers interesting staycation packages such as activities outdoor. 

d. The tourism government in relation to business and tourism sector issued certificate 

for those passing in implementing the safety protocol. 

e. In terms of safety and hygiene, people are to be more likely concerned with public 

places, accommodation and transportation when traveling. 

 

 

  

 

 

 

 

 

 

 

 

 

 

GLOSSARY 

Staycation : Staycation is a vacation that is done by staying or  settling in a place that 

is not too far from home. 
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Hypermobility (travel) : Hypermobile travellers are highly mobile individuals who 

take frequent trips, often over great distances. They account for a large share of the 

overall kilometres travelled, especially by air. 

 

Cosmopolitanism : A cosmopolitan is a place or society full of people from many 

different countries and cultures. 

 

Temporal Distance (time) : Temporal distance refers to distance in time. Something 

that is temporally near is something near in time, whereas something that is temporally 

distant is far in time.  

 

Spatial Distance (physical space) : Spatial distance is the physical distance at which 

the events are taking place from each other. If the event, is taking place near then it is 

being processed on a low level. If the event is taking place in another state, then it is 

processed on a high level 

 

Construal Level (distances)  : Social distance is the measure of space between two or 

more social groups or individuals. Social distance is more about the feeling of the 

people within the group and how they interact with other group members. 
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