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GLOSSARY 

 

Brand Equity – The value of a company that generates from a products with a 

recognizable Brand name when compared to a generic equivalent. Brand Equity can 

make products recognizable, memorable. 

 

Brand –  Is the image of a business from customer perspective. 

 

 

Brand Association – set of remembered quality from a product that has been created by 

the company. Brand Association is the tools of communication about the products 

towards the customer. 

 

Brand Awareness – It refers to how familiar is the customer about the brand. 

 

 

Perceived Quality – The quality of a products that customer can feel and touch 

 

Brand Loyalty – The loyalty of a customer that keeps buying specific brand product. 

 

 

Purchase Decision – The decision of when and why people wanted to buy that  

products. 

 

Plant-based - A lifestyle of trying to avoid the consumption of animal products, and 

maintain our daily life by mostly consuming plant-base d products or a food that has 

been grown from the soil 
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APPENDIXES 

QUESTIONNAIRE 
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APPENDIXES SMART PLS RESULT 

 

Hypothesis Model 
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PRE – TEST  

Validity and Reliability Test 

 

  
Cronbach's 

Alpha 

Composite 

Reliability 

Average 

Variance 

Extracted (AVE) 

Brand Awareness 0,688 0,809 0,515 

Brand Association 0,680 0,807 0,514 

Brand Loyalty 0,660 0,797 0,498 

Perceived Quality 0,739 0,836 0,563 

Purchase Decision 0,810 0,875 0,637 

 

 

 

Discriminant Validity Test (Pre-Test) 

 

  
Brand 

Association 

Brand 

Awareness 

Brand 

Loyalty 

Perceived 

Quality 

Purchase 

Decision 

Brand Awareness 0,718         

Brand Association 0,598 0,717       

Brand Loyalty 0,714 0,588 0,706     

Perceived Quality 0,783 0,604 0,716 0,750   

Purchase Decision 0,696 0,585 0,786 0,659 0,798 

 

 

 

POST – TEST  

Validity and Reliability Test 

 

  
Cronbach's 

Alpha 

Composite 

Reliability 

Average 

Variance 

Extracted 

(AVE) 
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Brand Awareness 0,786 0,855 0,597 

Brand Association 0,769 0,846 0,581 

Brand Loyalty 0,818 0,880 0,648 

Perceived Quality 0,730 0,827 0,553 

Purchase Decision 0,898 0,929 0,767 

 

 

 Discriminant Validity Test (Post-Test) 

 

  
Brand 

Association 

Brand 

Awareness 

Brand 

Loyalty 

Perceived 

Quality 

Purchase 

Decision 

Brand Awareness 0,772         

Brand Association 0,694 0,762       

Brand Loyalty 0,115 0,301 0,805     

Perceived Quality 0,245 0,453 0,808 0,743   

Purchase Decision 0,109 0,277 0,880 0,776 0,876 

 

 

Outer Loading Result  

 

  
Brand 

Awareness 

Brand 

Association 

Brand 

Loyalty 

Perceived 

Quality 

Purchase 

Decision 

X1.1 0,716         

X1.2 0,714         

X1.3 0,865         

X1.4 0,785         

X2.1   0,704       

X2.2   0,800       

X2.3   0,675       

X2.4   0,855       

X3.1       0,511   

X3.2       0,757   



The Impact of Brand Equity towards                                  Page 100 of 105  

Consumer Purchase Decision of Plant- Based Community Case Study I-Vegan Pizza Restaurant    

 

Rocky Graciano 

X3.3       0,859   

X3.4       0,799   

X4.1     0,770     

X4.2     0,759     

X4.3     0,849     

X4.4     0,839     

Y.1         0,854 

Y.2         0,876 

Y.3         0,887 

Y.4         0,885 

 

 

 

Outer Loading Revised  

 

  
Brand 

Awareness 

Brand 

Association 
Brand Loyalty 

Perceived 

Quality 

Purchase 

Decision 

X1.1 0,716         

X1.2 0,714         

X1.3 0,865         

X1.4 0,785         

X2.2   0,864       

X2.4   0,930       

X3.2       0,766   

X3.3       0,861   

X3.4       0,812   

X4.1     0,770     

X4.2     0,759     

X4.3     0,849     

X4.4     0,839     

Y.1         0,854 
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Y.2         0,876 

Y.3         0,887 

Y.4         0,886 

 

 

 

R SQUARE  

 

 

 

 

 

 

 

 

 

 

 

 

Multicollinearity Test 

 

  VIF 

X1.1 1,325 

X1.2 1,820 

X1.3 1,813 

X1.4 1,616 

X2.2 1,750 

X2.4 1,742 

X3.2 1,436 

X3.3 1,732 

  R Square 

Latent 

Variable 5 
0,787 
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X3.4 1,481 

X4.1 1,705 

X4.2 1,713 

X4.3 2,151 

X4.4 2,128 

Y.1 2,264 

Y.2 2,569 

Y.3 2,706 

Y.4 2,799 

  

 

 

 

 

T TABLE / Hypothesis Test 

 

  
T Statistics 

(|O/STDEV|) 

P 

Values 

Brand Awareness -> Purchase 

Decision 
0,042 0,967 

Brand Association -> Purchase 

Decision 
0,401 0,689 

Brand Loyalty -> Purchase 

Decision 
7,203 0,000 

Perceived Quality -> Purchase 

Decision 
2,205 0,028 
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I VEGAN PIZZA OWNER – MR. YOGEN MARSHEL WIJAYA 

 

I VEGAN PIZZA RESTAURANT LAYOUT 
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