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GLOSSARY 

 
Customer Decision : refer to the process when consumer deciding on something 

Location : a particular place or position 

Price : amount of money charged for a product or service 

 
Quality : define the overall characteristic and features of a product or se 

Service : is an action of doing something done by someone or something 
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APPENDIXES 

 
Appendix 1. Questionnaire Google Form 
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Appendix 2. SPSS Result 
 

 

 

 

 

 



THE INFLUENCE OF PRICE, SERVICE QUALITY AND LOCATION 

TOWARD CUSTOMER DECISION VISITING 

MERCURE JAKARTA PANTAI INDAH KAPUK 

Page 110 of 114 

Samudra Sukardi 

 

 

 
 

 
 

 

 

 
 



THE INFLUENCE OF PRICE, SERVICE QUALITY AND LOCATION 

TOWARD CUSTOMER DECISION VISITING 

MERCURE JAKARTA PANTAI INDAH KAPUK 

Page 111 of 114 

Samudra Sukardi 

 

 

 

 
 

 
 

 

 

 

 

 

 

 

 
 



THE INFLUENCE OF PRICE, SERVICE QUALITY AND LOCATION 

TOWARD CUSTOMER DECISION VISITING 

MERCURE JAKARTA PANTAI INDAH KAPUK 

Page 112 of 114 

Samudra Sukardi 

 

 

 

 



THE INFLUENCE OF PRICE, SERVICE QUALITY AND LOCATION 

TOWARD CUSTOMER DECISION VISITING 

MERCURE JAKARTA PANTAI INDAH KAPUK 

Page 113 of 114 

Samudra Sukardi 

 

 

 

CURRICULUM VITAE 

 

Personal Information 
 

 

 

Name : Samudra Sukardi 

Place of Birth : Jakarta, Indonesia 

Date of Birth : 15 January 2000 

Email : samudra15@gmail.com 

Phone 087785000630 

Address : Jalan Florence 5 no: 68 , Mediteranian Boulevard, PIK,14450, Jakarta 

 

 

 
Education 

 

 

 

University  : Swiss German University (2017-Present) 

High School : PKBM PANBI (2016-2017) 

Junior High : Permai Plus School (2013-2016) 

 
Working Experience 

 

 

 

• Mercure Hotel PIK : Front Office and Concierge, 2018, Internship for 6 months 

 
• Marche Movenpick : Bakery , 2020, Internship for 6 months 

mailto:samudra15@gmail.com
mailto:15@gmail.com


THE INFLUENCE OF PRICE, SERVICE QUALITY AND LOCATION 

TOWARD CUSTOMER DECISION VISITING 

MERCURE JAKARTA PANTAI INDAH KAPUK 

Page 114 of 114 

Samudra Sukardi 

 

 

 

Organizational Experience 
 

 

 

• HARFEST 2018 : Head of National Front Desk Competition 

 
• GALA DINNER 2019 : General Manager of Gala Dinner 

 
Skills 

 

 

 

• Basic knowledge in German and Chinese language 

 
• Understand the basic of Photoshop and Adobe InDesign 

 
• Fluent in Bahasa Indonesia ( mother tongue) and English 

 
• Proficient user of Microsoft Words, Excel, Power Point, Fidelio and Opera 


