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ABSTRACT 
 

ANALYSIS OF CAPITAL STRUCTURE, OWNERSHIP, PROFITABILITY ON 

STOCK PRICE OF CONSUMER GOODS COMPANIES LISTED ON THE 

INDONESIA STOCK EXCHANGE 

 

By 

 

Michael Armando 

Margaretha Tiur Pasuria Lingga, SE., MM, Advisor 

 

SWISS GERMAN UNIVERSITY 

 

The purpose of this research is to investigate the impact of capital structure, 

ownership, and profitability on stock price. This research focus on companies listed 

in Consumer Goods industry on the Indonesia Stock Exchange (IDX) for the year 

2013 – 2017. Firstly, the aims of this research are to investigate the effect of capital 

structure and ownership on profitability of the company. Secondly, this research 

investigates the effect of capital structure and profitability on the price of 

company’s stock. The variables used in this research are Debt to Equity Ratio 

(DER), Managerial Ownership, Institutional Ownership, Foreign Ownership, Net 

Profit Margin (NPM), Return on Asset (ROA), Return on Equity (ROE), Stock 

Price, Firm Size, Sales Growth, Inflation and Gross Domestic Product (GDP). 

Multiple regression analysis and other model testing are used as the methods of 

analysis. The data are obtained from annual reports of Consumer Goods companies 

listed on the Indonesia Stock Exchange (IDX) for the period of 2013-2017. This 

research found that Capital Structure has a significant effect on Profitability, while 

Ownership has an insignificant effect on Profitability. Moreover, Profitability has 

a significant effect on Stock Price, whilst Capital Structure has an insignificant 

effect on Stock Price.  

 

Keywords: Capital Structure, Ownership, Profitability, Stock Price, Consumer 

Goods Industry 
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