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ABSTRACT

THE PORTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’
2016 WEB SERIES

By
Andrea Devitamaharani Setiadi
Dr. phil. Deborah N. Simorangkir, Advisor
SWISS GERMAN UNIVERSITY

Commercials are made as effectively as possible to reach its target audiences. One of
the ways is to tailor made the advertising to be appealing to its target, including gender.
It is often found that the advertising contains stereotyping gender roles displays. Little
did we know, the audiences are affected by the advertising as one of the ubiquitous

media.

Through this study of Axe ‘AXELERATE’ web series masculinity portrayal, this
research is about to unveil how masculinity is being portrayed in commercials,
especially in the web series of Axe titled ‘AXELERATE’ that are very masculine. This
research shows that not only women are depicted in a certain stereotype, but men also
are not immune to it. There are several elements to be analyzed that cover color
association in costume, camera angle and shot, and figures movement. Furthermore,
this research is analyzed with the theory of Gender Display by Erving Goffman that
revealed the stereotypes towards men in the commercials and the portrayal of
masculinity in these web series are still strong, courageous, and are willing to take

chances.

Keywords: advertising, gender, stereotypes, masculinity, semiotic study, mise en scéne

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 4 of 224
2016 WEB SERIES

A

SWISS GERMAN UNIVERSITY

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 5 of 224
2016 WEB SERIES

DEDICATION

I dedicate this work to my beloved family.

SWISS GERMAN UNIVERSITY

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 6 of 224
2016 WEB SERIES

ACKNOWLEDGEMENTS

First of all, this research would not be possible without the guidance of my beloved
advisor Dr. phil. Deborah N. Simorangkir who helped me through all the process of
making this thesis, and listen to my grudges while making it. Thank you God for
without his blessings and guidance, I would not be here today. Thank you to Korean
Dramas, Casey Neistat, Remlife for the entertainment during the thesis writing. Thank

you to Starbucks for having me sitting there for hours.

Thank you to my family (mami, papi, and adek) for the endless support, patience and
love. Especially to my mom who feed me with delicious food and entertain me with her
jokes. To the cutest fluff ball Kinai and Koda (my dogs) for keeping me entertained
during countless hours of writing and proofreading. To Muhammad Rizqi for
mentioning my name in his acknowledgement, and to have my back. To all my friends

who have cheered me and reminded me how happy I have been to have such friends.

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 7 of 224
2016 WEB SERIES

TABLE OF CONTENTS

STATEMENT BY THE AUTHOR ......cccciiiiiieee et 2
ABSTRACT ...ttt ettt ettt e et e e et e e e staaeensaeesnsaeensseeenseesnneas 3
DEDICATTON ...ttt e e et e e ettt e e e et e e e e snsbteesennseeeeeennnaeeeens 5
ACKNOWLEDGEMENTS ... .ottt et e e e e e naaee e 6
TABLE OF CONTENTS ...ttt e e et e e e e e e e 7
LIST OF FIGURES oo N L0 iiiiiiit e reeeennvneessosneeesassusiosns 10
LIST OF TABLES ........... . I ..................cc...ooernererarnrerersreressasanss 11
CHAPTER 1 - INTRODUCTION........ooiiiiieeiiieeiie et eieeeeiee e nvee e 12
CHAPTER 2 - LITERATURE REVIEW .....ccooiiiiiiiiiieeeeeeee e e 19
2.1 Sex and SexQRGICHN..Y ................. Ee. .. SSSSSSSS L 19
2.2 Gender and Gender ROIE...........oooiiiiiiiiiiieeeee e 20
2.3 (€T (Sl (6 (<314 O PSPPSR 21
2.4 Gender in INAONESIA ......iiu.ieeiiiiiiieiieieeee ettt ettt ettt ettt e ste et e b b enees 23
2.5 Gender and Media. . ...o..eeiueeieiiiii e ettt et aees 25
2.6 Gender and TeleVISION ...c.eeuiertieiiertieitieseet ettt ettt ee e bt et e eteesbeesbeenneeneeas 24
2.7 Gender and AdVErtiSING ... ..uuieveeerresereeesteeesreeasreessseesseeasseeesseeasseeassseessssesssesssseessses 29
2.9 Semiotic and SEMIOIOZY .....cccviiiriiieiiieciie ettt ettt esebeeenbeeeanee s 35
N0y Bifvig | el o5 8 W B W W B R ) OBl LWL e s Wzl mow 36
O 11 CodEI 151 o ESNE (CITINer i SSLTS BN N S U B B NN R BB 37
il Wl VY Dt o 1 i 010 (St roirrs e S oree AN i priien oot prrstite provptovtivertborreiliter ot Fors ot 39
2.13  Previous STUAIES ....eoieiiiiiieiiieitie ettt ettt 40
2. 14 SUIMMATY .oiiiiiiiieeiiee ettt et e e ettt e e ettt e e e eabteeeensaeeeenseeeeennseeeennseas 43
Chapter 3 - Research Methodology ........cccueeeiiiieiiiieiiecieeeee e 44
3.1 Research FramewWork ........coooiiiiiiiiiiiiieiec e 44
3.2 Methodology APProach .......cc.uieuiiiiiiieiieceecee e e e 45
33 UNIt OF ANALYSIS cuviiiiiiiiiiiiiii ettt e e sbeeebeesbaeessaeesteeesebeessseennns 46
34 Research MEthod .......oc.eoiuiiiiiiiieeeee e 47
34.1 Textual and Semiotic ANALYSIS ....eeeviieriiiiiieiieeeiee et ereeeree e 47
3.5 RESCAICH ODBJECE ...iiiiiieiiiieiiicie ettt et e e esebeesabeeeens 48
3.6 Data GatheriNg ........ooouiiiiiiiiiieeiee ettt 49
3.7 RESCAICH SUDJECT...c.eviiiiiieiii e et eeee b e e sabeeeens 50

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 8 of 224
2016 WEB SERIES

3.8 Data ANALYSIS ...ccviiiiiiiiieeiieecie et st et e et e et e e te e e b e e sibeeebeesnbaeenraeentaeeebeenabeennres 50
3.9 Reliability and Validity......c.ccovuieiiieiiieciie ettt e be e 50
3,10 MISE €11 SCEME ...ttt ettt ettt e b ettt et e et e b ebeebeeneean 51
3.11 Operationalization 0f Variables ...........ccceevuiiiiiieriiiiiiieciie e 52
3.12  Gender Display by Erving Goffman.............ccceeviiiiiienciie e 52
3013 FLAMUNG ..uiiiiiiiiieeciee ettt ettt e e et e et e estee e taeetbaeesbaessseeessaeenseeensseessseessseesnseenn 53
31301 COSUIMIE ettt ettt ettt e sabe e st e e e 55
3132 LA@RUING . ciiiiiiieieeeeee ettt et e e e e e enbeeetaeennbaenes 57
301303 SN eietieeiie ettt ettt et e e tb e e b e e enbaeetaeennaeenns 57
3.13.4  Figure’s MOVEIMENL ...ccuiiiiiiiiieeiieeeiieeeiteeereeeteeeteeesreessseessseessseessseeesseessseanes 57
3,14 Trian@UIAtION ... ..cciiiiitieetieeetieesee et e e et e et e eteeestaeeseaeeeebeeesteeesseeeteeeneseessseesnseeansaean 58
T T 10110 1 SRR 59
Chapter 4 - Results & DISCUSSION ........vvievvieeiiieeiieeeiieesseeessteeeeieeeereeenreeenereeessvaeenns 60
4.1 Initial EValuation......c.ccoiiiiiiiiiiii e 60
4.2 (€T ST DI TS] o) O PP PR UTSRP 61
4.2.1 KGCCnafifRCIECEIN ..................... [SSSSRRRRRREN . ...................... [ 61
422 ChiCCONCRISTONN, ........................ WSS . .......................... S 67
423 PATITNP TECON. . ........................ SO, . ............. ... A SSO 71
4.4 SEMIOTIC ANALYSIS 1.vvieiuiieitieeitie ettt eitieestteeeteeeseeeaeesseeasseeassseessseassseeasseessseesnseeesseean 77
4.3.1 Keenan Pearce......cooue ittt 77
433 ChicCo JEITKNO ..o et 80
4.3.5 AtrifinsPutrassssias ms kil e ol e it GRS S e e 84
4.6 Fram fof& HisnrclNIoMEMETTS. NN B S S 0 B 0 B B B N S B 88
4.4.1 [SEEhanilcair ot W B S W BN N N0 B BN W B NN B B BN SN NS A BN 88
443 Chicco JeriKNO ..co.coiiiiiiiic e 132
4.4.5 ATHIN PULTA 1. 168
4.7 DISCUSSION 1.ttt ettt ettt ettt s at e s htesatesbeesbeesbeeseeeseeesaeeenee 204
4.5.1 Gender Portrayal ........cccoeiiiiiiiiiiiicciie e 204
4.5.2 Licensed Withdrawal ..........ccccoiiiiiiiiiiiiiii e 207
453 FEMINIne TOUCK ....ooiiiiiiii e 208
454 REIAtIVE SI1ZE ....eeiiiiiiiiie et 208
4.5.5 Ritualization of subordination...........c.ccoeceiieriiniiiiiiiiieeee e 208
4.5.6 The FAMILY ..coviiiiiieiiececeee ettt et et 209
4.5.7 Color Association in the Web Series.........cocceeeuiiiiriiiiieiienienieeee e 209
4.5.8 Camera angle and type of ShOt.........ccoeciiiiiiiiiieie e 210
4.8 TrIANGUIATION ....c.iiieiieciie ettt e et eeseb e e e b e e esbeessbeeesseeensaeesssaenes 212

Andrea D. Setiadi



THE POTRAYAL OF MASCULINITY IN THE AXE ‘AXELERATE’ Page 9 of 224
2016 WEB SERIES

CHAPTER 5 — CONCLUSIONS AND RECOMMENDATIONS........cccoveevvveeenn 217
5.1 CONCIUSIONS ...ttt ettt ettt ettt st s aeesaeeeaeeeae 217
53 Recommendations for Further Research............ccoocoiiniiiiiiiinii 218

L33 10) B0 a2 0] 1) 20U 219

APPENDIIX ...ttt e e et e e e e e e e e e nnaes 223

CURRICULUM VITAE ...ttt ettt st e e e aaee e 224

.................................................................................................................................... 224

Andrea D. Setiadi



