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ABSTRACT 

 

THE PERCEPTION OF LOCAL PEOPLE ABOUTATTRACTION, 

ACCESSIBILITIES & AMENITIES AS TOURISM DESTINATION 

DEVELOPMENT. CASE STUDY: TANJUNG LESUNG 

 

By 

Caroline Chelsea                                                                                                     

Robert La Are 

SWISS GERMAN UNIVERSITY 

 

The purpose of this research was to see whether or not Attraction, Accessibilities & 

Amenities has an impact towards Tourism Destination Development in Tanjung Lesung 

which is located in Tanjung Jaya, Pandeglang. Therefore, Quantitative data is being 

used and the Z Test (Rao Purba) with the confidence level of 90%. 100 Questionnaires 

were spread but 68 was used to conduct the testing. The findings were that Attraction 

couldn’t be used for the Multi-Collinearity test & Hypothesis test due to having 

heteroscedasticity. Moving forward to the hypothesis test, both of the variable X 

(Accessibilities & Amenities) do not give an impact towards Tourism Destination 

Development. The reason why is simply because of the citizens of Tanjung Lesung do 

not support the idea of change and improvement to Attraction, Accessibilities & 

Amenities for the better.  

Keywords: Attraction, Accessibilities, Amenities, Tourism Destination Development & 
Tanjung Lesung. 
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