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ABSTRACT

BUSINESS ANALYSIS AND SYSTEM DESIGN OF ONLINE MARKETPLACE
FOR INTERACTIVE LEARNING CENTER PLATFORM

By

Farras Ramadhan
James Purnama M.Sc, Advisor

Dipl. -Ing. Randy Anthony S.Kom., M.Kom., Co-Advisor

SWISS GERMAN UNIVERSITY

Information Technology is growing rapidly, with seemingly new updates every day.
This situation means new knowledge be absorbed continuously. While there are
problems of high-Cost IT training, no time to take IT training and cannot get suffice
quality IT training. By analyse the business prospects of online learning and design an
online marketplace platform for learning. The prototype of XPlatform is fulfil the needs
of people for the availability of a high quality computer course, easy to use and has
competitive prices. To proof the hypothesis, a questionnaire by Webqual method is
used. The result of the questionnaire is XPlatform is answer the needs of people for the
availability of a high quality computer course, which is easy to use and has competitive

prices with an interactive online course.
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