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ABSTRACT 

 

Indonesian Glee‟s Audiences and Non- 

Audiences Perception of LBGT  

 

By 

Ilona Budiman 

Prof. Dr. Phil. Deborah Nauli Simorangkir 

 

SWISS GERMAN UNIVERSITY 

 

These past years, the debate on the existence of LGBT in Indonesia has been argued 

by multiple parties, government, social and human right activists, and religious 

groups. Glee as a TV show emphasized on LGBT acceptance, and generated buzz all 

over the world, including Indonesia. In this research, researcher took a look at how the 

audience of Glee and non audience of Glee perceived LGBT. Researcher conducted 

focus group discussion to comprehend LGBT phenomena from participants‟ point of 

views. Based on symbolic interactionism theory, people create shared symbols, and 

attached its meanings based on interaction, and react in accordance to its meaning, in 

this research the LGBT is the symbol and the interaction is through Glee. However 

there were no differences found between Glee audiences and non audiences in their 

perception on LGBT. Religious issue was determined to be the reason why the 

existence of LGBT in Indonesia is still rejected.  
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