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ABSTRACT 

 
USES AND GRATIFICATIONS OF HARD ROCK FM JAKARTA 

AUDIENCE WHEN ACCESSING  
HARD ROCK FM JAKARTA TWITTER ACCOUNT 

 
 

By 
 

Javiero Damitri Piere Argubi 
Dr.phil. Deborah Simorangkir, Advisor 

 
 

SWISS GERMAN UNIVERSITY 
 

Radio shows are now focused on how to deliver good quality content while on the 

other hand converging with social media in order to have direct interactions with the 

listeners. However often times with the use of social media comes the problem of 

irrelevant content displayed within the social networking page as a form of money 

generating advertisements that obstruct the real motivations behind the radio audience 

while accessing their social networking sites.  

 

By focusing on what has been included inside the Twitter account and what the 

audience had sought, the aim of this research is to analyze the motivations and the 

gratifications of the audience of Hard Rock FM Jakarta when they are accessing the 

Twitter account of Hard Rock FM. This study is using online distributed 

questionnaires and interview with the media team of Hard Rock FM Jakarta.  

 

The study found that the audience is seeking cognitive information (news & lifestyle 

info) while on the other hand they are also seeking tension release (boredom escape). 

The study found that the objectives of Hard Rock FM is more or less aligned with the 

audience gratification sought, while still not able to fulfill the requirements of the 

audience seeking tension release.  

 

Keywords: Social Media, Uses, Gratifications, Radio broadcast, Twitter  
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