
IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 46 of 130 

  Shakira Ghassani Kubusutan 

REFERENCES 

Andrew. R., 2014. A Quantitative Analysis of Bullying and its Influence Towards Interpersonal 

Communication Competence. Bachelor’s Thesis, Department of Communication & Public Relations. 

Swiss German University, Tangerang, Indonesia. 

Azad, Hamid R L., Boushehri, N S., 2014. Billboard Advertising Modeling By Using Network Count 

Location Problem. International Journal for Traffic and Transport Engineering, 4 (2): 146 - 160 

Baumeister, R. F. 1998. The self. In D. Gilbert, S. Fiske, & G. Lindzey (Eds.), The Handbook of Social 

Psychology (pp. 680–740). New York: Random House. 

Baumeister, R. F. 1999. The Self in Social Psychology – Key Readings in Social Psychology. 

Psychology Press 

Belch, G.E., Belch, M.A., 2003. Advertising and Promotion: An Integrated Marketing Communication 

Perspective. The McGraw Hill Companies. 

Benson-Eluwa, V. 2004. Advertising: Principles and Practice. Enugu: Magnet Business Enterprises. 

Branden, N. 1995. The Six Pillars of Self-Esteem. Bantam 

Brown, J. D. 1993. Self-esteem and self-evaluation: Feeling is Believing. In J. Suls (Ed.), Psychological 

perspectives on the self (Vol. 4, pp. 27-58). Hillsdale, NJ: Lawrence Erlbaum Associates 

Brown, Jonathon D., Marshall, Margaret A. 2006. The Three Faces of Self-Esteem. In M. Kernis (Ed.), 

Self-esteem: Issues and answers (pp. 4-9). New York: Psychology Press.  

Carney, T. & Louw, J. 2006. Eating disordered behavior and media exposure. Social Psychiatry and 

Psychiatric Epidemiology, 41, 957-966. 

Cash, T. F., Cash, D. W., & Butters, J. W. (1983). “Mirror, Mirror on the Wall...?”: Contrast Effects 

and Self-Evaluations of Physical Attractiveness. Personality and Social Psychology. 

Cattarin, J. A., Thompson, J. K., Thomas, C., & Williams, R. (2000). Body image, mood, and televised 

images of attractiveness: The role of social comparison. Journal of Social and Clinical Psychology, 19, 

220–239. 

Chron – “What Is Print Media Advertising?” http://smallbusiness.chron.com/print media-advertising-

55550.html. Accessed April 2nd, 2016. 

Corcoran, K., Crusius, J., & Mussweiler, T. 2011. Social Comparison: Motives, Standards, and 

Mechanisms. In D. Chadee (Ed.), Theories in social psychology. Oxford, UK: Wiley-Blackwell 

Coopersmith, S. 1967. The Antecedents of Self-Esteem. San Francisco: Freeman. 

Coy, L. 2013. Corporate Social Responsibility: How Savvy Companies Create a Win/Win Scenario. 

Journal of Integrated Marketing Communications.  



IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 47 of 130 

  Shakira Ghassani Kubusutan 

Creswell, John W. 2003. Research design: qualitative, quantitative, and mixed method approaches. 

Thousand Oaks, Calif: Sage Publications. 

Dittmar, H. 2005. Vulnerability factors and processes linking sociocultural pressures and body 

dissatisfaction. Journal of Social and Clinical Psychology 

Dittmar, H., and Howard, S. 2004. Thin-ideal internalization and social comparison tendency as 

moderators of media models’ impact on women’s body-focused anxiety. J. Soc. Clin. Psychol. 23: 768–

791. 

Emler, N. 2001. Self-Esteem: The Costs and Causes of Low Self-Worth. Joseph Rowntree Foundation. 

Etcoff, Dr. Nancy, Orbach, Dr. Susie, Scott, Dr. Jennifer, & D’Agostino, H. 2004. THE REAL TRUTH 

ABOUT BEAUTY: A GLOBAL REPORT.  

Findings of the Global Study on Women, Beauty and Well-Being 

Festinger, L. 1954. A Theory of Social comparison Processes. Human Relations, 7, 117–140. 

Fill, C., Jamieson, B., 2011. Marketing Communications. Edinburgh Business School 

Fouts, G., & Burggraf, K. 2000. Television situation comedies: Female weight, male negative 

comments, and audience reactions. Sex Roles, 42, 925–932. 

Grant, M. and O'Connor, J. (2005). “Corporate social responsibility and alcohol: ...Advertising 

Effects”’. The Journal of Consumer Research, 9 (3), 279-286 

Groesz, L. M., Levine, M. P., & Murnen, S. K. (2002). The effect of experimental presentation of thin 

media images on body satisfaction: a meta-analytic review. International Journal of Eating Disorders, 

31, 1–16. 

Harper’s Bazaar – ‘Audience.’ 

<http://www.harpersbazaarmediakit.com/r5/showkiosk.asp?listing_id=5180841&category_id=78493.> 

Accessed April 2nd, 2016. 

Harper’s Bazaar – ‘The Autumn/Winter 2015 Fashion Campaigns’. 

<http://www.harpersbazaar.co.uk/fashion/fashion-news/news/g34562/the-autumn-winter-2015-fashion-

campaigns/?slide=12>. Accessed April 16th, 2016. 

Harvard Business Review – ‘Mango, Popularizing Fashion.’ <https://hbr.org/product/mango-

popularizing-fashion/IES223-PDF-ENG> . Accessed April 7th, 2016. 

Hathaway, S.R., and McKinley, J.C. 1951. Revised Manual for The MMPI.  
 

Heatherton, T.F. & Wyland, C. 2003. Assessing self-esteem. In S. Lopez and R. Snyder, 

(Eds).Assessing Positive Psychology. (pp. 219 – 233). Washington, DC 

Heinberg, L. J., Thompson, J. K., & Stormer, S. (1995). Development and Validation of the 

Sociocultural Attitudes Toward Appearance Questionnaire. International Journal of Eating Disorders, 

17, 81-89. Accessed Mach 28th, 2016. 



IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 48 of 130 

  Shakira Ghassani Kubusutan 

Heinberg, L. J., & Thompson, J. K. (1995). Body image and televised images of thinness and 

attractiveness: A controlled laboratory investigation. Journal of Social and Clinical Psychology, 14, 

324–338. Accessed March 26th, 2016. 

Heinberg, L. J., Coughlin J. W., Pinto, A. M., Haug, N., Brode, C., & Guarda, A. S. (2008). Validation 

and predictive utility of the sociocultural attitudes toward appearance questionnaire for eating 

disorders (SATAQ-ED): Internalization of sociocultural ideals predicts weight gain. Body Image, 5, 

279-290. 

Hendriks, A., &Burgoon, M. (2003). The relationship between fashion magazine consumption and 

body satisfaction in women: Who is most at risk of influence? Paper presented at the meeting of the 

International Communication Association, San Diego, CA. 

Hesse-Biber, S. N., and Leavy, P. 2011. The Practice of Qualitative Research. 2nd ed. London: SAGE 

Publications, Inc.. p. 10 

Hochbaum, G.M. 1953. Certain Personality Aspects and Pressures to Uniformity in Social Group. 

Ph.D. Thesis, University of Minnesota. 

James, K. 2000. "You can feel them looking at you.": The experiences of adolescent girls at swimming 

pools. Journal of Leisure Research, 32, 262-280. 

Holton, E.F., & Burnett, M.F. (2005). The Basics of Quantitative Research. In R.A. Swanson & E.F. 

Holton (Eds.), Research in organizations: Foundations and methods of inquiry (pp. 115- 141). San 

Francisco: Berrett-Koehler 

Indonesia Investment Coordinating Board – Statistik Penduduk Menurut Jenis Kelamin. < 

http://regionalinvestment.bkpm.go.id/newsipid/demografipendudukjkel.php?ia=31&is=37>. Accessed 

9 April 2016. 

James, E. A., Milenkiewicz, M. T., Bucknam, A., 2007. Participatory Action Research for Educational 

Leadership: Using Data-Driven Decision Making to Improve Schools. London: SAGE 

Kompasiana – ‘Berburu Foto “Dominasi Wanita di Billboard Ibu Kota’. 

http://www.kompasiana.com/harjasaputra/berburu-foto-dominasi-wanita-di-billboard-ibu-

kota_5510c2b08133117d3cbc691a. Accessed April 3rd, 2016. 

Kumar, K. 1987. Conducting focus group interviews in developing countries. A.I.D. Program Design 

and Evaluation Methodology Report No. 8. Washington, D.C.: U.S. Agency for International 

Development. 

Laerd. “Independent T-Test for Two Samples”.< https://statistics.laerd.com/statistical-

guides/independent-t-test-statistical-guide.php>. Accessed April 29th, 2016. 

Levitt, T. 1960. Marketing Myopia. Harvard Business Review, 38(4), 45-56. 

Lovelock, M. and Wirtz, S., 2004, Managing Services – Marketing, Operations and Human Resources. 



IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 49 of 130 

  Shakira Ghassani Kubusutan 

Prentice Hall International, Inc., 2nd Edition. 

Malkin, A. R., Wornian, K., & Chrisler, J. C. (1999). Women and Weight: Gendered Messages on 

Magazine Covers. Sex Roles, 40, 647–656 

MANGO – ‘Behind The Brand’. < http://shop.mango.com/iframe.faces?state=she_700_IN>. Accessed 

April 16th, 2016. 

McKay, M., Fanning, P. 1987. Self-Esteem. Mass Market Paperback 

Merriam, S. B. 1998. Qualitative Research and Case Study Applications in Education. 2nd ed. San 

Francisco, Calif: Jossey Bass 

Morgan, D. L. 1988. Focus groups as qualitative research. Newbury Park, CA: SAGE. 

Multivariable Methods. “Introduction to Correlation and Regression Analysis”. 

<http://sphweb.bumc.bu.edu/otlt/MPH-

Modules/BS/BS704_Multivariable/BS704_Multivariable5.html>. Accessed 29 April 2016. 

Nebeker, C. 2005. Research Design. <http://ori.hhs.gov/education/products/sdsu/res_des1.htm.> 

Accessed April 2016. 

Neiss, M.B., Sedikides, C., and Stevenson, J. (2002). Self-Esteem: A Behavioural Genetics Perspective. 

European Journal of Personality, 16, 1–17. 

Ogilvy, D. (1983). Ogilvy on Advertising. New York, NY: Vintage Books. 

Olsen, W. 2004. Triangulation in Social Research: Qualitative and Quantitative Methods Can Really 

Be Mixed. Ormskirk: Causeway Press 

Patton, M. Q., and Cochran, M.. 2002. A Guide To Using Qualitative Research Methodology. Medicins 

Sans Frontieres.  1 (4), p2-28. 

Polivy, J., & Herman, C. P. 2002. Causes of eating disorders. Annual Review of Psychology, 53, 187-
213. 

Pomery, E.A., Gibbons, F.X., & Stock, M.L. (2012). Social Comparison. Encyclopedia of Human 

Behavior, 2, 463-469. 

Popcorn, F., & Marigold, L. (2000). EVEolution: The eight truths of marketing to women. New York: 

Hyperion 

Popkins, 1998. Natural Characteristics That Influence Environment: How Physical Appearance Affects 

Personality. Northwestern University 

Putri, K V., 2015. The Impact of Korean Wave on Indonesian Females (15-30 years old) and 

Indonesian Culture In JABODETABEK Area. Bachelor’s Thesis, Communication & Public Relations, 

Swiss German University. Tangerang, Indonesia 

Ritchie J., Lewis J, Nicholls, C. M., Ormston R., 2013. Qualitative Research Practice. SAGE 



IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 50 of 130 

  Shakira Ghassani Kubusutan 

Rosen, J. C et al. (1991). Development of a Body Image Avoidance Questionnaire. Psychological 

Assessment: A Journal of Consulting and Clinical Psychology, 3, 32-37. 

Rosenberg, M. (1965). Society and the Adolescent Self-Image. Princeton, NJ: Princeton University 

Press. 

Rubin, R., Rubin, A., & Haridakis, P. (2010). Communication Research: Strategies and Sources. 

Cengage Learning. 

Seehan, K. 2014. Ch. 7. Gender and Advertising: How Gender Shapes Meaning. Controversies in 

Contemporary Advertising (Second ed.,). California: Sage. 

Silverman, D., 2011. Interpreting Qualitative Data. SAGE 

Silverstein, B., Perdue, L., Peterson, B., & Kelly, E. (1986). The role of the mass media in promoting a 

thin standard of bodily attractiveness for women. Sex Roles, 14, 519–532. 

Solomon, Michael R., Cornell, Lisa D., Nizan A., 2012. Advertising Campaigns: Start to Finish v. 1.0. 

Suls, J., Wheeler, L., Handbook of Social Comparison: Theory and Research. Springer Science + 

Business Media, LLC 

Tantleff-Dunn, S., &Gokee, J. L. 2002. Interpersonal influences on body image development. In T. F. 

Cash & T. Pruzinsky (Eds.), Body Image:A Handbook of Theory, Research, and Clinical Practice (pp. 

108–116). New York: Guilford Press. 

The Economist. 2005. Back on the Up: A Revival in Advertising Spending, 374 (8407), 48-49. 

The Inquisitive Mind – “The Good, the Bad, and the Ugly of the Dove Campaign for Real Beauty”. < 
http://www.in-mind.org/article/the-good-the-bad-and-the-ugly-of-the-dove-campaign-for-real-beauty> 

Accessed 13 June 2016 

The Jakarta Post – “Chasing The Quintessential Indonesian Beauty”. 

http://www.thejakartapost.com/news/2014/09/21/chasing-quintessential-indonesian-

beauty.html#sthash.RW1yuHJj.dpuf, accessed 17 March 2016. 

Tiggemann, M., & Andrew, R. (2012). Clothing choices, weight, and trait self-objectification. Body 

Image, 9, 409-412. 

Tiggemann, M.,& Slater, A. 2003. Thin ideals in music television: A source of social comparison and 

body dissatisfaction. The International Journal of Eating Disorders, 35(1), 48-58. 

Tsikirayi, C.M., Muchenje, B., Katsidzira, Z. 2012. Impact of integrated marketing communications 

mix (IMCM) in small to medium enterprises (SMEs) in Zimbabwe as a marketing tool. University of 

Zimbabwe 

 



IMPACT OF ADVERTISEMENTS ON WOMEN’S SELF-ESTEEM: 

A CASE STUDY OF MANGO       Page 51 of 130 

  Shakira Ghassani Kubusutan 

University of Maryland: Department of Sociology – ‘Using the Rosenberg Self-Esteem Scale’. < 
http://socy.umd.edu/quick-links/using-rosenberg-self-esteem-scale>. Accessed April 7th, 2016. 

Vartanian, L. R., & Dey, S. 2013. Self-Concept Clarity, Thin-Ideal Internalization, and Appearance-

Related Social Comparison as Predictors of Body Dissatisfaction. Body Image: An International 

Journal of Research, 10,495-500. http://www.journals.elsevier.com/body-image. Accessed March 10th, 

2016. 

Vonderen, K., Kinnaly, W., 2012. Media Effects on Body Image: Examining Media Exposure in the 

Broader Context of Internal and Other Social Factors. American Communication Journal. 

Wardani, Heidi R. K., 2014. Understanding The Motivations of Members of Indonesian Travel 

Bloggers in Writing Travel Experiences. Bachelor’s Thesis, Department of Communication & Public 

Relations. Swiss German University, Tangerang, Indonesia. 

Wykes, M., & Gunter, B. 2005. The Media and Body Image: If Looks Could Kill. London: SAGE 

Publications Ltd. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


